Brought to you by INTERNATIONAL ISLAMIC UNIVERSITY MALAYSIA

e

¢ Backtoresults | 1 of 1

3] Export ., Download (=) Print X E-mail

Full Text

2021 International Congress of Advanced Technology and Engineering, ICOTEN 2021 « 4 July 2021 « Article number
9493448 « 2021 International Congress of Advanced Technology and Engineering, ICOTEN 2021 « Virtual, Online « 4 July 2021

through 5 July 2021 « Code 170704

Document type

Conference Paper

Source type

Conference Proceedings

ISBN
978-166541224-7

DOI
10.1109/ICOTEN52080.2021.9493448

Publisher

Institute of Electrical and Electronics Engineers Inc.

Original language
English

View less A

Search

Sources

&) Save to PDF

Lists  SciVal »

% Add to List

More... >

Create account

Sign in

Cited by 0 documents

Inform me when this document
is cited in Scopus:

Set citation alert >

Related documents

An examination factors
influencing the intention to
adopt internet banking among
SMES in Yemen: Using an
extension of the technology
acceptance model (TAM)

Al-Fahim, N.H. , Wan Jusoh, W.J.

, Abideen, A.
(2016) Journal of Internet
Banking and Commerce

Maximising the Usage of Mobile
Banking: A New Channel for
Financial Inclusion

Thomas, B. , Natarajan, S.
(2017) International Journal of
Applied Business and Economic



https://www.scopus.com/results/results.uri?sort=plf-f&src=s&sid=c5e7f78a64cca9aa579cc267f0e8c909&sot=b&sdt=b&sl=84&s=TITLE-ABS-KEY%28Determinants+of+Banks%e2%80%99+Costumer%e2%80%99s+Intention+to+adopt+Internet+Banking%29&offset=1&origin=recordpage
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1109%2fICOTEN52080.2021.9493448&locationID=1&categoryID=4&eid=2-s2.0-85112369307&issn=&linkType=TemplateLinking&year=2021&zone=outwardlinks&origin=recordpage&dig=9c5b473ab9bca1f8a3fb9c63383bda42
https://www.scopus.com/sourceid/21101055702
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84995543638&citeCnt=0&noHighlight=false&sort=plf-f&src=s&sid=c5e7f78a64cca9aa579cc267f0e8c909&sot=b&sdt=b&sl=84&s=TITLE-ABS-KEY%28Determinants+of+Banks%e2%80%99+Costumer%e2%80%99s+Intention+to+adopt+Internet+Banking%29&relpos=0
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=55618109700&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=6507427494&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=56940882000&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85045783350&citeCnt=0&noHighlight=false&sort=plf-f&src=s&sid=c5e7f78a64cca9aa579cc267f0e8c909&sot=b&sdt=b&sl=84&s=TITLE-ABS-KEY%28Determinants+of+Banks%e2%80%99+Costumer%e2%80%99s+Intention+to+adopt+Internet+Banking%29&relpos=1
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=57201692906&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=56047247000&zone=relatedDocuments
https://www.scopus.com/record/iium.edu.my
https://www.scopus.com/home.uri?zone=header&origin=recordpage
https://www.scopus.com/search/form.uri?zone=TopNavBar&origin=recordpage&display=basic
https://www.scopus.com/sources.uri?zone=TopNavBar&origin=recordpage
https://www.scopus.com/results/storedList.uri?listId=myDocList&origin=recordpage&zone=TopNavBar
https://www.scival.com/home?dgcid=ScopusHeader
https://www.scopus.com/signin.uri?&origin=recordpage&zone=TopNavBar
https://www.scopus.com/signin.uri?origin=recordpage&zone=TopNavBar
https://www.scopus.com/signin.uri?origin=recordpage&zone=TopNavBar

Determinants of Banks' Costumer's Intention to
adopt Internet Banking Services in Yemen: Using
the Unified Theory of Acceptance and Use of
Technology (UTAUT)

Al-Fahim N.H.? ¥, AbdulgaforR? =, Qaid E.H.P =

[Z5 Save all to author list

? International Islamic University, Faculty of Information and Communication Technology, Malaysia

b Limkokwing University, Faculty of Business Management, Kuala Lumpure, 53100, Malaysia

Full text options

Abstract

Author keywords
Indexed keywords
SciVal Topics

Metrics

Abstract

Researches on Internet Banking (IB)in the context of Yemen is still lacking which creates the
necessity to conduct such a study to investigate the adoption level of IB services. Thus, this study aims
at examining and investigating the factors influencing the adoption of IB among banks ' customers in
Yemen through the use of the UTAUT theory. The framework of this study comprises one endogenous
variable the intentions to use IB services) and five exogenous variables in which the exogenous
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variables consist of effort expectancy, performance expectancy, trust, social influence, and awareness.
The identified moderators in this study are the role of age and experience that influence the intentions
of banks ' customers to use and adopt IB services. The survey questionnaire was distributed to a
sample that consists of 354 bank customers and the returned data was screened and then analyzed
using structural equation modeling (SEM) to investigate the correlations and relationship among
variables. Meanwhile, the indirect impact of the moderating variables was investigated using multiple-
group analysis (MGA). The results of this study revealed that effort expectancy, performance
expectancy, awareness, and trust have a significantly positive impact on customers' intention to
adopt IB services in Yemen. However, the social influence showed no significant effect on IB services.
Moreover, the age and experience variables showed a moderating impact on customers' intention to
adopt IB services in Yemen. © 2021 IEEE.
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