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CHAPTER 5

LEARNING APPROACHES

Eduart Nogu & Yusof Ismail

Abstract

Learning and teaching arc interrelated; the former may be initiated by the
learner, whereas the latter may not be executed without the existence of
learner. This chapter presents suggestions what student learner could do to
prepare himself prior to attending lectures. It also describes what types of
activities take place in class setting to enable students to learn SM; these
include quizzes, tests, presentation, reports of case analysis, a. Besides, i
also presents a number of learning activities that takes place through
coursework such as project and assignments.

Introduction

Learning is a long process which continues from cradle to the grave. This metaphor
stresses that this process starts from the day that we are born and last on the day we die.
Learning is a simple and complex process at the same time. If we have a look at the
community which surrounds us on daily basis we would notice that evervone has different
ways of learning. It would be wrong to say that there is a unique way of learning for
cveryone. Fveryone has different personalities, characteristics, ways of understanding, and
so on, so these and other [actors play a significant role on the manners which humans
perecive and adopt their learning methods.

Learning approaches for a particular subject of a course vary among students. You
might question yourselves why learning approaches for a particular course should differ,
since the subject is same for all universities or schools around the country or beyond
national borders? Why can’t it be taught or perceived in a same way by all students? Why
can’t it be learnt in the same way by all students? The author thinks there are many reasons
to this.

People have different ways of learning. If we would compare two different
universities that offer the course of SM during current semester are using XYZ book as the
main teaching tool, we would be able to see that the knowledge acquired by students of
university A differs from knowledge learnt by students of university B. One possible
explanation for such difference is learning approaches. Firstly, lecturers have different
methods of teaching, some of them just read the book and some of them never open it.
Some of them might require a lot of course work while the others would just make 1 or 2
tests about the subject and that’s all. The same thing can be said for student as well, some
of them have to stay over the book most of the time while some others might have never
opened the pages of the book and so on.

So as it can be seen from this simple comparison, learning approaches differ in
many ways. SM is a subject which combines qualitative and quantitative information for
students. Among many approaches used by students the most common ones would be:
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