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GASTRONOMIC TOURISM BRANDING INFLUENCING
TOURIST REVISIT ATTENTION: A CASE STUDY OF
PENANG

Musratina Zulkipli and Siti Salwa Md Sawari

Depariment of Tourism, Kulivyah of Languazes and Management, Infernational Tslamic
University Malaysia, Johor, MALAYTSIA
(E-mail: anazalkhplim sl com)

ABSTRACT
{Fasmononmc fourism received attention recendy n global. Many unique cuisine has been evolved

from year to year Some people will go to the places st to taste the onisines amd will repeated
agzin in the fumre. Food plays an important rols in creating tourist destination places and it is
recognized as the great poteniial of towmism predwcts and atiractions. In that case, local food is in
nesd of protection and preservadon. However, the facior that push them to go for gasoonomic
touristy hes rarely beins discoversd snd mest of the research paper studied about touriss
satisfaction is the imdicator for tourist revisit intention. Thos, this smdy sims o investigats the
most important facior of branding as the indicator of founst revisii inienton o Pensmg in
gasironomuc tourism. This sady is quantitative in nanmre. A total of 31 respondents that has been
to Pensng pardcipated in this research The data was analyzad by using IBM Statistical Package
for Social Science (SPS5) versiom 21 through several amalyses such as descriptve analysis,
frequency analysis, reliability anabysiz, Pearson comelagon analysis and omiltple regression
amslysis. The outcomes of this smdy shows the food varety and quality has become the catalyst
for tourist revisit infention to Penane. Hence this study has simnificant confribution to the policy
and mensrement 3 Penangz in onder to promoie their authentic cuisine as ome of gasoonomic
touristn place in Malaysia
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