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DETERMINING OF TOURISTS' EXPERIENCE REVISIT
INTENTION TO ARCHITECTURAL MOSQUES IN KUALA
LUMPUR

Nur Najwa Zulkifle* and Mazni Saad

Department of Tourism, Kulliyyah of Languages and Management, International Islamic University
Malaysia, Education Hub Pagoh, KM 1, Jalan Panchor, Pagoh, 84600 Muar, Johor, Malaysia

*Corresponding author: najwazulkifle23@gmail.com

Abstract

Malaysia has been recognized as one of the destinations for Muslim travellers, possessing
factors such as multicultural identities, a unique culture and heritage based on Islamic
principles. In Kuala Lumpur, most iconic Islamic attractions, the National Mosque and
Federal Mosque are must- visit locations in the city. These mosques are highly promoted by
the government since undergoing an increase in tourists’ arrival. Thus, it is important to
acknowledge the success of tourism destination attractions depends heavily on many
factors, including the worthiness for repeat visitation. This research aims to examine the
relationship on tourists’ experiences effect on revisiting intention in architectural mosques in
Kuala Lumpur. The number of respondents in this research is 166 people that have been
engaged with any architectural mosques located in Kuala Lumpur. The outcome revealed
that attachment, social interaction and aesthetic value are the experiences that affect

tourists’ revisit intention.

Keywords: Islamic tourism, architectural mosques, revisits intention
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