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Abstract
This study aims to investigate factors that influence Islamic bank clients’ intention to purchase Islamic bank green products.
The investigated factors are based on Theory of Planned Behaviors (TPB), which is the attitude of Islamic bank clients,
subjective norms of Islamic bank clients, and perceived behavioral control of Islamic bank clients toward the intention of
Islamic bank clients to purchase Islamic bank green products. The study also investigates the moderating effect of Arabic
term in the relationship between TPB factors (attitude of Islamic bank clients, subjective norms of Islamic bank clients, and
perceived behavioral control of Islamic bank clients) and the intention of Islamic bank clients to purchase Islamic bank green
products. A quantitative method was used to analyze data and 258 Islamic bank clients participated in a self-administered
questionnaire. The questionnaire is distributed based on a convenience sampling technique, through email and social media
platforms. The data is analyzed by using SPSS and SmartPLS software. The results show three (3) concepts, which are the
attitude of Islamic bank clients, subjective norms of Islamic bank clients and perceived behavioral control of Islamic bank
clients, have a positive relationship and significant effect toward the intention of Islamic bank clients to purchase Islamic
bank green products. Whereas Arabic term was not found significant to moderate the relationship attitude of Islamic bank
clients, subjective norms of Islamic bank clients and perceived behavioral control of Islamic bank clients and the intention of
Islamic bank clients to purchase Islamic bank products. This study is limited to quantitative research design, and it is based
on client’s perspective. The finding caters a principle for improving the factors and intentions of Islamic bank clients to
purchase Islamic banks. © 2025 selection and editorial matter, Farhad Taghizadeh-Hesary, Hassanudin Mohd Thas Thaker,
M. Ishaq Bhatti and Mohamed Asmy Mohd Thas Thaker; individual chapters, the contributors.
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