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TOURISTS' PERCEIVED VALUE AND SATISFACTION
IN A COMMUNITY-BASED HOMESTAY IN KAMPUNG
PARIT BUGIS, MUAR, JOHOR

MNur’Ain binti Amit1, Siti Salwa Md Sawari2

1,2 Depariment of Tourism, Kullyyah of Languages and Management, Intemational Isiamic Universty
Maiaysla, Johor, MALAYSIA.

[E-mall: nurainamitghgmail.com, “salwa_sawarl@ium.atu.my)
Abstract

The homestay program was getiing recognition since the early of 2000°. It ks one of the confrbution to the
country's aconomy. However, thare are less study made for measuring the effect on perceived value and
satistaction of a tourist staying In the homestay. Thus, this study alms to examine the efiects on perceived
value on the satistaction on iourists that stays In the homestay. A fotal of 30 respondents from e homestay
program participatad In this research. The dats was analyzed by using IBM Statistical Package for Soclal
Solence [SPSS) version 21 through several analyses such as descrptive analysls, frequency analysls,
refabilty analysis, Pearson comeiation analysis and mulipie regression analysls which was focused Ino
three aspects which Is functional, emotional, and social valug. The outcomes of this study show how 3
strong posiive efect for perceived value on the safistaction of homestay quests. In addition, the results
demonsirate the accapiablity of percelved value as an Integrated construct formed by the  @mensions
identified. This study shows that the reiatonship befwesn the homestay and the guest requires the overal
percaived value that lzads to more visiors [oining the homestay programme In the future
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