i

IS L/A\ M Cl

| COMMUNICATION

P = v




ISLAMIC

COMMUNICATION




Published by-
IIUM Press
International Islamic University Malaysia

First Edition, 2012
© [IUM Press, [ITUM

All nghts reserved No part of this publication may be reproduced,
stored 1n a retrieval system, or transntted, in any form or by any means,
electronic, mechanical, photocopying, recording, or otherwise,
without prior written permission {from the publisher

Perpustakaan Negaia Malaysia Cataloguing-in-Publication Data

Contemporary tssue in Islamic communication / edited Mohd Yusof Hussain
Includes index
ISBN 978-967-418-236-6
I Communication Rehgious aspects Islam | Mohd Yusof Hussain
3022

ISBN 978-967-418-236-6

Member of Majlis Penerbitan [lmiah Malaysia — MAPIM
(Malaysian Scholarly Publishing Council)

Printed 1in Malaysia by  11IUM PRINTING SDN BHD.
No 1, Jalan Industr1 Batu Caves 1/3,
Taman Perindustrian Batu Caves.
68100 Batu Caves, Selangor Darul Ehsan
Tel : 03-6188 1542/ 1544 /1545
Fax 03-6188 1543
Website www numprinting com



Contents

Preface

]

Changing Issues in Mass Communication
Mohd Yusof Hussain

Press Freedom from an Islamic Perspective
Neraw: Sedu

Western Journalism Ethics' Are They Suitable for Muslim
Journalists?
Saodah Wok

Moving from Secular to Islamic Code of Journalism Ethics
Zeti Azreen Ahmad

Towards a Press Theory of Accountability to Allah
Mohd Yusof Hussan

The Need for a Standardised Commumnication Policy in
Muslim Countries
Mohd Yusof Hussain

Distorted Image About Islam 1n Western Writings
Mohd Yusof Hussain

The Danish Cartoons
Mohd Yusof Hussain

The Munkar in Western Television Programs
Mohd Yusof Hussain

Vil

21

39

45

55

65

75

83



10

11

12

13

14

15

Silencing the Ulama
Mohd Yusof Hussain

Television as an Instrument of Cultural Imperialism
in Malaysia
Shafizan Muhamed

Influence of American Family Life Television Programs
on the Muslim Audience in Malaysia
Norbaidurt Ruslan

Islamic Alternative Press: The Case of Harakah
Che Mahzan Ahmad

Religious Television as an Alternative Media
Mohd Yusof Hussain

Moving Towards a New Muslim World Information
Order
Mohd Yusof Hussain

About the Contributors
Index

vi

93

103

123

163

177

191

203
205



11

Television as an Instrument of Cultural
Imperialism in Malaysia

SHAFIZAN MUHAMED

Introduction

The nature of the Malaysian television 1s complex This is mostly attributed
to the social-cultural dimension of the country that is equally complex In
a country where racial and religious harmony has always been stressed,
sensitivity to those particular issues is often central in the numerous systems
and structures that exist 1n the country Although, Malaysia often claims
itself as one of the most modern Islamic country, 1ts continuous quest for
development have somehow disoriented its Islamic 1dentity At times, the
1ssue of religious diversity 1s overplayed by different parties in defending
the building of a more liberal and modern Malaysia. This paradoxical state
of liberalism and Islamism can also be analysed through 1ts media systems,
most notably the television.

Malaysians now have options to more than 169 channels inclusive of
the satellite TV ASTRO compared to the 3 channels they were confined to
not less than 15 years ago. Airtime has been prolonged on all stations to allow
Malaysians to watch TV 24 hours a day. However, these developments are
more physical and superficial measurements. Has the Malaysian TV really
matured and developed? As the “definers of reality” (Gurevitch, Benett,
Curran and Woolacott, 1990), and “mirror of the society” (Curran, 1989)
(Benett, 1990), is the Malaysian TV strong enough to play those roles to
the Malaysian people?

One only needs to sit for 5 minutes in front of the TV and find that
what is mostly shown ais not representations of an Islamic and culturally-
sensitive society. The overflow of Western, especially American TV
programs are hogging most of the channels that it raises questions on the
cultural orientation and dimension of the Malaysian TV By highlighting
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