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Abstract This study undertakes the challenge of proposing and empirically
investigating a comprehensive model of the circular economy
and sustainability marketing within the Gulf region, utilising the
UAE as a representative case of the GCC countries. To achieve this
objective, factors influencing consumer intention were identified
through an extensive review of marketing literature and tested
with the data collected from consumers of circular economy
products in the UAE. The Theory of Planned Behaviour was
considered appropriate and further extended by incorporating
two additional variables pertinent to the circular economy and
sustainability marketing: convenience and environmental
impact. Subsequently, the proposed comprehensive model was
empirically tested through data collection from 450 consumers in
the UAE using a convenience sampling technique. Complex
statistical analyses, encompassing descriptive analysis,
exploratory factor analysis, confirmatory factor analysis,
structural model testing, and nested modelling, were conducted.
The most interesting finding was the significant positive impact
of environmental impact on the purchase intention of circular
economy products. The remaining hypotheses did not emerge
with significant outcomes. These findings are expected to aid
policymakers in the Gulf region, particularly in the UAE, in
formulating strategies that are not only aligned with the
principles of the circular economy and sustainability marketing
but also foster positive consumer behaviour. The novelty of this
research is underscored by the fact that these concepts are
infrequently studied in marketing, and the nested modelling
resulted in some unexplored causal linkages, which could add
value to the existing body of knowledge.

Keywords Author Keywords: Circular economy; consumer purchase intention
; structural equation modelling; sustainability marketing; theory
of planned behaviour; UAE
Keywords Plus: BUSINESS PROCESSES; BARRIERS

Author Corresponding Address: Hussain, Kashif (corresponding author)

Information
Asia Pacific Univ Technol & Innovat, Sch Global Hospitality &

Tourism, Kuala Lumpur 57000, Malaysia
E-mail Addresses :
kashif.hussain@apu.edu.my
Addresses:

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 2111


https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22Circular%20economy%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22Circular%20economy%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22Circular%20economy%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22consumer%20purchase%20intention%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22structural%20equation%20modelling%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22sustainability%20marketing%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22sustainability%20marketing%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22theory%20of%20planned%20behaviour%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22theory%20of%20planned%20behaviour%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22AK%22,%22rowText%22:%22%5C%22UAE%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22KP%22,%22rowText%22:%22%5C%22BUSINESS%20PROCESSES%5C%22%22%7D%5D&eventMode=oneClickSearch
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22KP%22,%22rowText%22:%22%5C%22BARRIERS%5C%22%22%7D%5D&eventMode=oneClickSearch
mailto:kashif.hussain@apu.edu.my

10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

Categories/

1 Int Islamic Univ Malaysia, Dept Business Adm Kulliyyah

Econ & Management Sci, Kuala Lumpur 50728, Malaysia
2 Asia Pacific Univ Technol & Innovat, Sch Global Hospitality

& Tourism, Kuala Lumpur 57000, Malaysia

- 3 King Abdulaziz Univ, Dept Travel & Tourism Management,
Jeddah 21589, Saudi Arabia

- 4 Higher Coll Technol, Fac Business, Abu Dhabi 17155, U
Arab Emirates

5 Fayoum Univ, Fac Tourism & Hotels, Al Faiyum 63514,

v

Egypt
...more addresses

E-mail Addresses :
tahirjan@iium.edu.my; kashif.hussain@apu.edu.my;
yaghmour@kau.edu.sa; gkhalifa@hct.ac.ae; murali@apu.edu.my

Research Areas: Social Sciences - Other Topics

Classification o . 6.115 )
Citation 6 Social o 6.115.1554 Circular
) ] > Sustainability >
Topics: Sciences . Economy
Science
12
) 07 09 Industry, 11
Sustainable 13 . . Respon:
) Affordable Innovation  Sustainable
DevelopmentClimate; ; . ; Consurr
. and Clean and Citiesand
Goals: Action .. and
Energy Infrastructure Communities
Product
Web of Science Social Sciences, Interdisciplinary
Categories
+ See more data fields
Journal information
PERTANIKA JOURNAL OF SOCIAL SCIENCE AND HUMANITIES O 26
< View Journal Impact Journal
Citation
ISSN 0128-7702 Indicator ™
(2025)

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 3/M1


mailto:tahirjan@iium.edu.my
mailto:kashif.hussain@apu.edu.my
mailto:yaghmour@kau.edu.sa
mailto:gkhalifa@hct.ac.ae
mailto:murali@apu.edu.my
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22TMAC%22,%22rowText%22:%22%5C%226%20Social%20Sciences%5C%22%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22TMSO%22,%22rowText%22:%22%5C%226.115%20Sustainability%20Science%5C%22%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22TMIC%22,%22rowText%22:%22%5C%226.115.1554%20Circular%20Economy%5C%22%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22SDG%22,%22rowText%22:%2213%20Climate%20Action%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22SDG%22,%22rowText%22:%2207%20Affordable%20and%20Clean%20Energy%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22SDG%22,%22rowText%22:%2209%20Industry,%20Innovation%20and%20Infrastructure%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22SDG%22,%22rowText%22:%2211%20Sustainable%20Cities%20and%20Communities%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22SDG%22,%22rowText%22:%2212%20Responsible%20Consumption%20and%20Production%22%7D%5D&disableEdit=true
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22WC%22,%22rowText%22:%22Social%20Sciences,%20Interdisciplinary%22%7D%5D
https://www.webofscience.com/wos/woscc/general-summary?queryJson=%5B%7B%22rowBoolean%22:null,%22rowField%22:%22SO%22,%22rowText%22:%22PERTANIKA%20JOURNAL%20OF%20SOCIAL%20SCIENCE%20AND%20HUMANITIES%22%7D%5D
javascript:void(0)

10/15/26, 4:38 PM

From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

®

elSSN 2231-8534

Current UNIV PUTRA MALAYSIA PRESS, SERDANG,
Publisher SELANGOR 00000, MALAYSIA

Research Social Sciences - Other Topics

Areas

Web of Social Sciences, Interdisciplinary
Science

Categories

Citation Network

In Web of Science Core Collection

0 Citations

<n Create citation alert>

59

Cited References

- View Related Records

How does this document's citation
performance compare to peers?

< Open comparison metrics
panel

Data is from InCites Benchmarking &

Analytics

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013

Use in Web of Science

0 0

Last 180 Days Since 2013

Learn more =

This record is from:
Web of Science Core Collection

e Emerging Sources Citation
Index (ESCI)

Suggest a correction

If you would like to improve the
quality of the data in this record,
please Suggest a correction

4/11


javascript:void(0)

10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

58 Cited References View as set
of results
Showing 30 of 58 (from Web of Science Core Collection)

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 5/11


https://www.webofscience.com/wos/woscc/summary/b881e329-f8a6-46a1-900f-d54436826290-01ce266452/author-ascending/1

10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 6/11



10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 7M1



10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 8/11



10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 911



10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013 10/11



10/15/26, 4:38 PM From Intent to Impact: Analysing Circular Economy and Sustainable Marketing Trends in the UAE-Web of Science Core Colle...

Legal Training
Center Portal
3 Clarivate Privacy  Product

Statement Support

© 2026 Clarivate. All rights reserved. .
& Copyright Newsletter

Notice

Cookie
Policy
Manage
cookie
preferences

Data

Correction

Accessibility
Help

Terms of

Use

Follow Us

VO

https://lwww.webofscience.com/wos/woscc/full-record/W0S:001818546400013

11/1


https://clarivate.com/legal-center/
https://clarivate.com/privacy-center/notices-policies/privacy-policy/
https://clarivate.com/legal-center/notices-policies/
https://webofscience.zendesk.com/hc/en-us/categories/23290193729041-Training
https://supportcenter.clarivate.com/s/product/webofscience
https://discover.clarivate.com/preferencecenter_en
https://clarivate.com/privacy-center/notices-policies/cookie-notice/
javascript:void(0);
javascript:void(0)
https://support.proquest.com/s/article/Web-of-Science-Accessibility-Statement?language=en_US
https://webofscience.zendesk.com/hc/en-us
https://clarivate.com/legal-center/terms-of-business/
https://x.com/ClarivateAG
https://www.facebook.com/clarivateag

