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Abstract

The population today have immersed in mobile technology as ICTs is seen as capable in supplementing

human social and psychological experience . Similarly, city  visitors  often perceived mobile
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technology as an inevitable partner in facilitating space consumption of an unfamiliar environment.

Especially in urban setting, great incursion of technology in mediating human-destination encounter

had manipulated visitor 's cognitive conceptualisation process, and arguably critical for destination

management and liveable city  making. Due to high dependency on mobile assistance among current 

visitors  market, cognitive stimulation from tech-human engagement  was seen as influential force in

psychologically motivating travel satisfaction and destination loyalty. Therefore, perspective  on how 

visitor 's cognitive experience  affected by mobile engagement  is critical in understanding the

continuum of technology-mediated experience . The study was executed at Kuala Lumpur City  Centre

and the population was confined to millennial generation due to visibility as current tourism market.

On-going survey of 235 respondents was conducted on 56 identified main attractions within the city

centre. Preliminary findings reveal respondents' desire towards deviation of smartphone engagement

from daily uses during travel, as well as significant of interactive and value instilling engagement  to

uplift experience . This paper concluded with indication of research limitations and possible future

research in this area. © Published under licence by IOP Publishing Ltd.

Reaxys Chemistry database information

Substances View all substances (�)

Powered by

Indexed keywords

SciVal Topics

Metrics

Funding details

{"fill-
opacity":"1","color-
rendering":"auto","color-
interpolation":"auto","text-
rendering":"auto","stroke":"black","stroke-
linecap":"square","width":"200","stroke-
miterlimit":"10","shape-
View details

Funding text
The authors sincerely acknowledge the Ministry of Education (MOE) of the Government of Malaysia and
International Islamic University Malaysia (IIUM) for the funding of this research through Skim Latihan Akademic
Bumiputra (SLAB) scholarship.

Government of Malaysia

International Islamic University Malaysia IIUM

Kementerian Pendidikan Malaysia KPM

See opportunities by IIUM

See opportunities by KPM

References (59)  ▻View in search results format

 

    

All

Export  Print  E-mail  Save to PDF Create bibliography

Funding sponsor Funding number Acronym

https://www.reaxys.com/?origin=Scopus
https://www.fundinginstitutional.com/funders/501100007297
https://www.fundinginstitutional.com/funders/501100015515
https://www.scopus.com/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=8b3dde0c949086b11caa2ed88678b9b4&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85082615778%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85082615778


Neuhofer, B., Buhalis, D., Ladkin, A. 

 (Open Access)
 
(2012) Journal of Destination Marketing and Management, 1 (1-2), pp. 36-
46.  . 

 
doi: 10.1016/j.jdmm.2012.08.001 

Wang, D., Xiang, Z., Fesenmaier, D.R. 

 
(2014) Annals of Tourism Research, 48, pp. 11-26.  . 

 
doi: 10.1016/j.annals.2014.04.008 

Femenia-Serra, F., Perles-Ribes, J.F., Ivars-Baidal, J.A. 

 (Open Access)
 
(2019) Tourism Review, 74 (1), pp. 63-81.  . 

 
doi: 10.1108/TR-02-2018-0018 

Kim, D.-Y., Park, J., Morrison, A.M. 

 
(2008) International Journal of Tourism Research, 10 (5), pp. 393-407. 

. 
 

doi: 10.1002/jtr.669 

Lalicic, L., Dickinger, A. 

 
(2019) Technological Forecasting and Social Change, 144, pp. 233-241. 

. 

 
doi: 10.1016/j.techfore.2017.02.024 

Wolf, I.D., Stricker, H.K., Hagenloh, G. 

 
(2013) Tourism Management Perspectives, 7, pp. 59-72.  . 
doi: 10.1016/j.tmp.2013.04.002

1

Conceptualising technology enhanced destination
experiences

Cited 224 times
http://www.journals.elsevier.com/journal-of-destination-marketing-and-
management/

View at Publisher

2

Adapting to the mobile world: A model of smartphone use

Cited 188 times
https://www.journals.elsevier.com/annals-of-tourism-research

View at Publisher

3

Smart destinations and tech-savvy millennial tourists: hype
versus reality

Cited 60 times
www.emeraldinsight.com/products/journals/journals.htm?id=tr

View at Publisher

4

A model of traveller acceptance of mobile technology

Cited
139 times
http://www3.interscience.wiley.com/cgi-bin/fulltext/121393158/PDFSTART

View at Publisher

5

An assessment of user-driven innovativeness in a mobile
computing travel platform

Cited
5 times
https://www.journals.elsevier.com/technological-forecasting-and-social-
change

View at Publisher

6

Interpretive media that attract park visitors and enhance their
experiences: A comparison of modern and traditional tools
using GPS tracking and GIS technology

Cited 35 times

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-84873479022&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84873479022&src=s&origin=reflist&refstat=core
http://www.journals.elsevier.com/journal-of-destination-marketing-and-management/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.jdmm.2012.08.001&locationID=3&categoryID=4&eid=2-s2.0-84873479022&issn=2212571X&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=c2d659e750bf6dee803116a5f5b028af
https://www.scopus.com/record/display.uri?eid=2-s2.0-84901983300&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84901983300&src=s&origin=reflist&refstat=core
https://www.journals.elsevier.com/annals-of-tourism-research
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.annals.2014.04.008&locationID=3&categoryID=4&eid=2-s2.0-84901983300&issn=01607383&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=8c7f6e863d4bd3a0dd5df8dc9d4501c9
https://www.scopus.com/record/display.uri?eid=2-s2.0-85048532305&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85048532305&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.emeraldinsight.com/products/journals/journals.htm?id=tr
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fTR-02-2018-0018&locationID=3&categoryID=4&eid=2-s2.0-85048532305&issn=17598451&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=ac11cd3272421284568ef532e8a55bd6
https://www.scopus.com/record/display.uri?eid=2-s2.0-59849123572&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-59849123572&src=s&origin=reflist&refstat=core
http://www3.interscience.wiley.com/cgi-bin/fulltext/121393158/PDFSTART
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fjtr.669&locationID=3&categoryID=4&eid=2-s2.0-59849123572&issn=10992340&linkType=ViewAtPublisher&year=2008&origin=reflist&dig=ec160e6387e6f4b603ae10569d6065ca
https://www.scopus.com/record/display.uri?eid=2-s2.0-85014178448&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85014178448&src=s&origin=reflist&refstat=core
https://www.journals.elsevier.com/technological-forecasting-and-social-change
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.techfore.2017.02.024&locationID=3&categoryID=4&eid=2-s2.0-85014178448&issn=00401625&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=837db20733cf885d80ac8b1fe5afdb7c
https://www.scopus.com/record/display.uri?eid=2-s2.0-84877358691&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84877358691&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tmp.2013.04.002&locationID=3&categoryID=4&eid=2-s2.0-84877358691&issn=22119736&linkType=ViewAtPublisher&year=2013&origin=reflist&dig=edae4f0bba7a0e7e850a31a3cbd7f50c


Rasinger, J., Fuchs, M., Beer, T., Höpken, W. 

 
(2009) Tourism Analysis, 14 (4), pp. 483-502.  . 

 
doi: 10.3727/108354209X12596287114255 

Gavalas, D., Konstantopoulos, C., Mastakas, K., Pantziou, G. 

 
(2014) Journal of Network and Computer Applications, 39 (1), pp. 319-
333.  . 
doi: 10.1016/j.jnca.2013.04.006 

Chen, C.-C., Tsai, J.-L. 

 
(2019) Future Generation Computer Systems, 96, pp. 628-638. 

. 
doi: 10.1016/j.future.2017.02.028 

Lai, I.K.W. 

 
(2015) Journal of Hospitality and Tourism Research, 39 (3), pp. 401-432. 

. 
 

doi: 10.1177/1096348013491596 

Fan, L., Liu, X., Wang, B., Wang, L. 

 
(2017) Behaviour and Information Technology, 36 (2), pp. 113-124. 

. 
 

doi: 10.1080/0144929X.2016.1199051 

Huertas, A. 

 
(2018) Information Technology and Tourism, 19 (1-4).  . 

 
doi: 10.1007/s40558-018-0112-0 

7

Building a mobile tourist guide based on tourists' on-site
information needs

Cited 25 times
http://docserver.ingentaconnect.com/deliver/connect/cog/10835423/v14n4/s6
.pdf?

View at Publisher

8

Mobile recommender systems in tourism

Cited 286 times

View at Publisher

9

Determinants of behavioral intention to use the Personalized
Location-based Mobile Tourism Application: An empirical
study by integrating TAM with ISSM

Cited 36
times

View at Publisher

10

Traveler Acceptance of an App-Based Mobile Tour Guide

Cited
82 times
http://jht.sagepub.com/

View at Publisher

11

Interactivity, engagement, and technology dependence:
understanding users’ technology utilisation behaviour

Cited 33
times
www.tandf.co.uk/journals/titles/0144929X.asp

View at Publisher

12

How live videos and stories in social media influence tourist
opinions and behaviour

Cited 14 times
http://www.springer.com/business+%26+management/business+information
+systems/journal/40558

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-84863476761&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84863476761&src=s&origin=reflist&refstat=core
http://docserver.ingentaconnect.com/deliver/connect/cog/10835423/v14n4/s6.pdf?
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.3727%2f108354209X12596287114255&locationID=3&categoryID=4&eid=2-s2.0-84863476761&issn=19433999&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=dba0fea42dda18b4cb1e4534675bf2ea
https://www.scopus.com/record/display.uri?eid=2-s2.0-84893733531&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84893733531&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.jnca.2013.04.006&locationID=3&categoryID=4&eid=2-s2.0-84893733531&issn=10848045&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=bbb974b866aa8b129df6725afff597af
https://www.scopus.com/record/display.uri?eid=2-s2.0-85015042631&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85015042631&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.future.2017.02.028&locationID=3&categoryID=4&eid=2-s2.0-85015042631&issn=0167739X&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=2f8e22f30a2262253f93bfca365e12ff
https://www.scopus.com/record/display.uri?eid=2-s2.0-84936996819&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84936996819&src=s&origin=reflist&refstat=core
http://jht.sagepub.com/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f1096348013491596&locationID=3&categoryID=4&eid=2-s2.0-84936996819&issn=15577554&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=ab455aa53aa363c7eeba43e68c833c5f
https://www.scopus.com/record/display.uri?eid=2-s2.0-84989233192&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84989233192&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.tandf.co.uk/journals/titles/0144929X.asp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f0144929X.2016.1199051&locationID=3&categoryID=4&eid=2-s2.0-84989233192&issn=13623001&linkType=ViewAtPublisher&year=2017&origin=reflist&dig=1e9648aa537c807c912e5f0e4920ff2a
https://www.scopus.com/record/display.uri?eid=2-s2.0-85048111540&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85048111540&src=s&origin=reflist&refstat=core
http://www.springer.com/business+%26+management/business+information+systems/journal/40558
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs40558-018-0112-0&locationID=3&categoryID=4&eid=2-s2.0-85048111540&issn=19434294&linkType=ViewAtPublisher&year=2018&origin=reflist&dig=92713523abf3ea50aa2137ee9ec1dbc7


Wang, D., Xiang, Z., Fesenmaier, D.R. 

 
(2016) Journal of Travel Research, 55 (1), pp. 52-63.  . 

 
doi: 10.1177/0047287514535847 

Linton, H., Kwortnik, R.J. 

 
(2019) International Journal of Contemporary Hospitality
Management, 31 (2), pp. 771-789.  . 

 
doi: 10.1108/IJCHM-10-2017-0614 

Tussyadiah, I.P., Fesenmaier, D.R. 

 
(2009) Annals of Tourism Research, 36 (1), pp. 24-40.  . 
doi: 10.1016/j.annals.2008.10.001 

Kounavis, C.D., Kasimati, A.E., Zamani, E.D. 

 (Open Access)
 
(2012) International Journal of Engineering Business Management, 4 (1), pp.
1-6.  . 
doi: 10.5772/51644 

Neuhofer, B., Buhalis, D., Ladkin, A. 

 
(2014) International Journal of Tourism Research, 16 (4), pp. 340-350. 

. 
 

doi: 10.1002/jtr.1958 

Tussyadiah, I., Zach, F. 
The influence of technology on geographic cognition and tourism experience
in: Information and communication technologies in tourism 
(2011) Proceedings of the International Conference in Innsbruck, Austria,
January 26-28, pp. 279-291.  . 

 

Verleye, K. 

 (Open Access)
 
(2015) Journal of Service Management, 26 (2), pp. 321-342.  . 

 
doi: 10.1108/JOSM-09-2014-0254 

13

Smartphone Use in Everyday Life and Travel

Cited 241 times
http://www.sageltd.co.uk/journals/details/j0255.html

View at Publisher

14

Mobile usage in travel: bridging the supplier-user gap

Cited 9 times
http://www.emeraldinsight.com/info/journals/ijchm/ijchm.jsp

View at Publisher

15

Mediating Tourist Experiences. Access to Places via Shared
Videos

Cited 311 times

View at Publisher

16

Enhancing the tourism experience through mobile
augmented reality: Challenges and prospects

Cited 167 times

View at Publisher

17

A Typology of Technology-Enhanced Tourism Experiences

Cited
232 times
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1522-1970

View at Publisher

18

Cited 3 times

19

The co-creation experience from the customer perspective: Its
measurement and determinants

Cited 145 times
http://www.emeraldinsight.com/info/journals/josm/josm.jsp

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-84949784109&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84949784109&src=s&origin=reflist&refstat=core
http://www.sageltd.co.uk/journals/details/j0255.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0047287514535847&locationID=3&categoryID=4&eid=2-s2.0-84949784109&issn=15526763&linkType=ViewAtPublisher&year=2016&origin=reflist&dig=c1350acb464b5f0ddeb10c59cfed254f
https://www.scopus.com/record/display.uri?eid=2-s2.0-85060642337&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85060642337&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/ijchm/ijchm.jsp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fIJCHM-10-2017-0614&locationID=3&categoryID=4&eid=2-s2.0-85060642337&issn=09596119&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=6fa5145e67684ff351dfd4c6ed411b51
https://www.scopus.com/record/display.uri?eid=2-s2.0-58749100311&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-58749100311&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.annals.2008.10.001&locationID=3&categoryID=4&eid=2-s2.0-58749100311&issn=01607383&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=0b8a452e40c66e9b2f47afb6e703fb19
https://www.scopus.com/record/display.uri?eid=2-s2.0-84867603283&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84867603283&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.5772%2f51644&locationID=3&categoryID=4&eid=2-s2.0-84867603283&issn=18479790&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=7a483dad755bacacc1b099c4b7078336
https://www.scopus.com/record/display.uri?eid=2-s2.0-84903695045&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84903695045&src=s&origin=reflist&refstat=core
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1522-1970
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fjtr.1958&locationID=3&categoryID=4&eid=2-s2.0-84903695045&issn=15221970&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=380e3f311bd23d5ab73e4f932fb2f94a
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85045842886&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-84928237678&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84928237678&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/josm/josm.jsp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fJOSM-09-2014-0254&locationID=3&categoryID=4&eid=2-s2.0-84928237678&issn=17575818&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=4087abfd42b7da4960e8136889ab636f


Ghaderi, Z., Hatamifar, P., Ghahramani, L. 

 
(2019) Asia Pacific Journal of Tourism Research, 24 (8), pp. 778-788. 

. 
 

doi: 10.1080/10941665.2019.1630456 

Siegel, L.A., Wang, D. 

 
(2019) Journal of Travel and Tourism Marketing, 36 (2), pp. 159-175. 

. 
 

doi: 10.1080/10548408.2018.1499579 

Veiga, C., Santos, M.C., Águas, P., Santos, J.A.C. 

 
(2017) Worldwide Hospitality and Tourism Themes, 9 (6), pp. 603-616. 

. 
 

doi: 10.1108/WHATT-09-2017-0047 

Santos, M.C., Veiga, C., Águas, P. 

 
(2016) Worldwide Hospitality and Tourism Themes, 8 (6), pp. 654-669. 

. 
 

doi: 10.1108/WHATT-09-2016-0048 

Huang, Y.-C., Petrick, J.F. 

 
(2009) Tourism and Generation Y, pp. 27-37.  . 

 
ISBN: 978-184593601-3 

Ismail, H., Baum, T. 

 
(2006) Anatolia, 17 (2), pp. 211-233.  . 

 
doi: 10.1080/13032917.2006.9687187 

Gursoy, D., McCleary, K.W. 

 
(2004) Annals of Tourism Research, 31 (2), pp. 353-373.  . 
doi: 10.1016/j.annals.2003.12.004 

20

How smartphones enhance local tourism experiences?

Cited 12
times
http://www.tandf.co.uk/journals/titles/10941665.asp

View at Publisher

21

Keeping up with the joneses: emergence of travel as a form of
social comparison among millennials

Cited 10
times
http://www.tandfonline.com/toc/wttm20/current

View at Publisher

22

Are millennials transforming global tourism? Challenges for
destinations and companies

Cited
32 times
www.emeraldinsight.com/products/journals/journals.htm?id=whatt

View at Publisher

23

Tourism services: facing the challenge of new tourist profiles

Cited
30 times
www.emeraldinsight.com/products/journals/journals.htm?id=whatt

View at Publisher

24

Generation Y's travel behaviours: A comparison with baby
boomers and generation X

Cited 45 times
http://bookshop.cabi.org/

View at Publisher

25

Urban tourism in developing countries: In the case of Melaka
(Malacca) City, Malaysia

Cited 15 times
http://www.tandfonline.com/toc/rana20/current

View at Publisher

26

An integrative model of tourists' information search behavior

Cited 375 times

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-85067862086&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85067862086&src=s&origin=reflist&refstat=core
http://www.tandf.co.uk/journals/titles/10941665.asp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f10941665.2019.1630456&locationID=3&categoryID=4&eid=2-s2.0-85067862086&issn=17416507&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=64a494d80a07474a6f210bac855b16e5
https://www.scopus.com/record/display.uri?eid=2-s2.0-85052153293&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85052153293&src=s&origin=reflist&refstat=core
http://www.tandfonline.com/toc/wttm20/current
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f10548408.2018.1499579&locationID=3&categoryID=4&eid=2-s2.0-85052153293&issn=10548408&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=c7a1f6acedd2fa4f3d76fd371be408e0
https://www.scopus.com/record/display.uri?eid=2-s2.0-85036589859&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85036589859&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.emeraldinsight.com/products/journals/journals.htm?id=whatt
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fWHATT-09-2017-0047&locationID=3&categoryID=4&eid=2-s2.0-85036589859&issn=17554225&linkType=ViewAtPublisher&year=2017&origin=reflist&dig=75f63485d0e32948338540a76f30b5d4
https://www.scopus.com/record/display.uri?eid=2-s2.0-85002985759&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85002985759&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.emeraldinsight.com/products/journals/journals.htm?id=whatt
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fWHATT-09-2016-0048&locationID=3&categoryID=4&eid=2-s2.0-85002985759&issn=17554225&linkType=ViewAtPublisher&year=2016&origin=reflist&dig=15c377244c50df821d6d9a2339296560
https://www.scopus.com/record/display.uri?eid=2-s2.0-84890260950&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84890260950&src=s&origin=reflist&refstat=core
http://bookshop.cabi.org/
https://www.scopus.com/redirect/linking.uri?targetURL=http%3a%2f%2fdx.doi.org%2f10.1079%2f9781845936013.0027&locationID=3&categoryID=4&eid=2-s2.0-84890260950&issn=&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=c47bc7c11bf14004988c2bf0baaee01f
https://www.scopus.com/record/display.uri?eid=2-s2.0-33845236950&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-33845236950&src=s&origin=reflist&refstat=core
http://www.tandfonline.com/toc/rana20/current
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f13032917.2006.9687187&locationID=3&categoryID=4&eid=2-s2.0-33845236950&issn=13032917&linkType=ViewAtPublisher&year=2006&origin=reflist&dig=7e2b5c52fd36ffad107da11455a087bb
https://www.scopus.com/record/display.uri?eid=2-s2.0-2342438594&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-2342438594&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.annals.2003.12.004&locationID=3&categoryID=4&eid=2-s2.0-2342438594&issn=01607383&linkType=ViewAtPublisher&year=2004&origin=reflist&dig=c4e55f09d4de1dc4fa27d65b286a9cde


Wang, X., Li, X.R., Zhen, F., Zhang, J. 

 
(2016) Tourism Management, 54, pp. 309-320.  . 

 
doi: 10.1016/j.tourman.2015.12.003 

Schumann, F.R. 
(2017) Changing Trends in Japan's Employment and Leisure Activities, pp. 57-
68. 
ed Schumann FR 

 

Şchiopu, A.F., Pădurean, A.M., Ţală, M.L., Nica, A.-M. 

 
(2016) Amfiteatru Economic, 18 (Specialissue10), pp. 829-846.  . 

 

McCabe, S., Sharples, M., Foster, C. 

 (Open Access)
 
(2012) Tourism Management Perspectives, 4, pp. 36-44.  . 
doi: 10.1016/j.tmp.2012.04.007

Crouch, D. 

 (Open Access)
 
(2005) Seductions of Place: Geographical Perspectives on Globalization and
Touristed Landscapes, pp. 23-35.  . 

 
ISBN: 0415192188; 978-020364579-6 
doi: 10.4324/9780203645796 

Marques, L., Borba, C. 

 
(2017) Tourism Management Perspectives, 24, pp. 86-93.  . 

 
doi: 10.1016/j.tmp.2017.07.007

Suntikul, W., Jachna, T. 

 
(2016) Tourism Management, 52, pp. 276-286.  . 

 
doi: 10.1016/j.tourman.2015.06.026 

27

How smart is your tourist attraction?: Measuring tourist
preferences of smart tourism attractions via a FCEM-AHP and
IPA approach

Cited 135 times
www.elsevier.com/inca/publications/store/3/0/4/7/2/

View at Publisher

28

29

The influence of new technologies on tourism consumption
behavior of the millennials

Cited 15 times
http://www.amfiteatrueconomic.ro/RevistaDetalii_EN.aspx?Cod=1066

30

Stakeholder engagement in the design of scenarios of
technology-enhanced tourism services

Cited 54 times

View at Publisher

31

Flirting with space: Tourism geographies as
sensuous/expressive practice

Cited 48 times
http://www.taylorandfrancis.com/books/details/9780203645796

View at Publisher

32

Co-creating the city: Digital technology and creative tourism

Cited 40 times
http://www.sciencedirect.com/science/journal/22119736

View at Publisher

33

The co-creation/place attachment nexus

Cited 86 times
www.elsevier.com/inca/publications/store/3/0/4/7/2/

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-84951286184&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84951286184&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.elsevier.com/inca/publications/store/3/0/4/7/2/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tourman.2015.12.003&locationID=3&categoryID=4&eid=2-s2.0-84951286184&issn=02615177&linkType=ViewAtPublisher&year=2016&origin=reflist&dig=efe71b8c9b55fbc7c91812db3f43fc55
https://www.scopus.com/record/display.uri?eid=2-s2.0-85002752227&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85002752227&src=s&origin=reflist&refstat=core
http://www.amfiteatrueconomic.ro/RevistaDetalii_EN.aspx?Cod=1066
https://www.scopus.com/record/display.uri?eid=2-s2.0-84868288146&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84868288146&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tmp.2012.04.007&locationID=3&categoryID=4&eid=2-s2.0-84868288146&issn=22119736&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=dda4621e13fc890277ace2a2733e6f33
https://www.scopus.com/record/display.uri?eid=2-s2.0-84909107166&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84909107166&src=s&origin=reflist&refstat=core
http://www.taylorandfrancis.com/books/details/9780203645796
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.4324%2f9780203645796&locationID=3&categoryID=4&eid=2-s2.0-84909107166&issn=&linkType=ViewAtPublisher&year=2005&origin=reflist&dig=180e392aa1fa12ab8d3ea8c896296d93
https://www.scopus.com/record/display.uri?eid=2-s2.0-85025817305&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85025817305&src=s&origin=reflist&refstat=core
http://www.sciencedirect.com/science/journal/22119736
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tmp.2017.07.007&locationID=3&categoryID=4&eid=2-s2.0-85025817305&issn=22119736&linkType=ViewAtPublisher&year=2017&origin=reflist&dig=25e7aa908658feae727ab1e18eaa8b2d
https://www.scopus.com/record/display.uri?eid=2-s2.0-84937150684&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84937150684&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.elsevier.com/inca/publications/store/3/0/4/7/2/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tourman.2015.06.026&locationID=3&categoryID=4&eid=2-s2.0-84937150684&issn=02615177&linkType=ViewAtPublisher&year=2016&origin=reflist&dig=27ff4d12dd98bacc31bf58e485398aae


Neuhofer, B., Buhalis, D., Ladkin, A. 
Experiences, Co-creation and technology: A conceptual approach to enhance
tourism experiences 
(2013) Tourism and Global Change: On the Edge of Something Big. 

. 

 

Gretzel, U., Jamal, T. 

 (Open Access)
 
(2009) Tourism Analysis, 14 (4), pp. 471-481.  . 

 
doi: 10.3727/108354209X12596287114219 

Buhalis, D. 

 
(1998) Tourism Management, 19 (5), pp. 409-421.  . 

 
doi: 10.1016/S0261-5177(98)00038-7 

Zhang, H., Gordon, S., Buhalis, D., Ding, X. 

(Open Access)
 
(2018) Journal of Travel Research, 57 (8), pp. 1093-1107.  . 

 
doi: 10.1177/0047287517733557 

Wang, D., Park, S., Fesenmaier, D.R. 

 
(2012) Journal of Travel Research, 51 (4), pp. 371-387.  . 

 
doi: 10.1177/0047287511426341 

Travel Leaders Summit, A. 
Capturing the Asian millennial traveller 
(2014) 2013 Asia Travel Leaders Summit 

 

Baumgartner, H., Steenkamp, J.-B.E.M. 

 
(1996) International Journal of Research in Marketing, 13 (2), pp. 121-
137.  . 

 
doi: 10.1016/0167-8116(95)00037-2 

34

Cited 15
times

35

Conceptualizing the creative tourist class: Technology,
mobility, and tourism experiences

Cited 76 times
http://docserver.ingentaconnect.com/deliver/connect/cog/10835423/v14n4/s5
.pdf?

View at Publisher

36

Strategic use of information technologies in the tourism
industry

Cited 501 times
www.elsevier.com/inca/publications/store/3/0/4/7/2/

View at Publisher

37

Experience Value Cocreation on Destination Online Platforms

Cited 48 times
http://www.sageltd.co.uk/journals/details/j0255.html

View at Publisher

38

The Role of Smartphones in Mediating the Touristic
Experience

Cited 341 times
http://www.sageltd.co.uk/journals/details/j0255.html

View at Publisher

39

40

Exploratory consumer buying behavior: Conceptualization
and measurement

Cited 340 times
http://www.elsevier.com/locate/ijresmar

View at Publisher

https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84937144019&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-79959851001&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-79959851001&src=s&origin=reflist&refstat=core
http://docserver.ingentaconnect.com/deliver/connect/cog/10835423/v14n4/s5.pdf?
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.3727%2f108354209X12596287114219&locationID=3&categoryID=4&eid=2-s2.0-79959851001&issn=19433999&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=ced3462bd64f264850495ef0eac882b5
https://www.scopus.com/record/display.uri?eid=2-s2.0-0031771652&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-0031771652&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.elsevier.com/inca/publications/store/3/0/4/7/2/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fS0261-5177%2898%2900038-7&locationID=3&categoryID=4&eid=2-s2.0-0031771652&issn=02615177&linkType=ViewAtPublisher&year=1998&origin=reflist&dig=2a61a612ffca68775852e1ce5013b296
https://www.scopus.com/record/display.uri?eid=2-s2.0-85054692862&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85054692862&src=s&origin=reflist&refstat=core
http://www.sageltd.co.uk/journals/details/j0255.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0047287517733557&locationID=3&categoryID=4&eid=2-s2.0-85054692862&issn=15526763&linkType=ViewAtPublisher&year=2018&origin=reflist&dig=d4d501c2a31afd710b3534d56ccb38f1
https://www.scopus.com/record/display.uri?eid=2-s2.0-84862001454&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84862001454&src=s&origin=reflist&refstat=core
http://www.sageltd.co.uk/journals/details/j0255.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0047287511426341&locationID=3&categoryID=4&eid=2-s2.0-84862001454&issn=15526763&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=e9d623abbe08217e914717dca70db43c
https://www.scopus.com/record/display.uri?eid=2-s2.0-0030121894&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-0030121894&src=s&origin=reflist&refstat=core
http://www.elsevier.com/locate/ijresmar
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2f0167-8116%2895%2900037-2&locationID=3&categoryID=4&eid=2-s2.0-0030121894&issn=01678116&linkType=ViewAtPublisher&year=1996&origin=reflist&dig=4df4622cb8f1e62dd6fab878194283ac


Cho, Y.-H., Wang, Y., Fesenmaier, D.R. 

 
(2002) Journal of Travel and Tourism Marketing, 12 (4), pp. 1-17. 

. 
doi: 10.1300/J073v12n04_01 

Oliver, R.L. 
A cognitive model of the antecedents and consequences of satisfaction
decisions 
(1980) J. Mark. Res., 17, pp. 460-469.  . 

 

Barsky, J.D. 

 
(1992) Journal of Hospitality & Tourism Research, 16 (1), pp. 51-73. 

. 
doi: 10.1177/109634809201600105 

Huang, S.S., Weiler, B., Assaker, G. 

 
(2015) Journal of Travel Research, 54 (3), pp. 344-358.  . 

 
doi: 10.1177/0047287513517426 

Lin, T.-C., Wu, S., Hsu, J.S.-C., Chou, Y.-C. 

 
(2012) Decision Support Systems, 54 (1), pp. 63-75.  . 
doi: 10.1016/j.dss.2012.04.004 

Sue, V.M., Ritter, L.A. 
(2007) Conducting Online Surveys.  . 

 

Global Web Index 2018 Social: Flagship report Accessed29-11-2019 
 

 

Poladashvili, T. 
(2015) Thesis 

 

Kuala Lumpur City Hall 2015 KL tourist guidebook (Kuala Lumpur: Kuala
Lumpur City Hall) Accessed 10-12-2019 

 

 

41

Searching for experiences: The web-based virtual tour in
tourism marketing

Cited 85
times

View at Publisher

42

Cited 6306 times

43

Customer Satisfaction in the Hotel Industry: Meaning and
Measurement

Cited 141
times

View at Publisher

44

Effects of Interpretive Guiding Outcomes on Tourist
Satisfaction and Behavioral Intention

Cited 77 times
http://www.sageltd.co.uk/journals/details/j0255.html

View at Publisher

45

The integration of value-based adoption and expectation-
confirmation models: An example of IPTV continuance
intention

Cited 107 times

View at Publisher

46
Cited 339 times

47
https://www.globalwebindex.com/reports/social

48

49

http://www.visitkl.gov.my/visitklv2/document/files/ebrochure/KL_TouristGuid
eBook/KLTGB.pdf

https://www.scopus.com/record/display.uri?eid=2-s2.0-10144261669&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-10144261669&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1300%2fJ073v12n04_01&locationID=3&categoryID=4&eid=2-s2.0-10144261669&issn=10548408&linkType=ViewAtPublisher&year=2002&origin=reflist&dig=6b999c2a2a627eed9b974acec620540f
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-0000396442&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-84965506945&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84965506945&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f109634809201600105&locationID=3&categoryID=4&eid=2-s2.0-84965506945&issn=15577554&linkType=ViewAtPublisher&year=1992&origin=reflist&dig=67c26dc84cb95228ccb51a067cd9c77e
https://www.scopus.com/record/display.uri?eid=2-s2.0-84926507224&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84926507224&src=s&origin=reflist&refstat=core
http://www.sageltd.co.uk/journals/details/j0255.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0047287513517426&locationID=3&categoryID=4&eid=2-s2.0-84926507224&issn=15526763&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=3edfbeb20b7830457c1fdd636b9a7d6d
https://www.scopus.com/record/display.uri?eid=2-s2.0-84868656200&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84868656200&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.dss.2012.04.004&locationID=3&categoryID=4&eid=2-s2.0-84868656200&issn=01679236&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=48e429b8a035cc72e3e069d9cfc38266
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-47849086363&src=s&origin=reflist&refstat=dummy
https://www.globalwebindex.com/reports/social
http://www.visitkl.gov.my/visitklv2/document/files/ebrochure/KL_TouristGuideBook/KLTGB.pdf


Moscardo, G. 
Interpretation and sustainable tourism : Functions, examples and principles 
(1998) J. Tour. Stud., 14, pp. 112-123.  . 

 

Noor, S.M., Rasoolimanesh, S.M., Ganesan, V., Jaafar, M.

 
(2015) Journal of Heritage Tourism, 10 (3), pp. 263-279.  . 

 
doi: 10.1080/1743873X.2015.1005625 

Tung, V.W.S., Ritchie, J.R.B. 

 
(2011) Annals of Tourism Research, 38 (4), pp. 1367-1386.  . 
doi: 10.1016/j.annals.2011.03.009 

Miah, S.J., Vu, H.Q., Gammack, J., McGrath, M. 

(Open Access)
 
(2017) Information and Management, 54 (6), pp. 771-785.  . 
doi: 10.1016/j.im.2016.11.011 

Larsen, S. 

 
(2007) Scandinavian Journal of Hospitality and Tourism, 7 (1), pp. 7-18. 

. 
doi: 10.1080/15022250701226014 

Munar, A.M., Jacobsen, J.K.S. 

 
(2014) Tourism Management, 43, pp. 46-54.  . 

 
doi: 10.1016/j.tourman.2014.01.012 

Stankov, U., Filimonau, V. 

 (Open Access)
 
(2019) Service Industries Journal, 39 (5-6), pp. 343-360.  . 

 
doi: 10.1080/02642069.2018.1544619 

50

Cited 104 times

51

Effective interpretation using various media toward
mindfulness: A case study of Malacca

Cited 8 times
http://www.tandfonline.com/loi/rjht20#.VQ_qQ46G81I

View at Publisher

52

Exploring the essence of memorable tourism experiences

Cited 582 times

View at Publisher

53

A Big Data Analytics Method for Tourist Behaviour Analysis

Cited 154 times

View at Publisher

54

Aspects of a Psychology of the Tourist Experience

Cited
251 times

View at Publisher

55

Motivations for sharing tourism experiences through social
media

Cited 458 times
www.elsevier.com/inca/publications/store/3/0/4/7/2/

View at Publisher

56

Reviving calm technology in the e-tourism context

Cited 11 times
http://www.tandf.co.uk/journals/titles/02642069.asp

View at Publisher

https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-0041823068&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-84962691416&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84962691416&src=s&origin=reflist&refstat=core
http://www.tandfonline.com/loi/rjht20#.VQ_qQ46G81I
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f1743873X.2015.1005625&locationID=3&categoryID=4&eid=2-s2.0-84962691416&issn=17476631&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=c1b2c5e461957dd9bda2ddec7df87a05
https://www.scopus.com/record/display.uri?eid=2-s2.0-80054682819&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-80054682819&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.annals.2011.03.009&locationID=3&categoryID=4&eid=2-s2.0-80054682819&issn=01607383&linkType=ViewAtPublisher&year=2011&origin=reflist&dig=0dbbd9ccdaa949c24002128aab4cbc77
https://www.scopus.com/record/display.uri?eid=2-s2.0-85009271416&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85009271416&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.im.2016.11.011&locationID=3&categoryID=4&eid=2-s2.0-85009271416&issn=03787206&linkType=ViewAtPublisher&year=2017&origin=reflist&dig=29bc0bffcd2178b3f3b0112360b3b872
https://www.scopus.com/record/display.uri?eid=2-s2.0-57049122372&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-57049122372&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f15022250701226014&locationID=3&categoryID=4&eid=2-s2.0-57049122372&issn=15022269&linkType=ViewAtPublisher&year=2007&origin=reflist&dig=d130c1a8b54f0b41cbb5ce996210c4c9
https://www.scopus.com/record/display.uri?eid=2-s2.0-84893645295&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84893645295&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.elsevier.com/inca/publications/store/3/0/4/7/2/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tourman.2014.01.012&locationID=3&categoryID=4&eid=2-s2.0-84893645295&issn=02615177&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=8cb8388c8ede55a546f82ca0f03831b0
https://www.scopus.com/record/display.uri?eid=2-s2.0-85057316258&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85057316258&src=s&origin=reflist&refstat=core
http://www.tandf.co.uk/journals/titles/02642069.asp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f02642069.2018.1544619&locationID=3&categoryID=4&eid=2-s2.0-85057316258&issn=17439507&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=ec585aedf2eff572f08e2d0f1c415ee8


 1 of 2  

Xiang, Z. 

 
(2018) Tourism Management Perspectives, 25, pp. 147-150.  . 

 
doi: 10.1016/j.tmp.2017.11.023

Loureiro, A. 

 
(2018) Worldwide Hospitality and Tourism Themes, 10 (6), pp. 740-744. 

. 
 

doi: 10.1108/WHATT-07-2018-0044 

Jin, T., Lin, V.S., Hung, K. 

 
(2014) Asia Pacific Journal of Tourism Research, 19 (6), pp. 617-644. 

. 
doi: 10.1080/10941665.2013.806939 

 Mohd, N.S.; Department of Tourism, Kulliyyah of Languages and Management,
International Islamic University Malaysia, Pagoh Edu Hub, KM1, Jalan Panchor, Pagoh,
Muar, Johor Darul Takzim, Malaysia; email:   
© Copyright 2020 Elsevier B.V., All rights reserved.

57

From digitization to the age of acceleration: On information
technology and tourism

Cited 55 times
http://www.sciencedirect.com/science/journal/22119736

View at Publisher

58

There is a fourth industrial revolution: the digital revolution

Cited
9 times
www.emeraldinsight.com/products/journals/journals.htm?id=whatt

View at Publisher

59

China's Generation Y's Expectation on Outbound Group
Package Tour

Cited 27
times

View at Publisher

 

nurshuhadah.mohd@gmail.com

◅ Back to results  ▻Next  Top of page

About Scopus

What is Scopus

Content coverage

Scopus blog

Scopus API

Privacy matters

Language

⽇本語に切り替える
切换到简体中文

切換到繁體中文

Русский язык

Customer Service

Help

Contact us

 

Copyright © . All rights reserved. Scopus® is a registered trademark of Elsevier B.V.
We use cookies to help provide and enhance our service and tailor content. By continuing, you agree to the

.

↗Terms and conditions ↗Privacy policy 

↗Elsevier B.V 

use of cookies

 

https://www.scopus.com/record/display.uri?eid=2-s2.0-85043283266&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85043283266&src=s&origin=reflist&refstat=core
http://www.sciencedirect.com/science/journal/22119736
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.tmp.2017.11.023&locationID=3&categoryID=4&eid=2-s2.0-85043283266&issn=22119736&linkType=ViewAtPublisher&year=2018&origin=reflist&dig=219efe9d7274021f83242524c0a01d62
https://www.scopus.com/record/display.uri?eid=2-s2.0-85057576328&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-85057576328&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.emeraldinsight.com/products/journals/journals.htm?id=whatt
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fWHATT-07-2018-0044&locationID=3&categoryID=4&eid=2-s2.0-85057576328&issn=17554225&linkType=ViewAtPublisher&year=2018&origin=reflist&dig=f9f21a61285efe3a5e1a790fcd515df9
https://www.scopus.com/record/display.uri?eid=2-s2.0-84897441111&origin=reflist&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85082615778&refeid=2-s2.0-84897441111&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f10941665.2013.806939&locationID=3&categoryID=4&eid=2-s2.0-84897441111&issn=17416507&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=476080b9f51d17aad0c56150ed183cc9
mailto:nurshuhadah.mohd@gmail.com
https://www.scopus.com/results/results.uri?sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29&offset=1&origin=recordpage
https://www.scopus.com/record/display.uri?origin=recordpage&eid=2-s2.0-85082598312&citeCnt=0&noHighlight=false&sort=plf-f&src=s&sid=0dce600f1f68e59511211f3bbf180ca0&sot=b&sdt=b&sl=103&s=TITLE-ABS-KEY%28Experience+co-creation+of+city+visitors+from+the+perspective+of+technological+engagement%29&relpos=1
https://www.elsevier.com/online-tools/scopus?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/online-tools/scopus/content-overview/?dgcid=RN_AGCM_Sourced_300005030
https://blog.scopus.com/
https://dev.elsevier.com/
https://www.elsevier.com/about/our-business/policies/privacy-principles?dgcid=RN_AGCM_Sourced_300005030
https://www.scopus.com/personalization/switch/Japanese.uri?origin=recordpage&zone=footer&locale=ja_JP
https://www.scopus.com/personalization/switch/Chinese.uri?origin=recordpage&zone=footer&locale=zh_CN
https://www.scopus.com/personalization/switch/Chinese.uri?origin=recordpage&zone=footer&locale=zh_TW
https://www.scopus.com/personalization/switch/Russian.uri?origin=recordpage&zone=footer&locale=ru_RU
https://www.scopus.com/standard/contactUs.uri?pageOrigin=footer
https://www.scopus.com/standard/contactForm.uri?pageOrigin=footer
https://www.elsevier.com/?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/locate/termsandconditions?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/locate/privacypolicy?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/?dgcid=RN_AGCM_Sourced_300005030
https://www.scopus.com/cookies/policy.uri
http://www.relx.com/

