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Abstract

Due to the progress of industrialization and the emergence of the inlor-
mation age, intelligent robols are becoming mereasingly crucial in sev-
eral ficlds such as intelligent manulacturing, intelligent transportation
systems, the Internet of Things (1oT), medical health, and mtelligent ser-
vices This study mtroduces an allfordable [oT waiter robot specifically
developed to improve customer salisfaction and mcrease operational ef-
ficiency in the hospitahty industry, which 1s experiencing a rnsing need
[or robotic service providers. Despile these advantages adoplion rates of
robotic wailer restaurant service i Guinea are low compared to other de-
veloping countries, indicating potential dissatisfaction, lack of awareness
or lack of financial resources Thus a research framework 1s proposed
to identify factors affecling consumers' intention towards Al-cnabled
rabotic waller restaurant services in Guinea. To the best of the rescarcher’s
knowledge, this chapler 15 the first to examine factors allecting consum-
ers’ intention towards Al-enabled robotic wailer restaurant services in the
context of Guinea, a developing country in West Africa. Therelore, the
study will beneflil acadenmicians marketers, robolic service providers and
all stakeholders.
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