2Nl ESEA-RE—H

= e 2 o e

' COLLoouiM ¢

i ——— e — A

N TOURISM &

S ————— T —————

= Wom— 11

o .-KULLI_ AH oF LANEUAEES & MANABEMENT
NTERNATIDNAL:‘ SLAMIC LINIVERSITY MALAYSIA, PABb{-IﬂJU HIJB




CONTENTS

COMMITTEE MEMBERS . . ..o e e e e e 3
INVITED PANELS . . .. o o o e e e e e et e e 4
PROGRAM TENTATIVE . . .ot e e e e e et e e 5
1. THE PERCEPTION OF TOURIST ON THE TURTLE CONSERVATION IN MALACCA ... ....... 6

2. PERCEPTION OF OLD SHOP HOUSES OWNERS AND COMMUNITY ATTACHMENT TOWARDS
THE CONSERVATION OF OLD SHOP HOUSES IN MUARTOWN, JOHOR . . ................ 7

3. THE PUBLIC AWARENESS ON HERITAGE BUILDING PRESERVATION IN MUAR TOWN,
JOHOR, MALAYSIA o e e e 8

4. RESIDENTS’ PERCEPTION ON THE COMMERCIALIZATION OF TURTLE CONSERVATION
CENTRE IN MELAKA . . o e e e et 9

5. INFLUENCE OF TRAVEL AND TOUR WEBISTE ON TOURIST BEHAVIOUR TO DETERMINE
DESTINATION IN MALAYSIA AMONG IIlUM STUDENTS IN PAGOH, JOHOR. .............. 10

6. SUSTAINABLE TOURISM DEVELOPMENTINMUAR . .. ..o 11

7. EXPLORING THE POTENTIAL OF RENDANG AS LOCAL FOOD HERITAGE OF NEGERI
SEMBILAN o e 12

8. THE ACCEPTANCE OF SATAY INNOVATION FOR DOMESTICTOURISM ... ... ...t 13

9.JOB BURNOUT AMONG EMPLOYEES IN FOOD AND BEVERAGE INDUSTRY IN KLANG VALLEY

10. FILM INDUCED TOURISM: PUSH AND PULL MOTIVATION FACTORS OF LOCAL YOUNG
TRAVELERS TO VISIT FILM LOCATIONS IN MALAYSIA . ..o e 15

11. THE POTENTIAL OD DEVELOPING HERITAGE BASED TOURISM IN KLUANG, JOHOR: SWOT
AN ALY SIS L e e e 16

12. TOURISTS PERCEPTION AND SATISFACTION TOWARDS LOCAL FOODS IN MUAR, JOHOR ... .. ... 17

13. TOURISTS’ EXPERIENCE ON DESTINATION LOYALTY: A CASE STUDY OF ISLAMIC ARCHITECTURE IN
KUALA TERENGGANU . . .o i e e e e e e e e e e e e e 18
14. DETERMINING OF TOURISTS’ EXPERIENCE REVISIT INTENTION TO ARCHITECTURAL MOSQUES IN
KUALA LUMPUR . o e e e e e e et e .19
15. THE INFLUENCE OF TOURIST EXPERIENCE ON DESTINATION LOYALTY TO ISLAMIC
ARCHITECTURAL SITES IN PUTRAJAY A L oo e e e e e e e 20



COMMITTEE MEMBERS

PROGRAMME ADVISOR

Dr. MAZNI SAAD

PROGRAMME MANAGER

MUHAMMAD SHARUL HIDAYAH JAMALUDDIN

ASSISTANT PROGRAMME MANAGER
NUR ZAFIRAH MD BALIYA
FARRAH NOORSYAFIQAH RAMLI

NURUL HASSANAH HAMIDI

SECRETARY

BAIDURI ZAIYANNA MOHD FARUDZ

MODERATOR
AINA RASYIDAH BINTI ADNAN
NUR SYAQIRA HUSNINA BINTI MOHD NOOR

SITI HAJARIAH BINTI ABDUL KHALID

Page | 3



INVITED PANELS

Prof. Dr NORAIN OTHMAN, UiTM, Puncak Alam

Dr. ZURAINI BINTI ALIAS, Universiti Selangor, Shah Alam

Assistant Prof. Dr. ALAA NIMER ABU, Woosong University, Korea

Dr. ZALIHA ZAINUDDIN, Universiti Malaysia Terengganu, Terengganu

Dr. ALAMIRUL EIMER, International Islamic University Malaysia, Pagoh

Madam ERNI TANIUS, Universiti Selangor, Shah Alam

Page | 4



PROGRAM TENTATIVE

8.30 a.m.

8.30 a.m.

9.45 a.m.

: 1. Moderator welcome panels and presenters

2. Moderator share all the topics

: 3. Presentation 1 and Q&A

4. Presentation continues

: 5. Closing and Research Proposal Defence ends

Page | 5



TOURISTS PERCEPTION AND SATISFACTION AND
TOWARDS LOCAL FOOD IN MUAR, JOHOR

Fatiha Amran* and Mazni Saad

Department of Tourism, Kulliyyah of Languages and Management, International Islamic University
Malaysia, Education Hub Pagoh, KM 1, Jalan Panchor, Pagoh, 84600 Muar, Johor, Malaysia

*Corresponding author: fatihaaamerann@gmail.com

Abstract

Food Tourism is related to tourists' behavior, knowledge of local food, food image, the
evolution of food, food providers, street food and memorable experiences. Thus, tourists’
satisfaction will determine tourists’ intention to re-visit destination as well as promoting
destination through words-of-mouth and review through website or social media. However,
Malaysia local foods still are insufficient considerations about the tourists’ food experiences
especially in terms of satisfaction. Therefore, this paper aims to determine tourists’
perception and satisfaction on local foods, to investigate the local foods as potential to
enhance tourists’ experienced and to explore the factors on tourists’ perception and
satisfactions based on their local food experience in Muar. Hence, it is crucial for the
destination management to constantly make an effort to improve and enhance dining
experience for the destinations. The study was carried out by conducting interview 6
respondents who is going to Muar for specifically food hunting and analyses the data using
Microsoft Words transcribe and using thematic analysis to arranging the data according to

themes.

Keywords: Food tourism, food heritage, local foods, tourist's perception, tourist’'s

satisfaction
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