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Abstract
Purpose: This paper aims to test the factors that can influence the adoption of Islamic mobile banking services among
the current users in Malaysia. Design/methodology/approach: A sample of 250 current users of Islamic mobile
banking services provided opinions about their intention to adopt Islamic mobile banking services. Later, the data are
analysed using partial least squares approach. Findings: Perceived usefulness and risk are the factors that influence the
intention to adopt Islamic mobile banking services among the existing users. Research limitations/implications: There
are some limitations of the current study. The sample size and area of study becomes the obvious limitations. Thus,
there is a need for caution in the interpretation of the results and the conclusion cannot be as generalised. Besides,
the use of current factors might limit the ability to explore other potentially important determinants of the users.
Thus, future research can be conducted by incorporating new factors and provide new insights for Islamic mobile
banking services. In addition, the sample is biased towards people who are currently using mobile banking services.
Practical implications: By understanding these factors among the customers, it would help the industry player,
particularly Islamic financial institutions to plan and strategise appropriate policies and support necessary programme
on diversifying and promoting financial transaction using mobile banking services among their existing and potential
customers. Originality/value: This paper offers an additional literature on Islamic mobile banking, especially from the
Malaysian context. There is a lack of study that focusses on Islamic mobile banking services. The paper is considered
to be the first attempt to examine factors that influence Malaysian Islamic banking customers to adopt Islamic mobile
banking services, which is not often considered in previous studies. © 2019, Emerald Publishing Limited.

SciVal Topic Prominence 

Topic: 

Prominence percentile: 99.856

Author keywords
Islamic mobile banking Malaysia Perceived usefulness Risk

Funding details

Funding sponsor Funding number Acronym

International Islamic University Malaysia IRAGS18-001-0002 IIUM

Funding text

◅ Back to results

 Export  Download  Print  E-mail  Save to PDF ⋆ Add to List  ▻More...

View at Publisher

Journal of Islamic Marketing
Volume 10, Issue 4, 11 November 2019, Pages 1037-1056

Mohd Thas Thaker, M.A.B.a  Allah Pitchay, A.B.b  Mohd Thas Thaker, H.B.c  Amin, M.F.B.d  

a

b

c

  View additional affiliations

 View references (101)



Technology | Models | Usage intention



PlumX Metrics
Usage, Captures, Mentions,
Social Media and Citations
beyond Scopus.

Metrics 

1.51 Field-Weighted

Citation Impact

Cited by 0 documents

Inform me when this document
is cited in Scopus:

 

Related documents

, 
(2010) International Journal of
Bank Marketing

,  ,

(2014) Telematics and Informatics

(2015) Journal of Internet
Commerce

 

Find more related documents in
Scopus based on:

❓  ▻View all metrics



Set citation alert ▻

 ▻Set citation feed

The moderating effect of gender
in the adoption of mobile
banking

 Riquelme, H.E. Rios, R.E.

Mobile-banking adoption by
Iranian bank clients

 Hanafizadeh, P. Behboudi, M.
Abedini Koshksaray, A.

An empirical examination of
consumer adoption of mobile
banking (M-banking) in Jordan

Al Khasawneh, M.H.

View all related documents based
on references

 ▻Authors  ▻Keywords

https://www-scopus-com.ezproxy.um.edu.my/home.uri?zone=header&origin=searchbasic
https://www-scopus-com.ezproxy.um.edu.my/results/results.uri?sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&offset=1&origin=recordpage
https://www-scopus-com.ezproxy.um.edu.my/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fJIMA-04-2018-0065&locationID=1&categoryID=4&eid=2-s2.0-85065530300&issn=17590833&linkType=ViewAtPublisher&year=2019&origin=recordpage&dig=bf93959da91f84663b76134b67175fe9&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/sourceid/21100236016?origin=recordpage
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?authorId=57191286702&amp;eid=2-s2.0-85065530300
mailto:asmy@iium.edu.my
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?authorId=57200308748&amp;eid=2-s2.0-85065530300
mailto:anwarap@usm.my
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?authorId=57193616905&amp;eid=2-s2.0-85065530300
mailto:hans5587@hotmail.com
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?authorId=57203208900&amp;eid=2-s2.0-85065530300
mailto:fbinamin@ksu.edu.sa
https://www-scopus-com.ezproxy.um.edu.my/standard/help.uri?topic=12031
javascript:void(0)
https://www-scopus-com.ezproxy.um.edu.my/results/rss/handler.uri?citeEid=2-s2.0-85065530300
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-77954835359&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&relpos=0
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?origin=recordpage&authorId=6603287617&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?origin=recordpage&authorId=25638739500&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84886086077&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&relpos=1
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?origin=recordpage&authorId=24075737600&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?origin=recordpage&authorId=55327133500&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?origin=recordpage&authorId=55515343200&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84954100012&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&relpos=2
https://www-scopus-com.ezproxy.um.edu.my/authid/detail.uri?origin=recordpage&authorId=57053465500&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/search/submit/mlt.uri?eid=2-s2.0-85065530300&src=s&all=true&origin=recordpage&method=ref&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/search/submit/mlt.uri?eid=2-s2.0-85065530300&src=s&all=true&origin=recordpage&method=aut&zone=relatedDocuments
https://www-scopus-com.ezproxy.um.edu.my/search/submit/mlt.uri?eid=2-s2.0-85065530300&src=s&all=true&origin=recordpage&method=key&zone=relatedDocuments


References (101)

The work described in this paper has been financially supported by the International Islamic University Malaysia (Grant
ID: IRAGS18-001-0002).

Abdinoor, A., Mbamba, U.O.L.

(Open Access)

(2017) Cogent Business and Management, 4 (1), art. no. 1392273.  .

doi: 10.1080/23311975.2017.1392273

Agarwal, R., Prasad, J.

(1999) Decision Sciences, 30 (2), pp. 361-390.  .

Alalwan, A.A., Dwivedi, Y.K., Rana, N.P.P., Williams, M.D.

(2016) Journal of Enterprise Information Management, 29 (1), pp. 118-139.  .

doi: 10.1108/JEIM-04-2015-0035

Arvidsson, N.

(2014) International Journal of Bank Marketing, 32 (2), pp. 150-170.  .

doi: 10.1108/IJBM-05-2013-0048

Bhatti, T.
Exploring factors influencing the adoption of mobile commerce
(2007) Journal of Internet Banking and Commerce, 12 (3), pp. 1-13.  .

 

ISSN: 17590833
Source Type: Journal
Original language: English

DOI: 10.1108/JIMA-04-2018-0065
Document Type: Article
Publisher: Emerald Group Publishing Ltd.

 ▻View in search results format

     All Export  Print  E-mail  Save to PDF Create bibliography

View all 101 references

1

Factors influencing consumers’ adoption of mobile financial services in Tanzania

Cited 3 times
cogentoa.tandfonline.com/journal/oabm20

View at Publisher

2

Are individual differences germane to the acceptance of new information
technologies?

Cited 1115 times

View at Publisher

3

Consumer adoption of mobile banking in Jordan: Examining the role of usefulness,
ease of use, perceived risk and self-efficacy

Cited 94 times
http://www.emeraldinsight.com/info/journals/jeim/jeim.jsp

View at Publisher

4

Consumer attitudes on mobile payment services - results from a proof of concept test

Cited 48 times
http://www.emeraldinsight.com/info/journals/ijbm/ijbm.jsp

View at Publisher

5

Cited 107 times

https://www-scopus-com.ezproxy.um.edu.my/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=d26532a4d72ebe9eb2eaf658ce2da2a9&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85065530300%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85065530300
https://www-scopus-com.ezproxy.um.edu.my/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=d26532a4d72ebe9eb2eaf658ce2da2a9&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85065530300%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85065530300
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?eid=2-s2.0-85044925480&origin=reflist&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/search/submit/citedby.uri?eid=2-s2.0-85065530300&refeid=2-s2.0-85044925480&src=s&origin=reflist&refstat=core
https://www-scopus-com.ezproxy.um.edu.my/record/cogentoa.tandfonline.com/journal/oabm20
https://www-scopus-com.ezproxy.um.edu.my/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f23311975.2017.1392273&locationID=3&categoryID=4&eid=2-s2.0-85044925480&issn=23311975&linkType=ViewAtPublisher&year=2017&origin=reflist&dig=bf7ded73a13317ca1f0b31b2b88e0399&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?eid=2-s2.0-0033459893&origin=reflist&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/search/submit/citedby.uri?eid=2-s2.0-85065530300&refeid=2-s2.0-0033459893&src=s&origin=reflist&refstat=core
https://www-scopus-com.ezproxy.um.edu.my/redirect/linking.uri?targetURL=http%3a%2f%2fdx.doi.org%2f10.1111%2fj.1540-5915.1999.tb01614.x&locationID=3&categoryID=4&eid=2-s2.0-0033459893&issn=00117315&linkType=ViewAtPublisher&year=1999&origin=reflist&dig=d1f50ead60eaf8199110939fc8d4493b&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?eid=2-s2.0-84956608458&origin=reflist&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/search/submit/citedby.uri?eid=2-s2.0-85065530300&refeid=2-s2.0-84956608458&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/jeim/jeim.jsp
https://www-scopus-com.ezproxy.um.edu.my/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fJEIM-04-2015-0035&locationID=3&categoryID=4&eid=2-s2.0-84956608458&issn=17410398&linkType=ViewAtPublisher&year=2016&origin=reflist&dig=0d2672ba9892626b10adbb39276cf3b3&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/record/display.uri?eid=2-s2.0-84896274861&origin=reflist&sort=plf-f&src=s&st1=Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services&st2=&sid=fb20ff2d9fd83b7f13e9f228ea0a39f7&sot=b&sdt=b&sl=81&s=TITLE%28Factors+influencing+consumers%27+adoption+of+Islamic+mobile+banking+services%29&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/search/submit/citedby.uri?eid=2-s2.0-85065530300&refeid=2-s2.0-84896274861&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/ijbm/ijbm.jsp
https://www-scopus-com.ezproxy.um.edu.my/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fIJBM-05-2013-0048&locationID=3&categoryID=4&eid=2-s2.0-84896274861&issn=02652323&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=737edb53b3e65289c534fb8151370697&recordRank=
https://www-scopus-com.ezproxy.um.edu.my/search/submit/citedby.uri?eid=2-s2.0-85065530300&refeid=2-s2.0-65849511316&src=s&origin=reflist&refstat=dummy

