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Executive Summary

Islam is not just a religion, it is a complete code of life. Its tenets give a clear guidance to every
area of academia, including marketing. Islamic revealed knowledge guides marketers and
consumers through every transaction. The aim of this module is to introduce the fundamentals of
marketing from an Islamic perspective to marketing instructors. The topics covered include:
Introduction to Islamic marketing, Islamic marketing principles and marketing philosophy, prime
marketing mix elements from the Shariah perspective, and service marketing including Islamic
financial services. It is expected that after completing this module, participants will be well
equipped to apply Islamic marketing principles to their own field of instruction.




