SCOPUS Sarh Soes Aets Liss  Hepv Sl

(Backtoresuts | 1af 1 .
Metries )

Vegoty 0ol it EEmal 2 SpetofDF oy Soetolit More.)

00y Guising

W3t 04 FltweiedC
Volume 21, ssue Specialssue, 2016, Peges 261281

The impct of senice quality on customer saisfaction and customer oyaty: An empiricl study on isamic banks in Bafrain

Fum Metric

hmed SME 4 “3 I\“a [1]
hmed SN, Amad K% o M8 8 JF ——
“Degartment o Businss Adminisration, Fauly of Economics and Management Siences, ntemaional lamic Uniersity e, Melayga Soid e and Gt
Dean of UM Isiute o farc Banking and Finance ), Inoresia b S
Uriversty Cllege ofBain UCB, B
Aostract Viewreeences (104 by dormes
The qualy of semiceplays i ol i any semie-telted economic seco, incuding i e anking sencsidusi. Whilehe enicesecoris majo contouto toecanomic acty, in-deph sucy on senice qulfy and s impat on customer saiccion hee
been bl oveooke, Maveoer oranizations sk quly, iy tho: n the semc scor,and i holds rue i thebaning seto. The e ofsenic qualty n thesunel and scess of Batvin bk hveFoled o kol s siifcant mpat
on te indusys competteness. n seniee organzations, enhancin seice qualty is nowcorsideeda the mastmpotatse i gaiing  competive edge i the market. Bahvai i banking e qultisthefocusof s sty. To messure i Ifom mewhen s ocurmet st n Sop

banks sences quly, 2 perceved y maret followed by cstomer sffctio and af, el ncresed maret hate and e i potentel usomers enfanced producty incessed pofablty n amic b king usivess i Bafvin, are netabl. Hence

{he objcive or i study wauld be fo examin he impac of senvice gualt on customer safisfacion and customer oaly. The reset research s expected fo acknowledge achievement. of ustomer setisaction and customer lyalty hrough the messurement of
senice gualty and o rovide recommendationsin developing anefecive I banking s gualty. Therfue, any reseach efort undetalen o enfanc the sence qualty of the amic Banksin Behvan should be corsideed s an mportant atempt o

siificantl contibute and supporthe amic binginstitutio. Ths sty il alo provde prctoners nnovaive des o refning qualy ofsences it hepurpese ofacheing 2 ompetieadvatage inth Iaic Rea Bakingsetor n Bafean. Related documents

Vring e msutes ofhesevie-qua
Huthor kepiords cntadicons

Androniidis, A Bellou, V.
Customer loyaty  Customer satfacion i banking and fnance in Bafran  Senice quaty  SERVPERF .J.‘r\mn i E#HIu,\
{2000) Joural o Mirkeing Management

Customer percepion on eice qualiy inetal |

e Document Tipe: Arice

Qater
SoureeType: jour Publishernterraiona i Unersty Nilgsa : _
Orginel lnguage: Engish Hosin S,
{2008) nterntional oural o amic and Wi
Ve i ot s oty Customer Loy he ADSL Seices Maree i
References (104 Viwinsead ress fomaty ™ A
o Hfets



