
 1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 



 i 

Copyright Page 

 

All rights reserved. No part of this publication may be reproduced, stored in a 

retrieval system, or transmitted, in any form or by any means, electronic, 

mechanical photocopying, recording, or otherwise, without the prior written 

permission of the publisher. 

 

©2026. IIUM Press, International Islamic University Malaysia. All rights 

reserved. 

 

Correspondence 

 

Editor-in-Chief 

IIUM Journal of Case Studies in Management (IJCSM) 

Department of Business Administration 

Kulliyyah of Economics and Management Sciences 

International Islamic University Malaysia (IIUM).  

P.O. Box 10, 50728 Kuala Lumpur, Malaysia 

Website: https://journals.iium.edu.my/ijcsm/index.php/jcsm 

Email Editor-in-Chief: suhaimims@iium.edu.my 

Email Editor: nkamariahwahid@iium.edu.my 

 

Published by 

IIUM Press, International Islamic University Malaysia (IIUM).  

P.O. Box 10, 50728 Kuala Lumpur, Malaysia 

Telephone: +6 03 6421 5014 

Fax: +6 03 6421 6298 

 

ISSN:  2810-2327   e-ISSN: 2710-7175 

 

Cases published in the Journal present the views of the authors and do not 

necessarily reflect the views of the Journal. 
 

 

Published: 13 AUGUST 2026 

 

 

I 

 

 

 

 

 

 

 



 i 

IIUM Journal of Case Studies in Management (IJCSM) 

Volume 17     Number 3 August 2026 

ISSN:  2810-2327   e-ISSN: 2710-7175 

 

Editorial Information 

 

Editors 

 

Editor-in-chief 

Prof Dr Suhaimi Mhd Sarif 

Department of Business Administration 

Kulliyyah of Economics and Management Sciences 

International Islamic University Malaysia (IIUM).  

P.O. Box 10, 50728 Kuala Lumpur, Malaysia 

ORCID: https://orcid.org/0000-0001-7141-572X 

 

Editor 

Dr Nur Kamariah Abdul Wahid 

Department of Business Administration 

Kulliyyah of Economics and Management Sciences 

International Islamic University Malaysia (IIUM).  

P.O. Box 10, 50728 Kuala Lumpur, Malaysia 

ORCID: https://orcid.org/0000-0001-6476-2803 

 

Editorial Advisory Committee 

 

Prof. Dr. Gairuzazmi bin Mat Ghani 

Kulliyyah of Economics and Management 

Sciences 

International Islamic University Malaysia 

 

Prof. Dr. Mohammad Yamin 

Faculty of Economics and Administration 

King Abdulaziz University 

Saudi Arabia 

 

Dr Azura Omar 

Kulliyyah of Economics and Management 

Sciences 

International Islamic University Malaysia 

 

Prof. Dr Amir Mahmood 

Dean 

School of Business 

Western Sydney University 

Penrith NSW 2751 Australia 

 

Prof. Dr. Noor Hazilah Abd Manaf 

Kulliyyah of Economics and Management 

Sciences 

International Islamic University Malaysia 

 

 

 

 

 

 

 

 

 

Prof. Dr. Faridah Hj Hasan 

Faculty of Business Management 

University Technologi MARA (UiTM) 

 

 

 

 

 

 

 

 

 

II 



 i 

 

 

 

Prof. Dr. Selim Ahmed 

World School of Business 

World University of Bangladesh 

Dhaka, Bangladesh 

 

Prof. Dr. Azmawani Abd Rahman 

President & CEO 

Putra Business School 

Universiti Putra Malaysia 

43400 Serdang, Selangor, Malaysia 

  

Dr. Azilah Anis 

Department of Technology and Supply Chain 

Management Studies 

Faculty of Business and Management 

Universiti Teknologi MARA, Puncak Alam 

Campus 

42300 Bandar Puncak Alam, Selangor Malaysia 

 

Prof. Dr. AKM Ahasanul Haque 

Kulliyyah of Economics and Management 

Sciences 

International Islamic University Malaysia 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

III 



 i 

IIUM Journal of Case Studies in Management (IJCSM) 

Volume 17     Number 3 August 2026 

ISSN:  2810-2327   e-ISSN: 2710-7175 

 

TABLE OF CONTENTS 
Editorial Information  II-III 

Editorial Notes        VI-VII 

Navigating Halal Compliance and Food Safety Standards in Multi-Category Wholesaling: 

The Case of Sairah Trading Sdn. Bhd. 

Arif Ullah, Hasanuzzaman & Md Mojaharul Islam 

 

 1-12 

 

Service Quality Management and Customer Loyalty Strategy: A Case Study of UZT Trading 

Sdn Bhd. 

Md Mojaharul Islam, A. K. M. Ahasanul Haque & Hasanuzzaman 

 

 13-25 

 

Viability of Compressed Natural Gas (CNG) Adoption in the African Energy Market: 

Implications for the Hospitality Industry in Nigeria 

OLUWASANMI Oluwaseun Oluwadamilare Ph.D., Abubakar Orlando Ijoko Ph.D., Dele-Dada 

Moyosoluwa Ph.D., Njoku Hyacinth Tochukwu, Ph.D., & Ede Sunday Hyacinth Ph.D. 

 

 26-38 

 

Digital Innovation in Islamic Banking: A Case Study of Bank Muamalat Malaysia's 

Marketing Strategy 

Mohammad Zubair, Hasanuzzaman, A. K. M Ahasanul Haque & Fatin Husna Suib 

 

 39-46 

 

Generative Engine Optimisation (GEO) and AI Search Visibility in Digital Media: A Case 

Study of RTV Bangladesh 

Hasanuzzaman, A.K.M. Ahasanul Haque & Fatin Husna Suib 

 

 47-55 

 

GenAI Adaptation Among Educational Leaders in UniLanguage Sdn Bhd 

Ehsan Shah Sha Syed Abu, Hasanuzzaman, Muhammet Karaduman & Md Sabuj Mollah 

 

 56-69 

 

Inclusive Leadership at SMK Mutia: Strategic Practices for School Excellence and Global 

Competitiveness. 

Lumatul Faizah, Jannatul Ferdaus Kana, & Nur Fariza Mustaffa 

 

 70-82 

 

An enterprise with Ta’abbudi (Total Devotion to Allah) at Commanditaire Vennootschap 

Agung Grafika 

Suhaimi Mhd Sarif, Rakhmad Agung Hidayatullah & Yayan Firmansah 

 

 83-106 

 

Ubudiyyah in action at Syarikat Sam Luhur: Growing a Business by Preserving a Mission 

Suhaimi Mhd Sarif, Rakhmad Agung Hidayatullah & Yayan Firmansah 

 

 107-126 

 

CV Berkah Agung Farm: Growing with Farmers, Blessing the Nation, and Sustaining the 

Light of Knowledge 

Suhaimi Mhd Sarif, Rakhmad Agung Hidayatullah & Yayan Firmansah 

 

 127-152 

 

Entrepreneurial Leadership and Digital Innovation Strategies in an EdTech Startup: A Case 

Study of Omni Learn Consulting Commerce LLC, France 

Jannatul Ferdaus Kana & Hasanuzzaman 

 

 153-162 

 

The Midnight Dilemma: Navigating Nigeria's 2023 Fuel Subsidy Removal 

Abubakar Orlando Ijoko 

 

 163-168 

 

Transforming Healthcare Marketing Through AI-Driven Digital Strategies: Evidence from 

Lifespring Bangladesh  

Hasanuzzaman 

 169-178 

 

   

   

   



 i 

Managing Inventory Complexity and Supply Chain Resilience in Malaysia’s Agro-Food 

Wholesale Industry: The Case of Kitchen Care Agro Food Products (M) Sdn. Bhd. 

Hasanuzzaman, Arif Ullah, Md Tazimul Islam & Md Tasiqul Islam 

 179-186 

   

Implementing Customer-Centricity in a Late-Night Outdoor Food and Beverage Business 

Model: A Case Study of Suito Café 

Avinie Aurora Tembriany, Nur Rudiana Norazman & Siti Mariam Man 

 187-195 

   

PT. Amal Husnul Maad: Building BATAFA, Spreading Qur’anic Goodness 
Suhaimi Mhd Sarif, Rakhmad Agung Hidayatullah & Yayan Firmansah 

 196-209 

   

Strategic Quality Management and Operational Scaling in Digital Healthcare SMEs: A Case 

Study of Qaisar 99 

Syazwani Samshir, Jannatul Ferdous, & Siti Mariam Man 

 210-230 

   

About the Journal  231-234 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


