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TECHNICAL PROGRAM

MONDAY, 12 OCTOBER 2015

Session A11 (ROOM 1): Marketing 1
8:40 AM - 1:00 PM
Chairs: Bijuna Mohan (National Institute of Technology Karnataka,India),

Mohhidin Othman (Universiti Putra Malaysia, Malaysia)

8:40 Assessing Customer-Based Brand Equity Ratings in Famlzly Restaurant
Mohd Aliff Abdul Majid (Universiti Teknologi MARA (Terengganu) & Faculty of Hotel and
Tourism Management, Malaysia); Mohd Azuan Mohd Alias and Azlina Samsudin (Universiti
Teknologi MARA (Terengganu), Malaysia); Chemah Tamby Chik (Universiti Teknologi MARA,
Malaysia)

9:00 Assessing Normative and Informational Influences on Users' Opinion in Engaging Electronic
Word-0f-Mouth Via Social Networking Sites
Norazah Mohd Suki (Universiti Malaysia Sabah, Malaysia); Norbayah Mohd Suki (Universiti
Malaysia Sabah, Malaysia); Ainnur Hafizah Anuar Mokhtar (Universiti Malaysia Sabah,
Malaysia); Rosliza Ahmad (Universiti Selangor, Malaysia)

9:20 Factors Influencing Purchasing Intention of Smartphone Among University Students
Azira Rahim, Siti Zaharah Safin, Kuan Kheng Law, Nurliyana Abas and Sitl Meriam
Ali (Universiti Teknologi Mara Kedah, Malaysia)

9:40 The Impact of User - Generated Content (UGC) on Product Reviews Towards Online Purchasing -
A Conceptual Framework

Azlin Zanariah Bahtar (UiTM (Melaka) Kampus Bandaraya & UiTM Shah Alam,

Malaysia); Mazzini Muda (UiTM Shah Alam, Malaysia)

10:00 Impacts of Corporate Social Responsibility on the Links Between Green Marketing Awareness
and Consumer Purchase Intentions
Norazah Mohd Suki (Universiti Malaysia Sabah, Malaysia); Norbayah Mohd Suki (Universiti
Malaysia Sabah, Malaysia); Nur Shahirah Azman (Universiti Malaysia Sabah, Malaysia)

10:20 Tea Break

10:40 Halal Malaysia Logo or Brand: The Hidden Gap
Mohhidin Othman (Universiti Putra Malaysia & Institute of Halal Products Research,
Malaysia); Wan Rusni Wan Ismail (Universiti Teknologi MARA, Malaysia); Russly Abdul
Rahman, Nitty Hirawaty Kamarulzaman and Suhaimi Ab. Rahman (Universiti Putra Malaysia,
Malaysia)

11:00 Non-Muslim Consumers’ Halal Food Product Acceptance Model
Mas Wahyu Wibowo and Fauziah Sheikh Ahmad (Universiti Teknologi Malaysia, Malaysia)
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11:20 Influence of Family Structures on Pester Power and Purchase Outcomes-A Conceptual
Framework
Anitha P (National Institute of Technology-Karnataka, India); Bijuna C Mohan (National
Institute of Technology Karnataka, India)

11:40 A Study of Malaysian Customers Purchase Motivation of Halal Cosmetics Retail Products:
Examining Theory of Consumption Value and Customer Satisfaction
Bee Li Yeo (Tunku Abdul Rahman University College, Malaysia)

12:00 User Acceptance on Mobile Apps as an Effective Medium to Learn Kadazandusun Language
Naincie Pindeh (Universiti Malaysia Sabah, Malaysia); Norbayah Mohd Suki (Universiti
Malaysia Sabah, Malaysia); Norazah Mohd Suki (Universiti Malaysia Sabah, Malaysia)

12:20 Conceptualization of Inmersive Brand Experience (IBX) Measurement Scale of Emotion
Rafidah Othman (Universiti Teknologi MARA, Malaysia); Rosidah Musa (MARA University of
Technology, Malaysia); Mazzini Muda (UiTM Shah Alam, Malaysia)

Session B11 (ROOM 2): Retail
8:40 AM - 1:00 PM
Chairs: Sariwati Shariff (Universi Teknologi MARA, Malaysia),
Anizah Zainuddin (Universi Teknologi MARA, Malaysia)

8:40 Factors Influencing Perceived Quality and Repurchase Intention Towards Green Products
Shahira Ariffin (Universiti Teknologi MARA (UiTM), Malaysia); Jamaliah Mohd..
Yusof (Universiti Teknologi MARA, Malaysia); Lennora Putit (UiTM, Malaysia)

9:00 Investigating Antecedents of Cross Shopping Behavior Among Consumers in Selangor
Izhar Hafifi Zainal Abidin, Zul Hazam Mohd Piah and Samsul Bahri Usman (Univerini
Teknologi MARA (Terengganu), Malaysia)

9:20 Buying Groceries Online: The Influences of Electronic Service Quality (eServQual) and
Situational Factors
Nur Shahrulliza Muhammad (Universiti Teknologi MARA, Malaysia); Haslinda Sujak (Arsyad
Ayub Graduate Business School, Malaysia); Sofiah Abdul Rahman (UiTM, Malaysia)

9:40 Determinants of Shopping Mall Attractiveness: The Indian Context
Amit Mittal (Chitkara University, India); Deepika Jhamb (Chitkara University, Punjab, India)

10:00 The Effect of Customers' Perceived Value of Retail Store on Relationship Between Store
Attribute and Customer Brand Loyalty: Some Insights From Malaysia
Seyed Rajab Nikhashemi (Sunway University, Malaysia); Arun Kumar T (Management and
Science University, Malaysia); Sanjaya Singh Gaur (Sunway University Business School,
Malaysia); Ahasanul Haque (International Islamic University Malaysia, Malaysia)

10:20 Tea Break

10:40 The Hierarchical Influence of Personal Values on Attitudes Toward Food and Food Choice
Decisions

Hasman Abdul Manan (UiTM, Malaysia)
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11:00 Supply Chain Management: SERTU Cleansing for Halal Logistics Integrity
Sariwati Shariff (Universiti Tekonologi Mara, Malaysia); Noorsiah Ahmad (University Industry
Selangor, Malaysia)

11:20 The Predictors and Consequences of Consumers' Attitude Towards Mobile Shopping
Application
Rosidah Musa (MARA University of Technology, Malaysia); Janiffa Saidon, Mior Harris Mior
Harun and Ainul Azreen Adam (Universiti Teknologi MARA, Malaysia)

11:40 Selling Cars Through Visual Merchandising: Proposing Emotional Design Approach
Nur Hazwani Zolkifly (Universiti Teknologi Mara Perak, Malaysia); Shahrel Nizar
Baharom (Universiti Teknologi MARA Perak, Malaysia)

12:00 Preferences for Halalan Toyyiban Retail Supply Chain Certification: A Case of Hypermarket
Anizah Zainuddin (Universiti Teknologi MARA Malaysia & Center for Postgraduate &
Professional Studies (CPPS), Malaysia); Sariwati Shariff (Universiti Tekonologi Mara, Malaysia)

12:20 The Conceptual Framework of Pathological Smartphone Use (PS U)
Janiffa Saidon (Universiti Teknologi MARA, Malaysia); Rosidah Musa (MARA University of
Technology, Malaysia); Mior Harris Mior Harun and Ainul Azreen Adam (Universiti Teknologi
MARA, Malaysia)

12:40 Theorizing Islamic Retail Experiential Value in Predicting Total Islamic Experience Quality
Syaharizah Abdul Aziz (University Technology MARA, Malaysia); Rosidah Musa (MARA
University of Technology, Malaysia); Sofiah Abdul Rahman (UiTM, Malaysia)

Session A12 (ROOM 1): Marketing 11
2:00 PM - 6:00 PM
Chairs: Jamaliah Yusof (Universi Teknologi MARA, Malaysia),
Zainuddin Zakaria(Universi Teknologi MARA, Malaysia)

2:00 Business Models and Competitive Advantage
Ranjith V K (School of Management, Manipal University, India)

2:20 A Conceptual Model of Interactive Hotel Website: The Role of Perceived Website Interactivity
and Customer Perceived Value Toward Website Revisit Intention
Dahlan Abdullah (Universiti Teknologi MARA, Malaysia); K. Jayaraman (Universiti Sains
Malaysia, Malaysia); Saiful Bahri Mohd Kamal (Universiti Teknologi Mara, Malaysia)

2:40 The Intention to Purchase Life Insurance: A Case Study of Staff in Public Universities
Zainuddin Zakaria (Universiti Teknologi MARA, Dungun Campus, Malaysia)

3:00 Bridging Islamic Financial Literacy and Halal Literacy: The Way Forward in Halal Ecosystem
Purnomo M Antara (Faculty of Business Management, Universiti Teknologi MARA,
Malaysia); Rosidah Musa (MARA University of Technology, Malaysia); Faridah Hj
Hassan (Universiti Teknologi MARA, Malaysia)

12




image10.jpeg
3:20 Determinants of Attitude and Intention Towards Islamic Financing Adoption Among Non Users

Mariatul Aida Mohd Jaffar (Malaysia, Malaysia); Rosidah Musa (MARA University of
Technology, Malaysia)

3:40 Tea Break

4:00 The Influence of Self-Congruity, Functional Image, and Emotional Attachment on Loyalty
Jamaliah Mohd. Yusof (Universiti Teknologi MARA, Malaysia)

4:20 Reconceptualisation of Customer Experience Quality (CXQ) Measurement Scale
Noreldzaihan Mohd Rais (University Technology MARA, Malaysia); Rosidah Musa (MARA
University of Technology, Malaysia); Mazzini Muda (UiTM, Malaysia)

4:40 Environment Dominant Logic: Concerning for Achieving the Sustainability Marketing
Farzana Quoquab (Universiti Teknologi Malaysia, Malaysia); Jihad Mohammad (IBS-UTM,
Malaysia)

5:00 The Relationship Between Marketing Mix and Customer Loyalty in Hijab Industry: The
Mediating Effect of Customer Satisfaction
Norsyaheera Abd Wahab (Universiti Teknologi MARA & Faculty of Business and Management,
Malaysia); Lailatul Faizah Abu Hassan, Siti Asiah Md Shahid and Siti Maon (Universiti
Teknologi MARA, Malaysia)

5:20 The Effect of National Park Mobile Apps on National Park Behavioural Intention: Taman Negara
National Park
Payam Mihanyar and Sofiah Abdul Rahman (UiTM, Malaysia)

Session B12 (ROOM 2): Customer Service
2:00 PM - 6:00 PM
Chairs: Siti Hajjar Mohd Amin (Universi Teknologi MARA, Malaysia),
Sook Fern Yeo (Multimedia University, Malaysia)

2:00 Customer Satisfaction on Reliability and Responsiveness of. Self Service Technology for Retail
Banking Services
Hadijah Iberahim and Mohd Taufik Nor Kasani (Universiti Teknologi MARA, Malaysia)

2:20 Integrating General Environmental Knowledge and Eco-Label Knowledge in Understanding
Ecologically Conscious Consumer Behavior
Khan Taufique (National University of Malaysia & School of Business, Presidency University,
Malaysia)

2:40 Observing the Natural Dimension of Hospital Servicescape on Patient Satisfaction
Mahazir Ismail (Universiti Teknologi MARA, Malaysia); Siti Hajjar Mohd Amin (Universiti
Teknologi Mara, Malaysia); Siti Daleela Mohd Wahid (Universiti Teknologi MARA Melaka,
Malaysia)
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TUESDAY, 13 OCTOBER 2015
Session A21 (ROOM 1): Marketing Il
8:40 AM - 1:00 PM
Chairs: Sabri Elkrghli (University of Benghazi, Libya),
Muhamad Khalil Omar (Universi Teknologi MARA, Malaysia)

8:40 Investigating the Effect of National Park Sustainability on National Park Behavioral Intention:
Iyﬁnbalu National Park
N2 Payam Mihanyar and Sofiah Abdul Rahman (UiTM, Malaysia)

9:00 Factorial Validation Predictors of Attitude Among User and Nonuser of Halal Cosmetic Skin
Caype
\v/ Azreen Jihan Mohd Hashim (Universiti Teknologi MARA, Malaysia); Rosidah Musa (MARA
University of Technology, Malaysia)
9:20 Social Media Usage, Perceived Team-Efficacy and Knowledge Sharing Behaviour Among
Employees of an 0il and Gas Company in Malaysia
/f’ Muhamad Khalil Omar and Noor Azura Dahalan (Universiti Teknologi MARA,
p Malaysia); Yusma Hanis Mohamad Yusoff (MARA University of Technology, Malaysia)

9:46 The Impact of Social Media Content Marketing (SMCM) Towards Brand Health
N Nur Syakirah Ahmad (Universiti Teknologi MARA, Malaysia); Rosidah Musa (MARA University
of Technology, Malaysia); Mior Harris Mior Harun (Universiti Teknologi MARA, Malaysia)

10:00 Customers'’ Attitudes Towards Turkish and Chinese Women Clothes: The Case of Libyan
Female Teachers
v g Sabri Elkrghli and Salah Mohamed (University of Benghazi & Faculty of Economics, Libya)

10:20 Tea Break

10:40 The Antecedents of Brand Experience Within National Automotive Industry
Wan Nadiah Mohd Nadzri (UiTM, Malaysia); Rosidah Musa (MARA University of Technology,
Malaysia)

11:00 Online Purchase Behavior of Generation Y in Malaysia
Mazzini Muda (UiTM Shah Alam, Malaysia); Rohani Mohd (Universiti Teknologi MARA,
Malaysia)

11:20 Social Media Intelligence Quotient (SMIQ) Among Graduates: Knowledge Gathering From
Focus Group with Graduates
Nadhrathul Ain Ibrahim (UITM, Malaysia); Rosidah Musa (MARA University of Technology,
Malaysia); Ainul Azreen Adam (Universiti Teknologi MARA, Malaysia)

11:40 Customer Voice Retaliation (CVR) Construct Verification: A Rasch Analysis Approach
’ Nor Irvoni Mohd. Ishar (Universiti Teknologi MARA, Malaysia); Rosmimah Mohd Roslin (UiTM,
Malaysia)
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11:40 A Fresh Typology of Malay Owner Managers of SMEs Malaysia
Rohani Mohd (Universiti Teknologi MARA, Malaysia); Khulida Yahya (Universiti Utara
Malaysia, Malaysia); Mazzini Muda (UiTM Shah Alam, Malaysia); Badrul Kamaruddin (Faculty
of Business Management, Universiti Teknologi MARA, Malaysia); Salwana Hassan (UiTM Shah
Alam, Malaysia)

12:00 The Moderating Effects of Motivation on Work Environment and Training Transfer: A
Preliminary Analysis
Noorizan Mohamad Mozie (Universiti Teknologi MARA, Malaysia); Nur Fareeha Afzan Ahmad
Zubairy (Universiti Teknologi Mara, Malaysia); Norfazlina Ghazali and Sharidatul Akma Abu
Seman (Universiti Teknologi MARA, Malaysia)

6:00 PM - 7:00 PM ADJ: Conference Adjourned
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WELCOME NOTE FROM THE
DEAN OF FACULTY OF BUSINESS AND MANAGEMENT,

UiTM MALAYSIA

Dear INCOMaR 2015 participants,

On behalf of the Faculty of Business and Management, Universiti Teknologi MARA Malaysia, [ am please!
to welcome all of you to the Fifth International Conference on Marketing and Retailing (INCOMaR 2015
here in Penang, the Pearl of the Orient. We hope you will enjoy the stay here and will use this conferenc:
as a platform to share ideas and to network.

I would also like to extend my gratitude to IEEE Joint Chapter of Malaysia and Institute of Busines
Excellence (IBE), two of our conference collaborators who had given their commitment and lend thei
names to ensure the success of this conference. IEEE is dedicated to advancing innovation and IBE is
Centre of Excellence (CoE) with a niche in retailing - hence, their partnership is a perfect fit.

Ladies and gentleman,

The INCOMaR conference is one of the prestigious scientific international conferences concernin
scientific research on the topics of marketing and retailing, two core areas in business. For this fi

INCOMaR, two new related tracks are added, customer service management and entrepreneurship. Thi
reflects the growing nature of the Faculty, as we strive to be the top regional business school.

The INCOMaR'’s theme this year - Engaging, Engaging, Engaging! - goes to the heart of the challenges
are facing in our evolving business landscape. Businesses can no longer stay idle and be happy wi
existing position while the world is revolving with new technologies and innovations. Companies that f:
to ENGAGE their customers, employees and business partners - in their effort to innovate and se
new platforms to enhance their marketing and retailing practices will be left behind in a high!
competitive, rat-race era of globalization.

Today, we are continually being reminded that Gen Y's shop, play and socialize by the click of a butto
using platforms such as FB, Twitter, Google+, Friendster and Instagram, to name a few. As a result, mode
customers need to be engaged in a different way than the traditional ones. Thus, researchers should pu
the knowledge boundaries to seek ways to engage the socially networked consumers and community.
hope this 5% INCOMaR would be such a platform.

Finally, I would like to commend Conference Chair, Dr Mazzini Muda and the INCOMaR 2015 committ:
members and organisers for their efforts in developing such a stimulating and interesting conferen
program.

Thank you.

Professor Dr. Zaini Abdullah

Dean

Faculty of Business and Management
Universiti Teknologi MARA Malaysia
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WELCOME MESSAGE FROM THE CONFERENCE CHAIR

On behalf of the INCOMaR 2015's organizing committee, | am honored and delighted to welcome all of you
to the Sth International Conference on Marketing and Retailing at Penang, Malaysia. This event is held
from 12 to 13 October 2015 at the Bayview Beach Resort and is sponsored by the Faculty of Business and
Management, Universiti Teknologi MARA (UiTM), Malaysia. It is technically co-sponsored by the Institute
of Business Excellence (IBE) of UiTM and supported by the IEEE Malaysia Industrial Electronics
(IE)/Industrial Applications (I1A) Society Joint Chapter.

The purpose of the conference is to create a forum for researchers, students and practitioners throughout
the world to share research findings and experiences in marketing, retailing, customer service
management and entrepreneurship. Following the success of the first three INCOMaR conferences, the
fourth INCOMaR conference proceedings were successfully published in the Procedia of Social and
Behavioral Sciences by Elsevier and indexed by Thomson Reuter in ISI-Web of Science. This event will
continue its tradition on quality publication as all accepted full papers will be published in the Procedia of
Economics and Finance, an Elsevier's electronic journal focusing entirely on publishing high quality
conference proceedings.

We received a total of 113 paper submissions of which 68 has been successful of being considered for
presentation in this conference. The success rate of 60% is based on recommendations by more than 250
reviewers worldwide who agreed to participate in the rigorous review process. On behalf of the
organizing committee, we would like to take this opportunity to thank reviewers for their effort and
expertise, without which it would be impossible to maintain the high standards of INCOMaR 2015. We
would also like to thank all authors, session chairpersons and delegates for your great support and
contribution to this event.

Last but not least, I would like to extend my profound gratitude to all members of the organizing
committee who have tirelessly worked to make this conference possible. I thank you all for your
contributions of time, dedication, expertise and experience. To other colleagues and friends, thank you for
your wise advice and brilliant suggestion on making this event a better one.

I'would like to encourage you to explore the beautiful sights of Penang, Malaysia during your stay and do
enjoy the conference.

Dr. Mazzini Muda
General Chair, INCOMaR 2015




