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EXPLORING GOPENG, PERAKAS ADVENTURE
TOURISM DESTINATION FROM TOURIST
PERSPECTIVES

Mur Diyana Syahirah Jamil and Siti Salwa Md Sawari

Department of Toursm, Kullyyah of Languages and Management, Intemational Isiamic Universiy
Malaysla, Johor, MALAYSIA.

(E-mail: Dyyana.syhrhg@gmall.com, salwa_sawan@ium.edwmy)
Abstract

This study will be catered the current well-known product development in tourism field The
adventure tourism is ane of the curious tourism products arommd the people. Addidonally, there
are various peopla’s preferences appoint to advennirs tourism. Indsed this target market can keep
it on to purchase the adventurs tourism product regarding to its safety performances. Within there
herve a lots of promoted activities in adventure tourism the research eager to know more oo how
this product imflusnces fourist’s perspectives. Hence, this smdy appointed three main objectives
which are to identify the motves of tourist when purchasing the adventure tounsm packages, to
imvesfigate the safety performsnces Som the tourist perspectives and to anshyse the factors of
adventure tourism influences the tourist perspectives. Basically, the methedology of this research
will erobark in descriptive analysis which dependably using various article to suppon the points.
Cm the other hand the findings also will be created based on the scholar, other research and soon
1o fitmn the majority of results. This sdy resulied in three main components which are perceived
sevarity aspect, noo-routine living norms and nafure factors.

Erywords: Adveniure Towrizm, Motnees, Risk Safely, Factars, Tourist s Parspecines.
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