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Published: 31/1/2026 The rapid expansion of the global halal economy presents new opportunities for graduates to

create value through ethical, innovation-driven enterprises. This paper reflects on four years of
teaching the Halal Entrepreneurship course at the International Islamic University Malaysia
(ITUM), where the pedagogical approach intentionally goes beyond theoretical instruction to
train students in halal-compliant income generation, digital business models, and ethical
entrepreneurial behaviour grounded in Maqasid al-Shari'ah principles. The study adopts an
autoethnographic approach, using the instructors' self-reflection, supported by teaching notes,
course artefacts, and informal feedback collected over four consecutive years. The course design
integrates value-centric teaching, digital marketplace training, and project-based
entrepreneurship, enabling students to apply halal concepts to practical business activities that
generate real revenue. Cross multiple student cohorts delivered over four academic vears, during

Keywords: which the course was offered twice per year, students demonstrated the capacity to conceptualise
Halal halal business models, conduct fundamental market analysis, price products responsibly, and
entrepreneurship; utilise digital platforms for sales and branding. Observations indicate that early exposure to Halal
Digital economy; Entrepreneurship reduces fear of business failure, strengthens ethical decision-making, and
Income generation; improves student confidence in economic participation through self-employment and small-
Magqasid al-Shari'ah; scale start-ups. The paper illustrates how a values-based entrepreneurship curriculum supports

Education innovation the development of future-ready talent for the digital economy, encourages inclusive economic

governance, and contributes to the broader halal innovation landscape.

but also for self-directed economic participation. Halal
entrepreneurship represents a strategic approach to education
because it integrates economic skills with the ethical principles
of Islam and encourages creativity within the boundaries of
halal and toyyib values. (Abdullah et al., 2022; Soltanian et al.,

1. Introduction

The halal economy is projected to exceed USD 3 trillion by
2028, driven by demand for ethical consumption, halal

pharmaceuticals, cosmetics, food, hospitality, and Islamic
finance (SGIE, 2023). The rise of digital platforms has opened
pathways for young entrepreneurs to create halal-compliant
online businesses, making entrepreneurship a viable
alternative to traditional employment in increasingly
competitive labour markets (Baierl ef al., 2019).

Halal entrepreneurship education is increasingly recognized as
a vital component in preparing future-ready graduates,
particularly in integrating Islamic values into business
practices and fostering ethical conduct. Several studies
highlight the importance and impact of such education on
students' entrepreneurial intentions and awareness (Bae et al.,
2014; Ghouse et al., 2024; Ismail ef al., 2025; Munawar ef al.,
2023; Zhao & Collier, 2016).

In this context, higher education institutions bear the
responsibility of preparing graduates not only for employment

2016). Scholars note that Islamic entrepreneurship is not
merely a commercial activity, but a holistic practice aligned
with Maqasid al-Shari’ah — protecting wealth, dignity, health,
and social welfare (Azam & Abdullah, 2021).

The Halal Entrepreneurship course at the International Islamic
University Malaysia (ITUM) was designed to translate these
principles into practical training, enabling students to generate
income through product development, halal auditing
awareness, digital marketing, pricing strategies, and basic
financial literacy. The core intention is to foster a future-ready
mindset in which students recognise opportunities, mobilise
resources, and implement small-scale business activities while
upholding Islamic values.

The Halal Entrepreneurship course has been offered since
2020 as a 3-credit undergraduate core course. The course
provides an overview of entrepreneurship with a specific focus

87



Volume: 6 | Issue: 1 | Year: 2026

HALALSPHERE

on halal-oriented business concepts, strategies, and practices
aligned with Malaysian halal certification schemes. It is
designed to equip students with the knowledge and skills
required to generate halal business ideas, develop viable halal
ventures, and understand the roles of halalpreneurs and
innovation in the entrepreneurial process.

The course typically enrols approximately 40—50 students per
semester and is open to undergraduate students as part of the
elective curriculum. Key learning objectives include describing
the fundamental concepts of Halal Entrepreneurship,
analysing halal business problems and evaluating appropriate
solutions, and applying business model concepts to the design
of halal products and services. Through a combination of
lectures, case studies, self-directed learning, and applied
assignments, students develop practical skills in opportunity
recognition, business model development, basic financial
planning, ethical decision-making, teamwork, and professional
communication. The course also emphasises halal compliance
awareness, risk mitigation, and responsible business conduct,
in line with Islamic values and the broader role of
entrepreneurs as Khalifah in society.

This paper adopts an autoethnographic approach, a reflective,
practice-informed method grounded in four consecutive years
of teaching the Halal Entrepreneurship course. Insights
presented are derived from teaching observations, course
planning notes, student reflections, and informal feedback
collected during course delivery. The paper does not aim to
measure outcomes quantitatively, but rather to document
observed trends, pedagogical evolution, and recurring patterns
in student engagement and learning.

2. Methodology: Approach and scope of reflection

This study employs an autoethnographic approach, grounded
in the instructor's self-reflection over four consecutive years of
teaching the Halal Entrepreneurship course at the
International Islamic University Malaysia. Autoethnography
refers to the study of the self (Reed-Danahay, 2021). The
analysis also draws on the instructor’s teaching notes, course
artefacts (e.g., student proposals, product documentation, and
sales reflections), and informal end-of-course feedback. The
purpose is to document pedagogical evolution and recurring
patterns in student learning and engagement, rather than to
report an empirically measured intervention effect.

3. Reflections from four years of teaching
3.1 Transition from theory to practice

In the Halal Entrepreneurship class, early cohorts
demonstrated a firm grasp of theoretical concepts, including
the principles of halal business, basic entrepreneurial
frameworks, and ethical decision-making grounded in Islamic
values. However, despite this solid conceptual foundation,
many students lacked confidence when translating theory into
practice. They were often hesitant to initiate substantive
business activities, particularly those involving financial risk,
market exposure, or direct customer engagement. In response
to these observations, the course gradually shifted towards a
more action-based learning approach. Students were required
to design and launch small-scale entrepreneurial projects, test
their ideas through direct customer interaction, and engage in
basic income-generating activities. Although the financial
outcomes were modest, this experiential process proved critical

in building students’ self-efficacy, practical problem-solving
skills, and readiness to apply halal principles in real market
settings. Research on entrepreneurship education confirms
that doing, rather than passively learning, increases
entrepreneurial intention and reduces perceived risk (Nabi et
al., 2018).

3.2 Embedding halal values into business action

Students were trained to assess product sources, ingredients,
and production methods in accordance with halal
requirements, thereby linking theoretical knowledge of halal
standards directly to their entrepreneurial activities. In
practice, these involved students scrutinising ingredient lists,
verifving the origin of raw materials, and evaluating processing
methods used by potential suppliers. For example, groups
developing food-based products were required to identify
suppliers of flavourings, emulsifiers, and packaging materials,
and to request specification sheets or product data to confirm
the absence of non-halal or doubtful components such as
alcohol-based solvents, animal-derived emulsifiers, or non-
certified processing aids.

Similarly, students working on cosmetic and personal care
products were guided to investigate the halal status of oils,
surfactants, preservatives, and fragrances. This process
included contacting local suppliers, comparing multiple
ingredient options, and requesting samples to conduct
preliminary assessments of suitability, safety, and compliance.
In several cases, students rejected cheaper raw materials after
discovering incomplete documentation or ambiguous sourcing,
opting instead for suppliers that could provide more precise
traceability and, where available, halal certification.

Through these activities, students experienced first-hand the
complexity of halal supply chain decision-making and
developed a deeper appreciation of halal governance beyond
textbook definitions. The exercise not only strengthened their
technical understanding of halal standards but also cultivated
ethical awareness, as students learned to balance cost, quality,
and compliance while maintaining consumer trust.

These practices directly support the course learning objectives
by translating halal standards from conceptual knowledge into
applied competence. The benefits include improved student
capability in recognising halal risks (e.g., doubtful ingredients
and unclear supply chains), stronger ethical reasoning in trade-
offs between cost and compliance, and enhanced consumer
trust-building through documentation and transparent claims.

The goal was to avoid “halal branding without substance”, and
instead promote practices aligned with safety, integrity, and
transparency—principles central to halal governance (Bae et
al., 2014; Shafaei & Mohamed, 2015).

3.3 Building digital literacy and market adaptability

In the last three batches of course delivery (2024/2025
Semester 1 and Semester 2, and 2025/2026 Semester 1),
students were increasingly exposed to social media platforms.
They received structured coaching in digital engagement and
content writing. This enabled them to apply social media
analytics and digital branding techniques to test their products
in micro-markets. Students analysed basic engagement metrics
such as views, reach, and interaction rates on platforms
including Instagram and TikTok to evaluate interest in their
products. Digital branding activities focused on developing
clear product visuals, concise messaging, and halal-compliant
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claims to communicate value and build trust. Through limited
online promotions and pre-order enquiries managed via direct
messaging, students were able to gauge demand with minimal
financial risk. This process strengthened data-informed
decision-making and enhanced students’ understanding of
how digital platforms can support Halal Entrepreneurship at
an early stage. This mirrors shifts in the global halal economy,
where halal start-ups increasingly rely on digital ecosystems for
reach, trust building, and traceability (Mergel et al., 2019). The
exposure helps students understand Halal Entrepreneurship
within broader digital governance frameworks.

3.4 Impact on student mindset

Student reflections and repeated classroom observations over
the four years suggest a progressive shift in entrepreneurial
mindset. In the early cohorts, students primarily engaged with
entrepreneurship at a conceptual level, focusing primarily on
pitching business proposals and theoretical feasibility analyses.
While these activities strengthened presentation and planning
skills, many students continued to perceive entrepreneurship
as risky, abstract, or inaccessible, particularly in the absence of
real market exposure.

In contrast, recent cohorts moved beyond proposal pitching to
conduct actual sales activities, including limited product
launches and direct customer engagement. By experiencing the
whole cycle from product preparation to transaction and
revenue generation, students developed a more grounded
understanding of business operations. Even when profits were
modest, completing a real sale had a significant psychological
impact. It reduced fear of failure, increased self-confidence,
and reframed entrepreneurship as an achievable and
meaningful activity.

Importantly, students began to recognise business not merely
as a profit-driven endeavour, but as a platform for ethical
contribution, value creation, and service to the community.
This shift reflects the effectiveness of structured guidance and
values-based training in cultivating an entrepreneurial mindset
aligned with halal principles and social responsibility. The
reported changes in student mindset are derived from repeated
classroom observations and thematic patterns emerging from
end-of-semester reflective reports. As part of the course
requirements, students were asked to submit a one-page
reflection at the conclusion of each semester, focusing on their
learning experience, challenges, and perceived personal
development. To date, approximately 75 reflection reports have
been collected from the last 3 batches. No formal interviews or
quantitative pre—post assessments were conducted; therefore,
the findings are presented as practice-informed observations
rather than empirically measured outcomes.

3.5 Technological integration and future skills

Integrating technological advancements, such as Al and 6G,
into Halal Entrepreneurship education can enhance graduates'
readiness and competitiveness. Al-focused training prepares
students to innovate and thrive in a technology-driven
economy, while future research may explore automated
compliance and immersive consumer engagement through AR
and blockchain technologies.

While advanced technologies such as Al, 6G, and blockchain
were not directly implemented within the classroom activities,
their discussion provided students with awareness of emerging
tools that are likely to shape future halal industry practices and

compliance mechanisms. Table 1 highlights the key

components in preparing ready halal graduates.

The conceptual framework presented in Figure 1is grounded in
the authors’ cumulative teaching experience over four years of
delivering the Halal Entrepreneurship course.

Country Policies

Sustainability
Regulatory Support

Employment
Opportunities

Halal
Entreprenaurial

Intention Entrepreneurial

Self-sufficiency
Halal Entrepreneurschip
Education
Magasid-al-shariah

Halal
Entrepreneurial

Awarenesss Halal

Knowledge

Figure 1: The conceptual framework illustrates the role of
Halal Entrepreneurship education in shaping sustainability,
entrepreneurial intention, and halal awareness, along with
their associated socio-economic and ethical outcomes.

The three core dimensions, namely, sustainability, halal
entrepreneurial  intention, and halal entrepreneurial
awareness, emerged consistently as dominant learning
outcomes observed across successive cohorts. Sustainability
reflects the increasing emphasis on ethical production,
responsible sourcing, and long-term value creation in student-
led business activities, which are frequently aligned with policy
awareness, regulatory considerations, and employment-related
outcomes.

Halal entrepreneurial intention captures the progressive shift
in student mindset from passive learning and proposal-based
activities to active engagement in income-generating
initiatives. This dimension was particularly evident in later
cohorts, where hands-on selling activities and real customer
interaction contributed to enhanced entrepreneurial self-
efficacy and employment readiness. Meanwhile, halal
entrepreneurial awareness underscores the foundational role
of halal knowledge and Magqasid al-Shari'ah principles in
shaping students’ ethical reasoning and business decisions,
particularly regarding ingredient selection, supplier
evaluation, and consumer trust.

While the framework is not presented as a validated model, it
provides a structured lens for understanding how values-based
entrepreneurship education can contribute to graduate
readiness, ethical enterprise formation, and broader
sustainable development outcomes. Future empirical studies
may further examine and validate the relationships proposed
in this framework.

4. Discussion

The experience aligns with literature, indicating that
entrepreneurship education is most effective when it empowers
students through identity formation, ethical reasoning, and
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Table 1: Key components for preparing future-ready halal graduates (Fenton ef al., 2025; Ghouse et al., 2024; Ismail et al.,
2025; Rahman & Awal, 2025; Yang et al., 2022)

Component Description

Structured Curriculum
Experiential Learning

Policy and Infrastructure Support
Technological Integration
Entrepreneurial Mindset

Research and Evaluation

real-world tasks (Elgharbawy et al., 2025; Khan et al., 2022).
The Halal Entrepreneurship course demonstrates that:

e Halal ethics provide a decision-making framework
that balances profit with social welfare.

e Digital tools make entrepreneurship accessible and
scalable for students.

e  Practical income generation increases confidence and
fosters future-ready competencies.

e  The availability of capital or seed funding would help
to lessen students’ financial burden, enabling greater
experimentation and more sustainable
entrepreneurial learning outcomes.

This supports the argument that Halal Entrepreneurship
education can catalyse inclusive economic development,
particularly in Muslim-majority countries seeking to
strengthen participation in the Islamic digital economy
(Elgharbawy et al., 2025).

Moreover, reflecting on four years of teaching highlights a
potential model for higher education institutions interested in
industry-relevant, values-based innovation, a key concern
addressed in the intersection of governance, ethics, technology,
and economic development.

6. Limitation

This study is limited by its reliance on an autoethnographic
approach grounded in the instructor’s self-reflection. While
this method provides rich, practice-informed insights, it does
not involve systematic observation or quantitative
measurement. Consequently, the findings reflect personal
interpretations and observed patterns rather than empirically
validated outcomes. Future research should incorporate mixed
methods approaches, including structured interviews, surveys,
and longitudinal data, to strengthen generalizability and
provide deeper evidence of impact.

~. Conclusion

Halal entrepreneurship education demands a comprehensive
approach that transcends traditional business training,
integrating structured curricula, experiential learning, ethical
grounding, and digital awareness. This model emphasizes

From primary to tertiary, with dedicated Halal training institutes
Mentorship, internships, and real-world exposure

Regulatory, government, and industry collaboration

Al, 6G, blockchain for compliance and innovation

Early development, adaptability, and resilience

Addressing gaps in impact assessment and diverse student backgrounds

Islamic principles to instil accountability and integrity in
students while aligning their practices with Shari'ah
requirements. Sustainability, innovation, and adaptability are
critical components that prepare graduates to confront global
challenges and thrive in the halal digital economy. The cultural
context enhances their employability in diverse markets while
fostering practical skills and lifelong learning. As the halal
sector grows, the significance of such education in higher
learning remains vital for sustainable economic development.
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