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Abstract
Ecotourism has been recommended for multiple outcomes that foster environmental protection in developing nations.
Tourism studies have revealed that ecotourism has several setbacks in Bangladesh, resulting in environmental difficulties,
security issues and tourists’ unwillingness to visit destinations. Therefore, this paper examines the factors of destination
image, perceived risk, and travel motivation to foresee tourists’ selection of ecotourism destinations in Bangladesh. The
framework of this study is built upon the “Stimulus-Response Model of Buyer Behaviour” to address the knowledge gap. A
total of 364 usable responses were collected from the tourists. The data were examined using SPSS for primary analysis
and SEM-AMOS for hypothesis testing. The findings suggest that a proper image and motivation would encourage tourists
to visit ecotourism destinations. © 2023 Editura Universitatii din Oradea. All rights reserved.

Author Keywords
Destination Image;  Environmental Protection;  Perceived Risk;  Sustainable Development;  Travel Motivation

Index Keywords
developing world, ecotourism, environmental protection, risk perception, spatiotemporal analysis, sustainable
development, tourism development, tourist destination; Bangladesh

References
Adeloye, D., Brown, L.
Terrorism and domestic tourist risk perceptions
(2017) Journal of Tourism and Cultural Change, 16 (3), pp. 217-233. 

Afroz, N.N., Mahmud, M.S.
Analysing the problem and prospects of ecotourism: A review on Bangladesh
(2017) Journal of Business and Management, 19 (5), pp. 59-65. 

Ahmed, F., Azam, M.S.
Factors affecting the selection of tourist destination in Bangladesh: An empirical
analysis
(2010) International Journal of Business and Management, 5 (3), pp. 142-157. 

Ahsan, N.M.
Ecotourism in Bangladesh: A new tool for economic development
(2008) Journal of Social Research Development, 5 (3), pp. 299-304. 

Alauddin, M., Kamal, M.A., Chowdhury, M.A.I.
Ecotourism in Bangladesh: Investment and Development Contexts
(2021) Tourism in Bangladesh: Investment and Development Perspectives, 
Hassan, A. (eds) Springer, Singapore

Alegre, J., Cladera, M.
Analysing the effect of satisfaction and previous visits on tourist intentions to
return
(2009) European Journal of Marketing, 43 (5), pp. 670-685. 
(/6)



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 2/10

Assaker, G.
Examining a hierarchical model of Australia’s destination image
(2014) Journal of Vacation Marketing, 20 (3), pp. 195-210. 

Baloglu, S.
Image variations of Turkey by familiarity index: informational and experiential
dimensions
(2001) Tourism Management, 22 (2), pp. 127-133. 

Baloglu, S., McCleary, K.W.
A model of destination image formation
(1999) Annals of Tourism Research, 3 (26), pp. 808-889. 

Baniya, R., Paudel, K.
An Analysis of Push and Pull Travel Motivations of Domestic Tourists in Nepal
(2016) Journal of Management and Development Studies, 27, pp. 6-30. 

Beerli, A., Martín, J.D.
Factors influencing destination image
(2004) Annals of Tourism Research, 31 (3), pp. 657-681. 

Beh, A., Bruyere, B.
Segmentation by visitor motivation in three Kenyan national reserves
(2007) Tourism Management, 28 (6), pp. 1464-1471. 

Belk, R.W., Costa, J.A.
International Tourism: An assessment and overview
(1995) Journal of Micromarketing, 15 (2), pp. 33-49. 

Bertella, G.
Sustainability in wildlife tourism: challenging the assumptions and imagining
alternatives
(2019) Tourism Review, 74 (2), pp. 246-255. 

Bhuiyan, H., Siwar, M.A.C., Ismail, S.M.
Sustainability Measurement for Ecotourism Destination in Malaysia: A Study on
Lake Kenyir
(2015) Terengganu - Social Indicators Research, 2 (4), pp. 44-57. 

Bhuiyan, M.A.H., Siwar, C., Ismail, S.M.
Tourism Development in Malaysia from the Perspective of Development Plans
(2015) Asian Social Science, 9 (9). 

Blackwell, R.D., Minard, W.P., Engel, F.J.
(2003) Consumer Behaviour, 
Vikas Publishing House

Buckley, R.
Ecotourism
(2016) Encyclopedia of Tourism, pp. 284-285. 
J. Jafari, & H. Xiao (Eds), –). Switzerland: Springer International Publishing

Byon, K.K., Zhang, J.J.
Development of a scale-measuring destination image
(2010) Journal of Marketing Intelligence & Planning, 28 (4), pp. 508-532. 

Byrne, B.M.
(2010) Structural equation modelling with AMOS: Basic Concepts, Applications, and
Programming, 
(2<sup>nd</sup> Ed). New York, Routledge



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 3/10

Caber, M., González-Rodríguez, M.R., Albayrak, T., Simonetti, B.
Does perceived risk really matter in travel behaviour?
(2020) Journal of Vacation Marketing, 26 (3), pp. 334-353. 

Ceballos-Lascurain, H.
The future of ecotourism
(1987) Mexico Journal, 1, pp. 13-14. 

Chen, C.M., Chen, S.H., Lee, H.T.
The influence of service performance and destination resources on consumer
behaviour: A case study of mainland Chinese tourists to Kinmen
(2009) Journal of Tourism Research, 11 (3), pp. 269-282. 

Chen, R.J.C., Noriega, P.
The impacts of terrorism: perceptions of faculty and students on safety and security
in Tourism
(2004) Journal of Tourism and Travel Marketing, 15 (2-3), pp. 81-97. 

Chetthamrongchai, P.
The Influence of Travel Motivation, Information Sources and Tourism Crisis on
Tourists’ Destination Image
(2017) Journal of Tourism and Hospitality, 6 (2), pp. 1-6. 

Chin, W.W., Peterson, R.A., Brown, S.P.
Structural Equation Modeling in Marketing: Some Practical Reminders
(2008) Journal of Marketing Theory and Practice, 16 (4), pp. 287-298. 

Chin, W.W.
Commentary: Issues and Opinion on Structural Equation Modeling
(1998) MIS Quarterly, 22 (1), pp. 7-16. 

Chiu, S.P., Lin, S.Y.
Study on risk perceptions of international tourists in India
(2011) African Journal of Business Management, 5 (7), pp. 42-52. 

Chiutsi, S., Mukoroverwa, M., Karigambe, P., Mudzengi, B.K.
The theory and practice of ecotourism in Southern Africa
(2011) Journal of Hospitality Management and Tourism, 2 (2), pp. 14-21. 

Coria, J., Calfucura, E.
Ecotourism and the development of indigenous communities: The good, the bad,
and the ugly
(2012) Ecological Economics, 73, pp. 47-55. 

Crompton, J.L.
Structure of vacation destination choice sets
(1992) Annals of Tourism Research, 19 (3), pp. 420-434. 

Croy, G., Wheeler, F.
(2007) Image Formation, 
(5<sup>th</sup> Ed). Australia: Pearson

Cui, F., Liu, Y., Chan, Y., Duan, J., Li, J.
An overview of tourism risk perception
(2016) Natural Hazards, 82, pp. 643-658. 

Da Silva Lopes, H., Remoaldo, P.C., Ribeiro, V., Martín-Vide, J.
Effects of the COVID-19 Pandemic on Tourist Risk Perceptions-The Case Study of
Porto
(2021) Sustainability, 13 (11), pp. 63-99. 
MDPI AG. Retrieved from



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 4/10

Dann, M.S.
Tourists’ images of a destination: An alternative analysis
(1996) Journal of Travel Research, 5 (1), pp. 41-55. 
(/2)

Dann, M.S.
Anomie, ego-enhancement and tourism
(1997) Annals of Tourism Research, 4 (4), pp. 184-194. 

Djeri, L., Plavsa, J.
Analysis of potential tourists’ behaviour in the process of deciding upon a tourist
destination based on a survey conducted in the back region
(2007) Geographica Pannonica, 11 (1), pp. 70-76. 

Echtner, C.M., Ritchie, J.R.
The measurement of destination image: An empirical assessment
(1993) Journal of Travel Research, 31 (4), pp. 3-13. 

Echtner, C.M., Ritchie, J.R.
The meaning and measurement of the destination image
(2003) Journal of Tourism Studies, 14 (1), pp. 37-48. 

Maslow, E.W.
The theory of decision making
(1954) Psychological Bulletin, 51 (4), pp. 380-417. 

Fick, G.R., Ritchie, J.R.B.
Measuring service quality in the travel and tourism industry
(1991) Journal of Travel Research, 30, pp. 2-9. 
(Fall)

Floyd, M.F., Gibson, H., Pennington-Gray, L., Thapa, B.
The effect of risk perceptions on intentions to travel in the aftermath of September
11, 2001
(2004) Journal of Travel & Tourism Marketing, 15 (2-3), pp. 19-38. 

Fuchs, G., Reichel, A.
An exploratory inquiry into destination risk perceptions and risk reduction
strategies of first-time vs repeat visitors to a highly volatile destination
(2011) Tour Management, 32 (2), pp. 266-276. 

Gallarza, M.G., Saura, I.G., García, H.C.
Destination image - Towards a conceptual framework
(2002) Annals of Tourism Research, 29 (1), pp. 56-78. 

Ghaderi, Z., Hatamifar, P., Henderson, J.C.
Destination selection by smart tourists: the case of Isfahan, Iran
(2018) Asia Pacific Journal of Tourism Research, 23 (4), pp. 385-394. 

Ghimire, S., Dhakal, A.
Ecotourism and its impact on indigenous people and their local environment: Case
of Ghalegaun and Golaghat of Nepal
(2021) GeoJournal of Tourism and Geosites, 86, pp. 2747-2765. 

Gnoth, J.
Tourism motivation and expectation formation
(1997) Annals of Tourism Research, 24 (2), pp. 283-304. 

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E.
(2019) Multivariate Data Analysis, 
(8<sup>th</sup> Ed). Cengage: United Kingdom



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 5/10

Hair, J.F., Celsi, M., Money, A., Samouel, P., Page, M.J.
(2015) The Essentials of Business Research Methods, 
(3<sup>rd</sup> Ed). M.E. Sharpe

Hallmann, K., Zehrer, A., Müller, S.
Perceived destination image: An image model for a winter sports destination and its
effect on the intention to revisit
(2015) Journal of Travel Research, 54 (1), pp. 94-106. 

Hassan, A., Burns, P.
Tourism policies of Bangladesh - A contextual analysis
(2014) Tourism Planning & Development, 11 (4), pp. 463-466. 

Henseler, J., Ringle, C.M., Sarstedt, M.
A new criterion for assessing discriminant validity in variance-based structural
equation modelling
(2015) Journal of the Academy of Marketing Science, 43 (1), pp. 115-135. 

Hultsman, M., Kazemia, A., Ghasemi, V.
Intention to visit and willingness to pay a premium for ecotourism: the impact of
attitude, materialism, and motivation
(2015) Journal of Business Research, 68 (9), pp. 1854-1861. 

Jaafar, M., Maideen, S.A.
Ecotourism-related products and activities, and the economic sustainability of small
and medium island chalets
(2012) Tourism Management, 33 (3), pp. 683-691. 

Jacobson, S.K., Robles, R.
Ecotourism, sustainable development, and conservation education: Development of
a tour guide training program in Tortuguero, Costa Rica
(1992) Environmental Management, 16 (6), pp. 701-713. 

Jang, S.C., Bai, B., Hu, C., Wu, C.M.E.
Affect, travel motivation, and travel intention: A senior market
(2009) Journal of Hospitality & Tourism Research, 33 (1), pp. 51-73. 

Jani, D.
The impacts of travel motives and information needs on destination image
(2018) International Journal of Tourism Sciences, 18 (1), pp. 1-15. 

Jeong, Y., Zielinski, S., Chang, J.S., Kim, S.I.
Comparing motivation-based and motivation-attitude-based segmentation of
tourists visiting sensitive destinations
(2018) Sustainability, 10 (10), pp. 15-36. 

Josiassen, A., Assaf, A.G., Woo, L., Kock, F.
The imagery-image dual model: An integrative review and advocating for improved
delimitation of concepts
(2016) Journal of Travel Research, 55 (6), pp. 789-803. 

Kani, Y., Aziz, Y.A., Sambasivan, M., Bojei, J.
Antecedents and outcomes of destination image of Malaysia
(2018) Journal of Hospitality and Tourism Management, 32 (2017), pp. 89-98. 

Karl, M., Reintinger, C., Schmude, J.
Reject or select: Mapping destination choice
(2015) Annals of Tourism Research, 54 (C), pp. 48-64. 

Kaur, A., Chauhan, A., Medury, Y.
Destination image of Indian tourism destinations: an evaluation using



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 6/10

correspondence analysis
(2016) Asia Pacific Journal of Marketing and Logistics, 28 (3), pp. 499-524. 

Kenrick, D.T., Griskevicius, V., Neuberg, S.L., Schaller, M.
Renovating the pyramid of needs: Contemporary extensions built upon ancient
foundations
(2010) Perspectives on Psychological Science, 5 (3), pp. 292-314. 

Khan, M.J., Chelliah, S., Ahmed, S.
Factors influencing destination image and visit intention among young women
travellers: Role of travel motivation, perceived risks, and travel constraints
(2017) Asia Pacific Journal of Tourism Research, 22 (11), pp. 1139-1155. 

Khan, M.J., Chelliah, S., Khan, F., Amin, S.
Perceived risks, travel constraints and visit intention of young women travellers:
the moderating role of travel motivation
(2019) Tourism Review, 74 (3), pp. 721-738. 

Khondkar, M., Anis, A.
Bangladesh is an ecotourism destination. DU
(2016) Journal of Marketing, 17 (6), pp. 77-90. 

Kim, H., Chen, J.S.
Destination image formation process: A holistic model
(2016) Journal of Vacation Marketing, 22 (2), pp. 154-166. 

Kim, H., Richardson, S.L.
Motion picture impacts on destination images
(2003) Annals of Tourism Research, 30 (1), pp. 216-237. 

Kingsbury, P.T., Brunn, S.D.
Freud, tourism and terror: traversing the fantasies of post-September 11 travel
magazines
(2004) Journal of Tourism and Travel Marketing, 15 (2-3), pp. 39-61. 

Kotler, P., Keller, K.L.
(2016) Marketing Management, 
(15<sup>th</sup> Ed). Harlow: Pearson Education

Krosnick, J.A.
Questionnaire Design
(2018) The Palgrave Handbook of Survey Research, 

Lai, K., Li, X.
Tourism destination image: Conceptual problems and definitional solutions
(2015) Journal of Travel Research, 58 (8), pp. 1-16. 

Laroche, M., McDougall, G. H. G., Bergeron, J., Yang, Z.
Exploring how intangibility affects perceived risk
(2004) Journal of Service Research, 6 (4), pp. 373-389. 

Lee, S., Lee, S., Lee, G.
Ecotourists’ motivation and revisit intention: A case study of restored ecological
parks in South Korea
(2014) Asia Pacific Journal of Tourism Research, 19 (11), pp. 1327-1344. 

Lenggogeni, S., Ritchie, B.W., Slaughter, L.
Understanding travel risks in a developing country: a bottom-up approach
(2019) Journal of Travel & Tourism Marketing, 36 (8), pp. 941-955. 

Lepp, A., Gibson, H.
Tourist roles, perceived risk and international tourism



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 7/10

(2003) Annals of Tourism Research, 30 (3), pp. 606-624. 

Leung, R., Law, R.
A review of personality research in the tourism and hospitality context
(2010) Journal of Travel Tourism Marketing, 27 (5), pp. 439-459. 

Leung, S.
A Comparison of psychometric properties and normality in 4-, 5-, 6-, and 11-point
Likert scales
(2011) Journal of Social Service Research, 37 (4), pp. 412-421. 

Li, M., Cai, L., Lehto, X., Huang, Z.
A missing link in understanding revisits intention: The role of motivation and image
(2010) Journal of Travel and Tourism Marketing, 27 (4), pp. 335-348. 

Lin, L.Y., Chen, Y.W.
A study on the influence of purchase intentions on repurchase decisions: the
moderating effects of reference groups and perceived risks
(2009) Tourism Review, 64 (3), pp. 28-48. 

Mehtaj, M.
Motivators for selecting domestic tourist destination: A study on employees of
private organisations in Bangladesh
(2017) Journal of Business Studies, 38 (3), pp. 81-89. 

Middleton, T.C.V., Clarke, J.
(2001) Marketing in Travel and Tourism, 
United Kingdom: Elsevier Ltd

Mitchell, V.W.
Understanding Consumers’ Behaviour: Can Perceived Risk Theory Help?
(1992) Management Decision, 30 (3), pp. 26-34. 

Molinillo, S., Liébana-Cabanillas, F., Anaya-Sánchez, R., Buhalis, D.
DMO Online platforms: Image and intention to visit
(2018) Tourism Management, 65 (8), pp. 116-130. 

Mondino, E., Beery, T.
Ecotourism as a learning tool for sustainable development. The case of Monviso
Transboundary Biosphere Reserve, Italy
(2018) Journal of Ecotourism, 18 (2), pp. 107-121. 

Morrison, A.M.
(2019) Marketing and managing tourism destinations, 
(2<sup>nd</sup> Ed). Routledge

Muhamad, S., Sanusi, N., Kamil, N.F.N.M.
An economic evaluation of Redang Island: Towards sustainable tourism in small
Islands
(2012) Journal of Sustainability Science and Management, 7 (1), pp. 87-93. 

Nafi, S.M., Ahmed, T.
Travel and leisure activities, motivation and behaviour of young Bangladeshi
tourists
(2018) European Scientific Journal, 14 (5), pp. 341-358. 

Neger, C.
Ecotourism in crisis: an analysis of the main obstacles for the sector’s economic
sustainability
(2021) Journal of Ecotourism, pp. 1-23. 



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 8/10

Newman, W.L.
(2000) Social research methods: Qualitative and Quantitative Approaches, 
(4<sup>th</sup> Ed). Boston, MA: Allyn and Bacon

Ojo, B.Y., Yusof, R.N.R.
Edu-Tourism Destination Selection Process in an Emerging Economy
(2019) Journal of Tourism Management Research, 6 (1), pp. 45-59. 

Oswald, L.R.
The structural semiotics paradigm for marketing research: Theory, methodology,
and case analysis
(2015) Semiotica, 2015 (205), pp. 115-148. 

Otoo, F.E., Kim, S.S.
Analysis of studies on the travel motivations of senior tourists from 1980 to 2017:
progress and future directions
(2018) Current Issues in Tourism, pp. 1-25. 

Panwar, D., Anand, S., Ali, F., Singal, K.
Consumer decision-making process models and their applications to market
strategy
(2019) International Management Review, 15 (1), pp. 36-44. 

Pearce, P.
(2013) The Social Psychology of Tourist Behaviour: International Series in Experimental
Social Psychology, 
USA: Elsevier

Pereira, V., Gupta, J.J., Hussain, S.
Impact of travel motivation on tourist’s attitude toward destination: Evidence of
mediating effect of the destination image
(2019) Journal of Hospitality & Tourism Research, pp. 1-26. 

Plog, S.C.
Why destination areas rise and fall in popularity
(1974) Cornell Hotel and Restaurant Administration Quarterly, 14 (4), pp. 55-58. 

Pratminingsih, S.A., Rudatin, C.L., Rimenta, T.
Roles of motivation and destination image in predicting tourist revisit intention: A
case of Bandung- Indonesia
(2014) International Journal of Innovation, Management and Technology, 5 (1), pp. 19-24. 

Prayag, G., Jankee, M.
Perceived risk, satisfaction, and future behaviour of windsurfers: a segmentation
perspective
(2013) International Journal of Tourism Policy, 5 (1-2), pp. 19-33. 

Prebensen, N.K., Woo, E., Chen, J.S., Uysal, M.
Motivation and involvement as antecedents of the perceived value of the destination
experience
(2012) Journal of Travel Research, 52 (2), pp. 253-264. 

Qiu, R.T.R., Masiero, L., Li, G.
The psychological process of travel destination choice
(2018) Journal of Travel & Tourism Marketing, 35 (6), pp. 691-705. 

Rid, W., Ezeuduji, I.O., Pröbstl-Haider, U.
Segmentation by motivation for rural tourism activities in The Gambia
(2014) Tourism Management, 40 (2), pp. 102-116. 



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&clicke… 9/10

Roy, M., Chowdhury, S.
Ecotourism and Hospitality in Bangladesh: The Application of PESTEL Analysis and
Determining the Internal Factors
(2021) Tourism Products and Services in Bangladesh, 
Hassan, A. (eds) Springer, Singapore

Samdin, Z., Abdullah, S.I.N.W., Khaw, A., Subramaniam, T.
Travel risk in the ecotourism industry amid COVID-19 pandemic: ecotourists’
perceptions
(2021) Journal of Ecotourism, pp. 1-29. 

San Martín, H., Del Bosque, I.A.R.
Exploring the cognitive-affective nature of destination image and the role of
psychological factors in its formation
(2008) Tourism Management, 29 (2), pp. 263-277. 

Seabra, C., Abrantes, J.L., Kastenholz, E.
The influence of terrorism risk perception on purchase involvement and safety
concerns of international travellers
(2014) Journal of Marketing Management, 30 (9-10), pp. 874-903. 

Sekaran, U., Bougie, R.
(2014) Research Methods for Business: A Skill-Building Approach, 
(6<sup>th</sup> Ed), John Wiley &amp; Sons, Haddington

Shi, L., Cole, S., Chancellor, H.C.
Understanding leisure travel motivations of travellers with acquired mobility
impairments
(2012) Tourism Management, 33 (1), pp. 228-231. 

Sirakaya, E., Woodside, A.G.
Building and testing theories of decision-making by travellers
(2005) Tourism Management, 26 (6), pp. 815-832. 

Skavronskaya, L., Scott, N., Moyle, B., Le, D., Hadinejad, A., Zhang, R., Gardiner, S.,
Shakeela, A.
Cognitive psychology and tourism research: state of the art
(2017) Tourism Review, 72 (2), pp. 221-237. 

Stabler, M.
The image of destination regions: An empirical testing of ethical and empirical
aspects
(1995) Marketing in the tourism industry: The promotion of destination
regions, 1 (3), pp. 33-159. 
B. Goodall & G. Ash the push and pull factors of tourist motivations. Annals worth (Eds)

Stone, R.N., Grønhaug, K.
Perceived risk: Further considerations for the marketing discipline
(1993) European Journal of Marketing, 27 (3), pp. 39-50. 

Stylidis, D., Shani, A., Belhassen, Y.
Testing an integrated destination image model across residents and tourists
(2017) Tourism Management, 58 (2), pp. 184-195. 

Tarlow, P.E.
(2014) Tourism Security: Strategies for Effectively Managing Travel Risk and Safety, 
Waltham: Elsevier

Tasci, A.D.A., Gartner, W.C.
Destination image and its functional relationships
(2007) Journal of Travel Research, 45 (4), pp. 413-425. 



10/10/23, 9:16 AM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1701791825&eid=2-s2.0-85163683667&sort=&click… 10/10

Wijaya, S., Wahyudi, W., Kusuma, C.B., Sugianto, E.
Travel motivation of Indonesian seniors in choosing destination overseas
(2018) International Journal of Culture, Tourism and Hospitality Research, 12 (2), pp. 185-
197. 

Williams, A.M., Baláž, V.
Tourism, risk tolerance and competencies: Travel organisation and tourism hazards
(2013) Tourism Management, 35 (2013), pp. 209-221. 

Xiong, J., Hashim, N.H., Murphy, J.
Multisensory Image as a Component of Destination Image
(2015) Tourism Management Perspectives, 14, pp. 34-41. 

Yazid, A.S., Yusof, M.Y.M., Rashid, N., Ghazali, P.L., Salleh, F., Mahmod, M.S., Mahmood,
S.
A mediating effect of risk perception on factors influencing tourist intention to
travel: A conceptual framework
(2018) International Journal of Academic Research in Business and Social
Sciences, 8 (11), pp. 1246-1255. 

Yolal, M., Rus, R.V., Cosma, S., Gursoy, D.
A pilot study on spectators’ motivations and their socio-economic perceptions of a
film festival
(2015) Journal of Convention & Event Tourism, 16 (3), pp. 253-271. 

Yoo, C.K., Yoon, D., Park, E.
Tourist motivation: an integral approach to destination choices
(2018) Tourism Review, 73 (2), pp. 169-185. 

Yousefi, M., Marzuki, A.
An analysis of push and pull motivational factors of international tourists to
Penang, Malaysia
(2015) International Journal of Hospitality & Tourism Administration, 16 (1), pp. 40-56. 

Correspondence Address
Rahman M.M.; Department of Business Administration, Malaysia; email: shohag_83@yahoo.com

Publisher: Editura Universitatii din Oradea

ISSN: 20650817
Language of Original Document: English
Abbreviated Source Title: Geojournal Tour. Geosites
2-s2.0-85163683667
Document Type: Article
Publication Stage: Final
Source: Scopus

Copyright © 2023 Elsevier B.V. All rights reserved. Scopus® is a registered
trademark of Elsevier B.V.


