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The rise of modest
fashion: Exploring
the influencer’s role
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AND SAMSHUL AMRY ABDUL LATIF
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HE acl of aurah covering, which

is seen as a symbol ol [aith,

humility, and respecl, finds ils

embodiment in various clothing

stvles and practices referred
to as Islamic fashion, modest fashion, and
halal fashion. Modest fashion typically refers
to clothing that covers a woman's body in
a conservative way, with long sleeves, high
necklines, ankle-length hems, and loose-
fitting garments. Head coverings are oflen
worn, and there are a variety of ways Lo slyle
them. Modest dressers may opt for panls
paired with along-sleeved blouse that covers
the buttocks and has a high neckline, along
with head covering. In the context of non-
Muslims. modest fashion is often understood
as wearing clothing that provides ample
coverage and is not revealing, such as loose
and opaque attire, Lypically excluding a head

WHY WOMEN CHOOSE TO DRESS
MODESTLY?

The decision to dress modestly can ha
various meanings for different wome
For Muslims, religious beliefs are the ma
driver of their choice to dress modesth
Allah mentioned in the Quran:

0 Children of Adam. We have hestowed
upon vou clothing to conceal your privale
parts and as adornment. But the clothing
of righteousness — that is the best. That s

from the signs of Allah that perhaps they il
remember.” (9. Al — Araf. 7:20/
This verse from the Quran emphasizesl!
significance ol clothing as a means of ho
modesty and righteousness. While mode
can hold spiritual or cultural significancel
some, it may also serve as a pragmatic b
for others. which may evolve over time|
Some women may choose modest clothing
a practical solution for navigating differ
stages of life, such as starting a new |
raising children, or growing older.

DEMAND FOR MODEST
FASHION INDUSTRY

In today's global (ashion landscape, theres
a growing demand for clothing that cal
to women who value aurah covering. Mi
designers and retailers are responding v
stylish and innovative options that m

THE RISE OF MODEST
FASHION
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WHAT IS MODEST FASHION?

Clothing that covers a woman's
body in a conservative way

long sleeves, high
ankle-length hems
Loose-fitting garments
Head coverings are often worn
with a variety of ways to style
them.

necklines,

v

PN

WHY WOMEN CHOOSE TO DRESS
MODESTLY?

Religious beliefs

Navigating different stages of life
Starting a new job

Raising children

Growing older

FASHION INFLUENCERS

« Celebrities,

« Models

« Bloggers

= Ordinary people
« Passion for fashion
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CONSIDER INFLUENCERS THAT..

Reflect Islamic values of modesty,
decency, and respect

Understand modest fashion
trends, styling tips, and outfit
ideas

Promote body positivity, self-
confidence, and empowerment in
a supportive community
Share authentic and
content

credible



markel., Muslim’'s expenditure on clothing
and accessories rose by 5.7 per cent in 2021,
from US$279 hillion to US5295 billion, and
il is expecled to grow by six per cent in
2022, reaching US$313 billion. This trend
is projected Lo conlinue over the next four
years, with the spending amount reaching
US$375 billion in 2025, indicating a compound
annual growth rate (CAGR) of 6.1 per cent.
This trend has allracted the attention of
fashion labels, many of whom are eager 1o
tap into this largely untapped billion-dollar
markel.

The industry's growth can be attributed
to several factors, including the increasing
global Muslim population and the emergence
of Muslim women fashion bloggers on
social media. or fashion influencer. ¥ ashion
influencers are individuals who have gained
a4 significant following on social media
platforms such as Instagram., TikTok, and
vouTube due to their fashion-related content.
They lypically share their personal style,
fashion lips, product recommendations,
and other [ashion-related content with
their followers, and their opinions and
endorsements can have a significant impacl
on consumer behaviour [3]. Internationally.
there are several prominent figures in the
modest fashion space, including Halima
Aden, Leena S‘l'loubar. Imane Asry, and Baara
Boolat. who are representing the industry
in their unique ways. Similarly. in Malaysia,
there are notable Muslim women influencers.
content creators, and enlreprencurs. such
as Neclofa, Vivy Yusof, and Fazrena Aziz,
who are promoting the intersection of faith,
modesty, and fashion through their own
clothing brands. thus conlributing to the
growth of the industry.

THE ROLES OF FASHION
INFLUENCERS

Fashion influcncers can be celehrities,

R o mmdisnae

mannla with

has become a major force in the [ashion
industry in recent vears. Many fashion
brands collaborate with  influencers ]
promote their products and reach a wider
audience. and some influencers have cvel
launched their own fashion lines or become:
brand ambassadors.  Mohd Zain in e
article ‘A study of The Influence of Muslim
Fashion Bloggers on Young Muslim Females
Fashion and Life in Malaysia’ defined the
fashion bloggers as an opinion leader for the
fashion consumers [3]. Opinion Jeaders hold
a significant amount of influence among
members of the word-of-mouth (WOMI
communily and are highly respected I
others. They are knowledgeable in their ares
of expertise, and people often turn to ther
for information, advice. and verification
regarding products or hrands. This is du
to the perception thal the information the
provide is reliable and authentic.

THE IMPACT OF MODEST FASHION
INFLUENCERS

The impact of modest fashion influencen
on consumer behaviour is a topic ¢
growing interesl in the [ashion industs
The transformative power of mode
[ashion influencers can be seen in
way they challenge traditional notions &
peauly and inspire women 1o embrace
more modest style. By promoling a o
conservative approach to fashion. made
fashion influencers are helping to redefin
whal it means to be fashionable in the?
century. The influence of modest fashe
bloggers and social media stars is notlimil
to the fashion world, as their messages
self-expression and body positivity
resonated with audiences across the glol
From encouraging sustainable fashig
praclices to empowering women {0 1
control of their own fashion choices,
effects of modest fashion influencers in
far—reaching and multifaceted. Given !

=

influencers have a responsibility to promote
and showcase modest fashion choices thal
dlign with Islamic principles.

CHOOSING TO FOLLOW THE RIGHT
FASHION INFLUENCER

In today’s digital era, where social media
hias become an integral part of lives, il is
crucial for individuals to be discerning in
;seiectin{_{ which influencers to follow. This
1§ because some influencers unfortunately,
{ail Lo embody the ethical standards of bcit{g
i lrue influencer. When selecting a fashion
influencer to follow, mavbe it is besl to
Lonsider:

Influencers who embody Islamic values
of modesty. decency and respect
Knowledgeable influencers wilth a
strong understanding of modest fashion
trends, styling tips, and outfit ideas
Influencers who promote body positivily,
self-confidence, and mnpm\'m'menlL.
while fostering a supportive community
Influencers who den_umstrat-c
authenticily and credibility in their
content sharing

Following the right fashion influencers
ielps individual Muslims stay true lo their
nodesty values while navigating the fashion
orld.

CONCLUSION

i conclusion, the burgeoning trend of
ldest fashion has generated a demand
i clothing thal calers to women who
doritize aurah covering., while fashion
illuencers have emerged as a formidable

[orce in promoling and shaping this trend.
While modesly mayv hold spiritual or cultural
significance for some, for others it may also
serve as a practical tool. The rise of i'aishinn
influencers mean it is vital for consumers
to  exercise prudence while selecting
influencers to follow. ensuring that their
personal values and beliefs are well-aligned.
The ascent of modest fashion and its impact
on the fashion industry bears witness to the
growing diversily, inclusivity, and respect
that are increasingly being reflected in the
fashion world.
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