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VISITORS' DINING EXPERIENCE AND THEIR
BEHAVIOURAL INTENTION TOWARDS
RESTAURANTS IN BANDAR DIRAJA MUAR, JOHOR.

Mur Elina Syafigah Rahim and Siti Salwa Md Sawan

Department of Tourism, Kullyyah of Languages and Management, Infemational Isiamic Universky
Malaysia, Johor, MALAYSIA,

[E-mall: nurelna240sghomal.com, salwa_sawarl @llum.edumy)

Abstract

Many agverlisements and reviews on the vaneties of food In Malaysia specifically In Bandar Diraja Muar
which |s located In Johor. However, there are sill few research that have been done about the study of
tourisis’ experience and the sarvice of restaurants In Muar. Therefore, the purposa of this paper s i study
the d@ining experience of vishors and their behavioural Infention towards the restawrants in Muar. This stugy
Is focused on the restaurants In Muar a5 the study area. A set of guestionnaire Is used for data collection
and distributed to viskors who have experienced the food and fts senvices In Muar. This study also used
IBM SPSS o parform the analysls of he data by engaging descriptive analysls and Inferential statstics.
The findings of this study portrayed the quality of food In the restaurants, and the visiors' behavioural
Intention based on thelr experience and the servicas that they recelved. Also, the resaarch has found that
there Is significant relationship betwean visiors dining expenance and thelr behavioural Intention based on
thelr experience and the services towards the rastaurants In Muar. This coniribution of this stugy will haip
the business Indusiry of fond providers In Muar to be more acknowledge and boost vistors' behavioural
Intention and thus e well-known Muar as a food heaven ks well-nown.
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