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CHAPTER Y

REVIEW, EXERCISES AND
EXAMINATIONS

Y usof Ismail

Introduction

Business Ethics is highly value-loaded course. It will be deceiving to label a course Business
Ethics and when 1t discusses about mathematics, for instance. Ethics is related to principles.
standards, and expected behavior, or do’s and don’ts. Whether the principles are given or
derived. they are disseminated, inculcated and reinforced through lectures. inside and outside of
class exercises, including student interaction with practitioners.

Like any other academic disciplines with a set of defined body of knowledge, the
students are assessed in terms of their leamning, comprehension, and application using a variety
of methods. The coming pages will describe the methods. rationale, format and contents and
marks allocation.

Distribution of Assessment
The distribution of percentage for various assessments 1s declared in the course outline., For
illustration. the distribution may appear as follows:

ltem Per cent
Participation  ....coccvceeernncnnecacne, 3
Exercises (group/individualy......... 5
Oral presentation ..........cooveeeveeenn 5
Case analysis reports .................... 5
Major project ... 20
Middle of semester examination ... 20
End of semester examination ... _ 40
Total 100

Fach of the above items is explained below.

Lectures

The instructor disseminates and discuses main contents of a topic with the students through
lectures. He uses power point slides as the vehicle to convey the core contents of each ropic or
chapter. In this chapter, the term topic refers to specified items in the syllabus (or course
outline). Some of the topics may not be available i the main textbook: they are delivered orally
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