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Abstract

This study empirically examines the perceptions of bank customers in Cote d'lvoire on the viability of Islamic banking in the country. Specifically, the study investigates the level of awareness of the
bank customer respondents about Islamic banking as well as the factors that motivate their patronage. A sample of 274 respondents residing in Abidjan, Cote d'lvoire took part in this research. The
data elicited via an adapted research instrument is subjected to both descriptive and inferential statistics using IBM SPSS AMoS software version 21. The results reveal that most of the Ivorian bank
customers are aware of Islamic banking but lack knowledge about its operation. Moreover, the customers indicate commendable willingness to patronize the Islamic banks when established in Cote
d'lvoire as long as it is not relatively costlier to do so. The likely patronage-influencing factors include religion, banking-related and customer-related factors, and societal norms. Recommendations
based on research findings are also offered. Copyright © [IlUM Press.

Author keywords

Customer perception; Cote d'ivoire; Islamic banking; Measurement model; Religion

ISSN: 01284878  Source Type: Journal ~ Original language: English
Document Type: Review

Publisher: International Islamic University Malaysia

Brought to you by

Login + Help + INTERNATIONAL ISLAMIC UNIVERSITY

MALAYSIA

Cited by 0 documents

Inform me when this document is cited in Scopus:

’ Set citation alert Set citation feed

Related documents

Survey on customer related studies in Islamic
banking

Astrém, ZH.0.

(2013) Journal of Islamic Marketing

Malaysian consumers' preferences for Islamic
banking attributes

Echchabi, A, Olaniyi, O.N.

(2012} International Journal of Social Economics

Factors influencing the adoption of Islamic home
financing in Malaysia

Bassir, N.F., Zakaria, Z , Hasan, HA.

(2014) Transformations in Business and Economics

View all related documents based on references

Find more related documents in Scopus based on:

6 Authors @ Keywords



