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Abstract
With the emergence of internet and World Wide Web, traditional businesses got a new opportunity to compete
globally. Traditional bricks-and-mortar businesses became electronic business (e-business) by utilizing Information
and Communication Technology (ICT) tools. A new term of Mobile Commerce (M-Commerce) has created
tremendous spectrum of business opportunities for businesses. Although there has been large scale adoption of M-
Commerce in developing economies, but little growth is observed in developing economies such as Pakistan. There
are doubts that users of M-commerce demonstrate a lack of enthusiasm, which may be due to lack of trustworthiness.
Based on the well-known and widely used Technology Acceptance Model (TAM), this research study provides the
conceptual framework, underpinning the relationship of trust with the adoption of M-commerce in Pakistan. The aim
of this paper is to study the role of trust and its relationship with the acceptance of M-Commerce in Pakistan. © 2015
IEEE.

Author keywords
Mobile Commerce  Perceived Ease of use  Perceived Usefulness  TAM  Trust

Indexed keywords

Engineering
controlled terms:

Commerce Electronic commerce World Wide Web

Compendex keywords Business opportunities Electronic business (e-business)

Information and Communication Technologies Mobile commerce (m-commerce)

Perceived ease of use Perceived usefulness Technology acceptance model Trust

Engineering main
heading:

Mobile commerce

◅ Back to results

 Export  Download  Print  E-mail  Save to PDF ⋆ Add to List  ▻More...

View at Publisher

Proceedings - 2015 4th International Conference on Advanced Computer Science Applications and Technologies,
ACSAT 2015
25 May 2016, Article number 7478737, Pages 165-170
4th International Conference on Advanced Computer Science Applications and Technologies, ACSAT 2015; Kuala
Lumpur; Malaysia; 8 December 2015 through 10 December 2015; Category numberP5790; Code 121882

Rind, M.M.a  Koondhar, M.Y.b  Hyder, M.a  Shah, A.a 
a

b

 View references (65)

ISBN: 978-150900424-9
Source Type: Conference
Proceeding
Original language: English

DOI: 10.1109/ACSAT.2015.30
Document Type: Conference Paper
Sponsors:
Publisher: Institute of Electrical and Electronics
Engineers Inc.

PlumX Metrics
Usage, Captures, Mentions,
Social Media and Citations
beyond Scopus.

Metrics 

0 Citations in Scopus

0 Field-Weighted

Citation Impact

Cited by 0 documents

Inform me when this document
is cited in Scopus:

Related documents

, 
(2014) Gerontechnology

,  , 
(2014) Gerontechnology

, 
(2016) Procedia Computer
Science

  

Find more related documents in
Scopus based on:





 ▻Set citation alert  ▻Set citation feed

Acceptance of telecare system for
older people who live alone

 Lin, C.-S. Chan, L.-Y.

Smartphone use by older adults
in Singapore

 Pang, N. Zhang, X. Vu, S.

Creation of a Conceptual Model
for Adoption of Mobile Apps for
Shopping from E-Commerce
Sites-An Indian Context

 Ahuja, V. Khazanchi, D.

View all related documents based
on references

 ▻Authors  ▻Keywords

https://www.scopus.com/home.uri?zone=header&origin=searchbasic
https://www.scopus.com/results/results.uri?sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&offset=1&origin=recordpage
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1109%2fACSAT.2015.30&locationID=1&categoryID=4&eid=2-s2.0-84978974439&issn=&linkType=TemplateLinking&year=2016&zone=outwardlinks&origin=recordpage&dig=e89682c135e99ebe54723ea9d212132a&recordRank=
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1109%2fACSAT.2015.30&locationID=1&categoryID=4&eid=2-s2.0-84978974439&issn=&linkType=ViewAtPublisher&year=2016&origin=recordpage&dig=10a1503a350cff52a4b03121a775cda1&recordRank=
https://www.scopus.com/authid/detail.uri?authorId=57190297433&amp;eid=2-s2.0-84978974439
mailto:sufyansalim_77@yahoo.com
https://www.scopus.com/authid/detail.uri?authorId=57190292745&amp;eid=2-s2.0-84978974439
mailto:yaqoobkoondhar@gmail.com
https://www.scopus.com/authid/detail.uri?authorId=35867987000&amp;eid=2-s2.0-84978974439
mailto:mansoor.hyder@sau.edu.pk
https://www.scopus.com/authid/detail.uri?authorId=43061470400&amp;eid=2-s2.0-84978974439
mailto:asadullah.shah@iium.edu.my
https://www.scopus.com/standard/help.uri?topic=12031
https://plu.mx/plum/a/?elsevier_id=2-s2.0-84978974439&theme=plum-scopus-theme
https://www.scopus.com/alert/form/document.uri?eid=2-s2.0-84978974439&ATP=document&discoveryEngineID=scopusdoccite&discoveryEventID=NEW&mode=C&AID=NEW&origin=recordpage&view=extended
https://www.scopus.com/results/rss/handler.uri?citeEid=2-s2.0-84978974439
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84929395426&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&relpos=0
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=56645124000&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=56645564500&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84929417715&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&relpos=1
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=13609316400&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=56646656900&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=55556689100&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84984985110&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&relpos=2
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=36458115200&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=6506490534&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-84978974439&src=s&all=true&origin=recordpage&method=ref&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-84978974439&src=s&all=true&origin=recordpage&method=aut&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-84978974439&src=s&all=true&origin=recordpage&method=key&zone=relatedDocuments


References (65)

Anus, S., Qureshi, F.A., Malik, S., Abbasi, A., Chaudhry, A., Mirza, S.N. 
(2011) Trust and Initial Acceptance of Mobile Banking in Pakistan, 2 (8), pp. 1-14. 

 

Tarasewich, M., Nickerson, P., Warkentin, R.C. 
Issues in mobile E-Commerce 
(2002) Commun. Assoc. Inf. Syst, 8 (1), pp. 41-64.  . 

 

Gitau, L., Nzuki, D. 
Analysis of Determinants of M-Commerce Adoption by Online Consumers 
(2014) Int. J. Business, Humanit. Technol, 4 (3), pp. 88-94.  . 

 

Wei, T.T., Marthandan, G., Chong, A.Y.-L., Ooi, K.-B., Arumugam, S. 

(2009) Industrial Management and Data Systems, 109 (3), pp. 370-388.  . 
doi: 10.1108/02635570910939399 

Cho, D.-Y., Kwon, H.J., Lee, H.-Y.  

(2007) Proceedings of the Annual Hawaii International Conference on System Sciences, art. no.
4076472.  . 
ISBN: 0769527558; 978-076952755-0 
doi: 10.1109/HICSS.2007.76 

Gefen, D., Karahanna, E., Straub, D.W. 

(2003) MIS Quarterly: Management Information Systems, 27 (1), pp. 51-90.  . 

De Ruyter K, M., Kleijnen, M. 
(2002) Wetzels, Factors Influencing the Adoption of Mobile Gaming Services. Mobile Commerce:
Technology, Theory and Applications 
Eds: Mennecke, Strader, Idea Group Publishing, Hershey 

 

Joubert, J., Van Belle, J. 
The role of trust and risk in mobile commerce adoption within South Africa 
(2013) Int. J. Business, Humanit. Technol, 3 (2), pp. 27-38.  . 

 

Davis, F.D. 

(1989) MIS Quarterly: Management Information Systems, 13 (3), pp. 319-339.  . 

 ▻View in search results format

     All Export  Print  E-mail  Save to PDF Create bibliography

1

2

Cited 133 times

3

Cited 3 times

4

What drives Malaysian m-commerce adoption? An empirical analysis

Cited 162 times

View at Publisher

5

Analysis of trust in Internet and mobile commerce adoption

Cited 42 times

View at Publisher

6

Trust and tam in online shopping: AN integrated model

Cited 2724 times

7

8

Cited 8 times

9

Perceived usefulness, perceived ease of use, and user acceptance of information
technology

Cited 15235 times

View at Publisher

https://www.scopus.com/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=62521d93667b1bfbde444be6f7572556&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-84978974439%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-84978974439
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-0038197411&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-84958773976&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-67650702999&origin=reflist&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-67650702999&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2f02635570910939399&locationID=3&categoryID=4&eid=2-s2.0-67650702999&issn=02635577&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=b6a4c518867f87d4743c5847fedf7b15&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-39749148297&origin=reflist&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-39749148297&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1109%2fHICSS.2007.76&locationID=3&categoryID=4&eid=2-s2.0-39749148297&issn=15301605&linkType=ViewAtPublisher&year=2007&origin=reflist&dig=7dec8868f3ad2c45fa003e9bcbaa0f82&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-0344096683&origin=reflist&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-0344096683&src=s&origin=reflist&refstat=core
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-84973533340&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-55249087535&origin=reflist&sort=plf-f&src=s&st1=Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a&st2=&sid=09dc3659cb0027dcddedbfd97b0f7827&sot=b&sdt=b&sl=54&s=TITLE%28Modeling+User%27s+Trust+in+M-Commerce+Acceptance%3a%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-84978974439&refeid=2-s2.0-55249087535&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=http%3a%2f%2fdx.doi.org%2f10.2307%2f249008&locationID=3&categoryID=4&eid=2-s2.0-55249087535&issn=02767783&linkType=ViewAtPublisher&year=1989&origin=reflist&dig=f6934932b695f4ae61054ad22e695cf7&recordRank=

