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Embark on a journey into the digital realm with Social Media - Opportunities and 
Risks, an intriguing collection that uncovers the diverse world of social media and its 

profound impact on our lives. Within these pages we delve into the heart of the Internet 
where small- and medium-sized businesses (SMEs) utilize social media to revolutionize 

e-commerce, democratizing entrepreneurship like never before. We explore Sub-
Saharan Africa, a region where social media is driving change, fostering innovation, 

and reshaping society. In the realm of presentation, we examine the intricacies of 
building authentic yet captivating digital identities. Our exploration also takes us to the 

forefront of education, where social media is reshaping learning and providing access 
to knowledge. At the same time, we don’t shy away from acknowledging the darker 
aspects of this interconnected world. We navigate through the challenges posed by 

misinformation and disinformation by examining perspectives on fake news during the 
COVID-19 pandemic and offering valuable insights into combating falsehoods through 

media literacy and critical thinking. Social Media - Opportunities and Risks serves as 
your guiding tool for mastering opportunities while effectively managing the inherent 

risks in today’s digital era. Whether you are a business owner looking to tap into the 
possibilities of the Internet marketplace, an educator aiming to transform education, 
or an individual trying to navigate through the amount of information available, this 

collection of writings serves as your indispensable companion for navigating the 
dynamic world of social media.
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communication. Her comprehensive knowledge and passion for these disciplines 
have made her a respected authority in the academic community. Currently, she 
holds the esteemed position of Deputy Dean for Academic Affairs, reflecting her 
leadership and dedication to the academic institution and its mission of fostering 
excellence in communication and media studies.



Preface XI

Section 1
Opportunities and Benefits 1

Chapter 1 3
Adoption of Web 2.0 Social Media eCommerce in SMEs: Conceptualising 
Theories and Factors for Zambia
by Alice P.S. Shemi

Chapter 2 23
Perspective Chapter: The Use of Social Media in Sharing Information 
in Sub-Saharan Africa Region – The Types, Purpose, Benefits and  
Challenges
by Victor O. Idiedo and Bassil Ebiwolate Posigha

Chapter 3 37
The Art of Pleasing
by Maja Tabea Jerrentrup

Chapter 4 53
Perspective Chapter: The Impact of Digital Education on Modern  
Educational Institutions
by Sami M. Alshehri

Section 2
Risks and Challenges 77

Chapter 5 79
Perspective Chapter: The Risks and Opportunities Associated with Social 
Media during the COVID-19 Pandemic and the War in Ukraine
by Peter Krajčovič

Chapter 6 97
People’s Perspectives on Covid 19, Fake News and the Vaccination Drive 
in South Africa
by Oluyinka Osunkunle

Contents



II

Chapter 7 117
Lesson on Misinformation in the COVID-19 Era
by Elena Soto-Vega, Samia Gómez Gómez, María Fernanda Pérez-Zepeda  
and Genesis Marielle Salgado Solís Salgado

Preface

In this era of technology, we find ourselves deeply intertwined in a vast network of digital 
connections. It’s incredible how a few clicks can bring us access to a wealth of information 
while simultaneously exposing our lives to a global audience. At the core of this intercon-
nected landscape lies social media, a phenomenon that has completely revolutionized 
our way of communication, business interactions, and navigation in the digital age. This 
book, Social Media – Opportunities and Risks, takes you on an exploration of this digital 
frontier—a guided expedition through the potential advantages and dangers that social 
media presents for individuals, businesses, and society.

Undoubtedly, the power wielded by social media is undeniable, as it offers unparalleled 
opportunities for individuals to connect with others and share their thoughts and experi-
ences while amplifying their voices. As we embark on this journey within the pages of 
this book, we have divided it into two distinct sections—each representing the contesting 
nature inherent in social media: “Embracing Opportunities” and “Managing Risks.”

Embracing Opportunities

The first section invites you to delve into the side of social media where innovation thrives 
and connections flourish. We kick off our exploration in Chapter 1 by delving into the world 
of small- and medium-sized enterprises (SMEs) as they embrace social media platforms for 
e-commerce purposes. Here you will see how the Internet has made it possible for even the 
smallest businesses to thrive thanks to platforms that have democratized commerce.

Next, in Chapter 2, we delve into the heart of Sub-Saharan Africa, where social media is 
reshaping lives, economies, and cultures. In this section you will come across an analysis 
of resilience and transformation. Social media has become a tool for community building, 
entrepreneurship, and driving social change.

But social media is not just about business and activism, it is also about personal expres-
sion and presentation. Chapter 3, explores the intricate dance of self-presentation on 
social media platforms and its profound impact on personal branding. We will unravel 
the art of projecting an image, balancing authenticity with the desire to present our best 
selves in the digital realm.

In the final chapter of this section, we step into the realm of digital education. Here, you 
will understand how social media is transforming learning and skill development. As 
you read further, you’ll discover possibilities offered by digital platforms to democratize 
knowledge and create lifelong learning opportunities.

Managing Risks

After exploring the sunny horizons of social media in the first section, it is equally 
important to acknowledge the potential dangers and risks that also exist in the digital 
realm.
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The risks and the benefits associated with social media are examined in Chapter 5 in the 
context of COVID-19 and the war in Ukraine. The chapter offers insights into the intricate 
dynamics that control our digital connections and how they can have significant effects, 
both positive and negative.

Recent events during the COVID-19 pandemic have also emphasized the importance of 
understanding misinformation and disinformation. In Chapter 6, we dive into individuals’ 
thoughts as they grapple with amounts of information, misinformation, and disinforma-
tion. It is a journey through the lens of people—a reminder of how we all share responsi-
bility in this era of digital information.

The section concludes with a thought-provoking lesson on misinformation during the 
onset of COVID-19. Chapter 7, serves as a call to action urging readers to become consum-
ers of information while promoting media literacy and fostering critical thinking skills.

As you begin this journey exploring the various aspects of social media, We encourage you 
to approach each chapter with an open mind, curiosity, and a critical perspective. Social 
media is not an entity; it reflects our society in all its complexities and contradictions. This 
book aims to provide you with the knowledge and insight needed to navigate the landscape 
wisely and thoughtfully.

We would like to express my gratitude to all the contributors and experts who have 
generously shared their valuable insights and experiences in making this book possible. 
Our hope is that the following pages serve as a resource for individuals looking to harness 
the potential of social media, businesses aiming to thrive in the digital era, and anyone 
seeking informed choices in a world where connectivity and information are readily 
available at our fingertips.

Thank you for joining us on this exploration of social media’s intricate tapestry. Together 
let us navigate these currents with an understanding that although challenges may arise 
along the way there are limitless opportunities for growth, connection, and positive 
transformation.

Shafizan Mohamed
Department of Communication,

AHAS KIRKHS,
International Islamic University Malaysia,

Gombak, Malaysia

Shazleen Mohamed
Faculty of Communication and Media Studies,

Universiti Teknologi MARA (UiTM),
Shah Alam, Malaysia
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