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MEMORABLE TOURISM EXPERIENCE OF NON-
MUSLIM TOURISTS TOWARDS MOSQUE TOURISM

Maohd Fariz Abdul Rafar and Siti Salwa Md Sawan

Depariment of Tourism, Kullyyah of Languages and Management, Infermnational Isiamic University
Malaysla, Johor, MALAYSIA.

{E-mail: fanizratar@gmall. com, salwa_sawan@ium.edu my)

Abstract

Places of worship have besn magnets for visitors Tor hundreds of years. lconic mosques, churches and
cathedrals globaly funcilions 3s both relgious or sacred achvities centre as well as being famous
attractions. One of the most popular destinations for both Herttage and Islamic tourlsm are MOSqUES.
Mosgue Tourlsm Is a branch of both Religious and Herltage Tourism which has atracted both Musims and
MON-Musims alka. Although research have been conducted on Musiim vishors” fourism % Islamic haly
sites, previous IRerature Is surprisingly skent on the topic of non-Musim visttors engaging I fourism at
Islamic sHes. Thus, tis stugdy alms to expiore the expenences that Interests non-Musim Favelers when
engaging wih Mosque Visits. A fotal of 2 respongents that are non- Muslim tourists, aged 18 and above
and had previously engage In Mosque Tourlsm were Inferviewsd using semi-struciured Infendews. The
data Is then analyzed thematically acconding to the seven domains of Memorable Tourlsm Experience
[MTE] namely hadonism, refreshment, iocal culture, meaningfuiness, knowiadge, Involvement, and novelty.
The resull shows hal the memorable (oursm E-IFE'I'l-EﬂEE of 3 non-Musim foursis when 'ﬂﬁﬂng mMoEquUEs
are Movelty, Local cuture  and Knowledge. This stutdy Is significant In gathering Information on the
Important conslderations that has to be faken Into account by destination managers, particulay Mosgques
In order o accommadate non-Moeslim fourksts' nesds and meael thalr E[[.F_'EE'H{H'IE In order o 'ﬂF'I'D'l'E the
overall tourists experience as well 35 share more about the Islamic religion.

Keywords: Memoralle Tounsm Experence, NMon-kMuslim Tourisis, Mosgue, Tourlsm, [siamic Toursm

Pags 3 of 40




