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AN EMPIRICAL EXAMINATION OF FACTOR
INFLUENCING YOUTH TRAVELLERS' INTENTION IN
SELECTING MUSLIM-FRIENDLY TOURISM

Fatin Mawwarah Md Shariffudin and Siti Salwa Md Sawari

Depariment of Tourlsm, Kullyyah of Languages and Management, Iniemational Islamic University
Malaysla, Johor, MALAYSIA.

{E-mail: fnawwarah 15@gmall.com)
Abstract

Muslm Friendly Tourism [MFT] s cumently s2en as a significant segment of Intemational tourism and has
Deen very popular n recent years. The trend is growing as more Muslimes undertakes fravel to Intfemational
destinations, and It 15 not imked 1o visit to plgrimage centers ke Mecca and Medina only. The Muslims
are encouraged fo go on fravel 35 1o witness the beauty of the creation of Aliah and emulate the feeling of
humbileness upon His greatness. Thus, this paper aims to investigate a factor that give the most impact
towards youth Intention In MFT. This study |5 quandtative In nature. A total of 150 respongents from the
Kulllyyah of Languages and Management particlpated In Tis research. The data was anahzed by using
IBM Statistical Package for Social Sclence [SPSS) version 21 using mutiple regression analyeis. The
outcomes of this study show he most Important Tactor that is the mos? iInfluential for the youth to select
MFT |5 the pencelved behavior control. For future studies, It 15 recommended to Inciuge students from other
kulltyyah and later be expanded o ofer Institubion or universities with youth Fravellers.
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