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CHAPTER 2

Case Studies in Auditing

Ahmad Zamri Osman

Introduction

Real life setting is different from workplace setting. Pressure from the authority. the
deadlines. the cost constraint, the limit of regulation, and the impact of wrong decision made
cannot be fully replicated. Despite this, classroom may create hypothetical situations, a
scmblance of real-life scenarios, to help students reinforce their learning through practice-
based exercises. Case study needs to be employed as it s the closest that student could
experience the practice of auditing.

Objectives of using cases

My three objectives for using cases in auditing course are as follows:
I. To understand and/or differentiate certain concept/postulate.
2. To assess the ability to work in a team (group case study).
3. Te encourage them giving their own opinion.

Relevance of the cases with theory and practice

Auditing is very much a practical subject. By this [ mean, you have to cxpericnce being an
auditor and the nature of works involved. This is one of the reasons why a practical training
(mostly in audit firm) is mandated to cvery accounting student. Therefore, case study is used
to understand and/or differentiate certain concepts/postulates. The ability to understand these
concepts assists student in making decision which audit approach is more suitable among the
competing alternatives. Case study prepares the student, among others with a hypothetical
situation such as auditing a possible fraud scenario. This type of case study may alert the
student towards a tell-tale sign of impending fraudulent activity. Using cases also encourages
student to interpret events according to thewr understanding. This allows them to be more
creative and not bound by the limit of textbook.

Criteria of adoption of main textbook

My ratings tor the book adoption criteria are as follows:
Country of publishers

Combination of text and cases
Availabiliny of Power point slides
Availability of Test bank

Availabilin of Instructor’s manual
Availability of Case solutions

Scale: Not important 12 3 4 5 Importanr
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