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ASSESSING MEDICAL TOUR SERVICE TOWARDS
TOURIST BEHAVIORAL INTENTION IN PENANG

Muraini Syakirah binti Shaharuddin and Siti Salwa Md Sawari

1.2 Department of Toursm, Kullyyah of Languages and Management, Intemational Islamic
University Malaysia, Johor, MALAYSIA
(E-mial; nsakinah.fadzibd@gmail.com, "salwa_sawani@ium.edumy)

Abstract

wedical iourism recelved atiention recently In global. Ongoing with the frends and Inferest In Ingreasing the
toursm development, memical tourism is marketed as a niche product hat gives bath medical services and
toursm packages that raiated to the medical Indusiry. The objective of this paper Is io Investigate medical
tour service ipwands tourist behavioral Intention In Penang. Through medical bourism, tourist can relef thelr
anaty and stress on thelr healih problem because medical four sanvices consist of pleasure orentation.
The study was casried out by conducting survey amund 30 respondents who ravel fo get a medical tour
sarvice In Penang and the method used to analyse the level of tourist behavioural intention Is by using
SPSS. From the research, It Is found that the medical factor which are affordabllity of price, medical qualtty,
sarvice switness s the most factor that IMivence tourst behavioral Intention to visit Penang for the purpose
of medical treatment.
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