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Abstract

Corporate reputation is vital in today's uncertain and challenging business environment. It is crucial for

firms' long-term viability, prominence in a competitive market, and relationship with the stakeholders.

Research on corporate reputation has been increasing tremendously. This study aimed to perform a

bibliometric analysis to find the trends in corporate reputation publications, influential countries,

institutions, sources, and scholars and propose a model that could impact corporate reputation. The

keyword "corporate reputation" was used as it is a collective view of all stakeholders, by using the

TITLE-ABS-KEY, inserted with quotation marks. 1807 publications from 1977 to 2020 were extracted

from the Scopus database. Data were exported to Microsoft Excel, Publish or Perish (PoP), and

VOSviewer. The trends show increased corporate reputation research, with most corporate reputation

studies focusing on business, management, and accounting. The United States accounted for nearly half

of the corporate reputation publications, with New York University being the most productive

institution. Some of the scholars have been mentioned in this paper. A proposed model has been

Cited by 0 documents

Inform me when this document
is cited in Scopus:

Related documents

,  , 
(2023) European Research on
Management and Business
Economics

,  ,

(2012) Corporate Reputation
Review

,  , 
(2013) Advanced Materials
Research

Find more related documents in
Scopus based on:

Set citation alert ▻

Reputation, return and risk: A
new approach

 Febra, L. Costa, M. Pereira, F.

How do the dimensions of
corporate reputation affect
employment intentions

 Alniacik, E. Alniacik, U.
Erdogmus, N.

The concept, formation and
impact of corporate reputation in
modern management science

 Liu, J. Wang, C. Li, W.

View all related documents based
on references

 ▻Authors  ▻Keywords

Brought to you by INTERNATIONAL ISLAMIC UNIVERSITY MALAYSIA

javascript:void(0)
mailto:fatimahnoorrashidah@iium.edu.my
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85144008119&noHighlight=false&relpos=0
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=58018082300&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=57079444200&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=58017862600&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84857300764&noHighlight=false&relpos=1
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=46061804900&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=37088188800&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=11839593100&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84886293127&noHighlight=false&relpos=2
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=55899995600&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=55899620700&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=56726906000&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85163054596&src=s&all=true&origin=recordpage&method=ref&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85163054596&src=s&all=true&origin=recordpage&method=aut&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85163054596&src=s&all=true&origin=recordpage&method=key&zone=relatedDocuments
https://www.scopus.com/record/iium.edu.my
https://www.scopus.com/home.uri?zone=header&origin=recordpage
https://www.scopus.com/home.uri?zone=header&origin=recordpage
https://www.scopus.com/search/form.uri?zone=TopNavBar&origin=recordpage&display=basic


developed, consisting of corporate image, e-communication, stakeholder, philanthropy, and leadership

as the variables that could impact corporate reputation. This model could be further explored using

qualitative or case studies. Also, contingency theory could be explored in the corporate reputation area.

This study's contribution provides scholars with an overview on the corporate reputation research area

© 2023,International Journal of Information Science and Management. All Rights Reserved.

Author keywords

Bibliometric Analysis; Corporate Reputation; Publish or Perish; VOS Viewer

SciVal Topics

Funding details

References (71)

Abdullah, K.H., Aziz, F.S.A.

(2021) Malaysian Journal of Public Health Medicine, 21 (1), pp. 303-
310.  .

doi: 10.37268/MJPHM/VOL.21/NO.1/ART.864

Abdullah, Z., Abdul Aziz, Y.

(2013) Social Responsibility Journal, 9 (3), pp. 344-361.  .
doi: 10.1108/SRJ-05-2011-0110

Altundemir, M. E.
The impact of the financial crisis on American public universities
(2012) International Journal of Business and Social Science, 3 (8), pp. 190-
198.  .
Retrieved from

 

Arikan, E., Kantur, D., Maden, C., Telci, E.E.

(2016) Quality and Quantity, 50 (1), pp. 129-149.  .

doi: 10.1007/s11135-014-0141-5

Barnett, M.L., Jermier, J.M., Lafferty, B.A.

(2006) Corporate Reputation Review, 9 (1), pp. 26-38.  .

doi: 10.1057/palgrave.crr.1550012

 ▻View in search results format

    

All

Export  Print  E-mail  Save to PDF Create bibliography

1

MAPPING OF LABORATORY SAFETY RESEARCH: A
BIBLIOMETRIC REVIEW

Cited 4 times
http://mjphm.org/index.php/mjphm/index

View at Publisher

2

Institutionalizing corporate social responsibility: effects on
corporate reputation, culture, and legitimacy in Malaysia

Cited 45 times

View at Publisher

3

Cited 9 times

http://ijbssnet.com/iournals/Vol_3_No_8_Special_Issue_April_2012/21.pdf

4

Investigating the mediating role of corporate reputation on
the relationship between corporate social responsibility and
multiple stakeholder outcomes

Cited 69 times
http://www.kluweronline.com/issn/0033-5177

View at Publisher

5

Corporate Reputation: The Definitional Landscape

Cited 533 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

https://www.scopus.com/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=770c6b7daeb0d69d2a5284fa11e945b0&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85163054596%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85163054596
https://www.scopus.com/record/display.uri?eid=2-s2.0-85125168394&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85125168394&src=s&origin=reflist&refstat=core
http://mjphm.org/index.php/mjphm/index
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.37268%2fMJPHM%2fVOL.21%2fNO.1%2fART.864&locationID=3&categoryID=4&eid=2-s2.0-85125168394&issn=25903829&linkType=ViewAtPublisher&year=2021&origin=reflist&dig=c3d87bff318bc7a5eb3f689bd30a37cd
https://www.scopus.com/record/display.uri?eid=2-s2.0-84883056979&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84883056979&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fSRJ-05-2011-0110&locationID=3&categoryID=4&eid=2-s2.0-84883056979&issn=1758857x&linkType=ViewAtPublisher&year=2013&origin=reflist&dig=4fbc5e120828867362a53acd492c4146
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84868581323&src=s&origin=reflist&refstat=dummy
http://ijbssnet.com/iournals/Vol_3_No_8_Special_Issue_April_2012/21.pdf
https://www.scopus.com/record/display.uri?eid=2-s2.0-84953837463&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84953837463&src=s&origin=reflist&refstat=core
http://www.kluweronline.com/issn/0033-5177
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs11135-014-0141-5&locationID=3&categoryID=4&eid=2-s2.0-84953837463&issn=15737845&linkType=ViewAtPublisher&year=2016&origin=reflist&dig=9caf2def6a065b88a2aa1dd5ed5aa1cd
https://www.scopus.com/record/display.uri?eid=2-s2.0-84958980379&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84958980379&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fpalgrave.crr.1550012&locationID=3&categoryID=4&eid=2-s2.0-84958980379&issn=14791889&linkType=ViewAtPublisher&year=2006&origin=reflist&dig=843c6eb5f6e776f7308de2478a79eb54


Bear, S., Rahman, N., Post, C.

(2010) Journal of Business Ethics, 97 (2), pp. 207-221.  .
doi: 10.1007/s10551-010-0505-2

Bergh, D.D., Ketchen Jr., D.J., Boyd, B.K., Bergh, J.

(2010) Journal of Management, 36 (3), pp. 620-632.  .
doi: 10.1177/0149206309355320

Boulstridge, E., Carrigan, M.

(2000) Journal of Communication Management, 4 (4), pp. 355-368. 
.

doi: 10.1108/eb023532

Branco, M.C., Rodrigues, L.L.

(2006) Journal of Business Ethics, 69 (2), pp. 111-132.  .
doi: 10.1007/s10551-006-9071-z

Brammer, S., Pavelin, S.

(2004) European Management Journal, 22 (6), pp. 704-713.  .
doi: 10.1016/j.emj.2004.09.033

Bromley, D.B.

(2001) European Journal of Marketing, 35 (3-4), pp. 316-334.  .

doi: 10.1108/03090560110382048

(2016) The future of corporate reputation: Building an opportunity oriented
reputation culture
Retrieved from

 

Campbell, F.
(1896) The theory of national and international bibliography: With special
reference to the introduction of system in the record of modern
literature.  .
London: Library Bureau

 

6

The Impact of Board Diversity and Gender Composition on
Corporate Social Responsibility and Firm Reputation

Cited 1029 times

View at Publisher

7

New frontiers of the reputation-performance relationship:
Insights from multiple theories

Cited 103 times

View at Publisher

8

Do consumers really care about corporate responsibility?
Highlighting the attitude—behaviour gap

Cited 328
times

View at Publisher

9

Corporate social responsibility and resource-based
perspectives

Cited 1031 times

View at Publisher

10

Building a good reputation

Cited 170 times

View at Publisher

11

Relationships between personal and corporate reputation

Cited 151 times
http://www.emeraldinsight.com/info/journals/ejm/ejm.jsp

View at Publisher

12

https://www.brunswickgroup.com/media/2364/brunswick-research-future-
corporate-reputation.pdf

13

Cited 17 times

https://www.scopus.com/record/display.uri?eid=2-s2.0-78349304300&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-78349304300&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs10551-010-0505-2&locationID=3&categoryID=4&eid=2-s2.0-78349304300&issn=01674544&linkType=ViewAtPublisher&year=2010&origin=reflist&dig=2c1b5f96d9a7c71b462a27eabdbad5ba
https://www.scopus.com/record/display.uri?eid=2-s2.0-77950129838&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-77950129838&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0149206309355320&locationID=3&categoryID=4&eid=2-s2.0-77950129838&issn=01492063&linkType=ViewAtPublisher&year=2010&origin=reflist&dig=d8e67638dab36ee4729629208617e92a
https://www.scopus.com/record/display.uri?eid=2-s2.0-84992969844&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84992969844&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2feb023532&locationID=3&categoryID=4&eid=2-s2.0-84992969844&issn=1363254X&linkType=ViewAtPublisher&year=2000&origin=reflist&dig=044511a476d51f4c65acb33f19aa3e3d
https://www.scopus.com/record/display.uri?eid=2-s2.0-33750928988&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-33750928988&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs10551-006-9071-z&locationID=3&categoryID=4&eid=2-s2.0-33750928988&issn=01674544&linkType=ViewAtPublisher&year=2006&origin=reflist&dig=dc78130eb7de829499d83defd4cf9697
https://www.scopus.com/record/display.uri?eid=2-s2.0-10244270587&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-10244270587&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.emj.2004.09.033&locationID=3&categoryID=4&eid=2-s2.0-10244270587&issn=02632373&linkType=ViewAtPublisher&year=2004&origin=reflist&dig=28f596c3ee4581ec1fe343c30e303d9e
https://www.scopus.com/record/display.uri?eid=2-s2.0-21244486947&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-21244486947&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/ejm/ejm.jsp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2f03090560110382048&locationID=3&categoryID=4&eid=2-s2.0-21244486947&issn=03090566&linkType=ViewAtPublisher&year=2001&origin=reflist&dig=db36b9d2fba06fed32353fe981e557cc
https://www.brunswickgroup.com/media/2364/brunswick-research-future-corporate-reputation.pdf
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0006901941&src=s&origin=reflist&refstat=dummy


Carroll, C.E., McCombs, M.

(2003) Corporate Reputation Review, 6 (1), pp. 36-46.  .

doi: 10.1057/palgrave.crr.1540188

Caruana, A., Ewing, M.T.

(2010) Journal of Business Research, 63 (9-10), pp. 1103-1110. 
.

doi: 10.1016/j.jbusres.2009.04.030

Chun, R.

(2005) International Journal of Management Reviews, 7 (2), pp. 91-109. 
.

doi: 10.1111/j.1468-2370.2005.00109.x

Cole, F. J., Eales, N. B.
The history of comparative anatomy: Part I.-A statistical analysis of the
literature
(1917) Science Progress (1916-1919), 11 (44), pp. 578-596.  .
JSTOR

 

Currie, G., Gulati, K., Spyridonidis, D., Vaitheswaran, S.

(2022) BMJ Leader, 6 (1), pp. 35-38.

doi: 10.1136/leader-2020-000230

Dollinger, M.J., Golden, P.A., Saxton, T.

(1997) Strategic Management Journal, 18 (2), pp. 127-140.  .

doi: 10.1002/(SICI)1097-0266(199702)18:2<127::AID-SMJ859>3.0.CO;2-H

Donthu, N., Kumar, S., Mukherjee, D., Pandey, N., Lim, W.M.

(2021) Journal of Business Research, 133, pp. 285-296.  .

doi: 10.1016/j.jbusres.2021.04.070

14

Agenda-setting Effects of Business News on the Public's
Images and Opinions about Major Corporations

Cited 455 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

15

How corporate reputation, quality, and value influence online
loyalty

Cited 202
times

View at Publisher

16

Corporate reputation: Meaning and measurement

Cited
394 times
http://www.blackwellpublishing.com/journal.asp?ref=1460-8545&site=1

View at Publisher

17

Cited 156 times

http://www.jstor.org/stable/43426882

18

Distributing leadership for scaling up evidence-based
innovation in LMICs: a case for leadership development in
India

https://bmjleader.bmj.com/

View at Publisher

19

The effect of reputation on the decision to joint venture

Cited 301 times
http://www.interscience.wiley.com/jpages/0143-2095

View at Publisher

20

How to conduct a bibliometric analysis: An overview and
guidelines

Cited 1377 times
http://www.elsevier.com/locate/jbusres

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-84977470929&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84977470929&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fpalgrave.crr.1540188&locationID=3&categoryID=4&eid=2-s2.0-84977470929&issn=14791889&linkType=ViewAtPublisher&year=2003&origin=reflist&dig=9b95e3acc7f804f1b70ad9a434940d1e
https://www.scopus.com/record/display.uri?eid=2-s2.0-77955276106&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-77955276106&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.jbusres.2009.04.030&locationID=3&categoryID=4&eid=2-s2.0-77955276106&issn=01482963&linkType=ViewAtPublisher&year=2010&origin=reflist&dig=4d8b8d9448b71af9d49de2d6a8a1c9df
https://www.scopus.com/record/display.uri?eid=2-s2.0-29144486542&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-29144486542&src=s&origin=reflist&refstat=core
http://www.blackwellpublishing.com/journal.asp?ref=1460-8545&site=1
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1111%2fj.1468-2370.2005.00109.x&locationID=3&categoryID=4&eid=2-s2.0-29144486542&issn=14608545&linkType=ViewAtPublisher&year=2005&origin=reflist&dig=0d31e9e9abde4b0394b85f22e29aa91b
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0000428972&src=s&origin=reflist&refstat=dummy
http://www.jstor.org/stable/43426882
https://www.scopus.com/record/display.uri?eid=2-s2.0-85103434641&origin=reflist
https://bmjleader.bmj.com/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1136%2fleader-2020-000230&locationID=3&categoryID=4&eid=2-s2.0-85103434641&issn=2398631X&linkType=ViewAtPublisher&year=2022&origin=reflist&dig=6e90e9c04ebdabde172c33a42547d911
https://www.scopus.com/record/display.uri?eid=2-s2.0-0001151312&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0001151312&src=s&origin=reflist&refstat=core
http://www.interscience.wiley.com/jpages/0143-2095
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2f%28SICI%291097-0266%28199702%2918%3a2%3c127%3a%3aAID-SMJ859%3e3.0.CO%3b2-H&locationID=3&categoryID=4&eid=2-s2.0-0001151312&issn=01432095&linkType=ViewAtPublisher&year=1997&origin=reflist&dig=29b10df46ff926d4711b570f42584cd8
https://www.scopus.com/record/display.uri?eid=2-s2.0-85105500726&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85105500726&src=s&origin=reflist&refstat=core
http://www.elsevier.com/locate/jbusres
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.jbusres.2021.04.070&locationID=3&categoryID=4&eid=2-s2.0-85105500726&issn=01482963&linkType=ViewAtPublisher&year=2021&origin=reflist&dig=45b8180ec9a502825a8a99706962d03b


Ellen, P.S., Webb, D.J., Mohr, L.A.

(2006) Journal of the Academy of Marketing Science, 34 (2), pp. 147-
157.  .
doi: 10.1177/0092070305284976

Fatma, M., Rahman, Z., Khan, I.

(2015) International Journal of Bank Marketing, 33 (6), pp. 840-856. 
.

doi: 10.1108/IJBM-11-2014-0166

Ferris, G.R., Harris, J.N., Russell, Z.A., Blass, F.R., Ellen, B.P., Martinez, A.D.

(2014) Research in Personnel and Human Resources Management, 32, pp.
241-303.  .

ISBN: 978-178350847-1
doi: 10.1108/S0742-730120140000032005

Fombrun, C.J.

(2005) Corporate Reputation Review, 8 (1), pp. 7-12.  .

doi: 10.1057/palgrave.crr.1540235

Fombrun, C.J.

(1998) Corporate Reputation Review, 1 (4), pp. 327-340.  .

doi: 10.1057/palgrave.crr.1540055

Friedman, S.D.

(1986) Human Resource Management, 25 (2), pp. 191-213.  .
doi: 10.1002/hrm.3930250204

21

Building corporate associations: Consumer attributions for
corporate socially responsible programs

Cited 944 times

View at Publisher

22

Building company reputation and brand equity through CSR:
the mediating role of trust

Cited 114
times
http://www.emeraldinsight.com/info/journals/ijbm/ijbm.jsp

View at Publisher

23

The role of reputation in the organizational sciences: A
multilevel review, construct assessment, and research
directions

Cited 29 times
http://www.emeraldinsight.com/books.htm?issn=0742-7301

View at Publisher

24

A World of Reputation Research, Analysis and Thinking —
Building Corporate Reputation Through CSR Initiatives:
Evolving Standards

Cited 276 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

25

Indices of Corporate Reputation: An Analysis of Media
Rankings and Social Monitors' Ratings

Cited 98 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

26

Succession systems in large corporations: Characteristics and
correlates of performance

Cited 61 times

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-33644624065&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-33644624065&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0092070305284976&locationID=3&categoryID=4&eid=2-s2.0-33644624065&issn=00920703&linkType=ViewAtPublisher&year=2006&origin=reflist&dig=4dd36eb26be15389b8570b99d41a0710
https://www.scopus.com/record/display.uri?eid=2-s2.0-84975853384&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84975853384&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/ijbm/ijbm.jsp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fIJBM-11-2014-0166&locationID=3&categoryID=4&eid=2-s2.0-84975853384&issn=02652323&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=00de2666f5443b1e7e3c400154116eda
https://www.scopus.com/record/display.uri?eid=2-s2.0-84905216951&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84905216951&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/books.htm?issn=0742-7301
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fS0742-730120140000032005&locationID=3&categoryID=4&eid=2-s2.0-84905216951&issn=07427301&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=ba4a8aeaf4f3051ede23ba977ca031ca
https://www.scopus.com/record/display.uri?eid=2-s2.0-84892041756&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84892041756&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fpalgrave.crr.1540235&locationID=3&categoryID=4&eid=2-s2.0-84892041756&issn=14791889&linkType=ViewAtPublisher&year=2005&origin=reflist&dig=31ee033d0f503539ebed8ec59fe89f99
https://www.scopus.com/record/display.uri?eid=2-s2.0-0006162503&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0006162503&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fpalgrave.crr.1540055&locationID=3&categoryID=4&eid=2-s2.0-0006162503&issn=14791889&linkType=ViewAtPublisher&year=1998&origin=reflist&dig=1dddbdc015714fdaa9f787147adb5504
https://www.scopus.com/record/display.uri?eid=2-s2.0-84977422197&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84977422197&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fhrm.3930250204&locationID=3&categoryID=4&eid=2-s2.0-84977422197&issn=1099050X&linkType=ViewAtPublisher&year=1986&origin=reflist&dig=168d7e8fd461bc46bed8236bc8cab9df


Fryxell, G.E., Wang, J.

 (Open Access)

(1994) Journal of Management, 20 (1), pp. 1-14.  .
doi: 10.1177/014920639402000101

Galbreath, J., Shum, P.

(2012) Australian Journal of Management, 37 (2), pp. 211-229. 
.

doi: 10.1177/0312896211432941

Gangi, F., Daniele, L.M., Varrone, N.

(2020) Business Strategy and the Environment, 29 (5), pp. 1975-1991. 
.

doi: 10.1002/bse.2482

Gardberg, N.A.

(2017) Corporate Reputation Review, 20 (3-4), pp. 177-180.  .

doi: 10.1057/s41299-017-0033-4

Goldberg, M. E., Hartwig, J.
The effects of advertiser reputation and extremity of advertising claim on
advertising effectiveness
(1990) Journal of Consumer Research, 17 (2), pp. 172-179.  .
Gómez-Mejía, L.R. & Balkin, D. B. (2002). Management. New York: McGraw-
Hill

 

Gomez-Trujillo, A.M., Velez-Ocampo, J., Gonzalez-Perez, M.A.

 (Open Access)

(2020) Management of Environmental Quality: An International
Journal, 31 (2), pp. 406-430.  .

doi: 10.1108/MEQ-09-2019-0207

Gotsi, M., Wilson, A.M.

(2001) Corporate Communications: An International Journal, 6 (1), pp. 24-
30.  .
doi: 10.1108/13563280110381189

27

The Fortune Corporate 'Reputation' Index: Reputation for
What?

Cited 304 times

View at Publisher

28

Do customer satisfaction and reputation mediate the CSR-FP
link? Evidence from Australia

Cited 209
times
http://aum.sagepub.com/archive/

View at Publisher

29

How do corporate environmental policy and corporate
reputation affect risk-adjusted financial performance?

Cited
72 times
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1099-0836

View at Publisher

30

Corporate Reputation: Fashion, Fad, or Phenomenon?

Cited 9 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

31

Cited 261 times

32

A literature review on the causality between sustainability and
corporate reputation: What goes first?

Cited 52 times
http://www.emeraldinsight.com/info/journals/meq/meq.jsp

View at Publisher

33

Corporate reputation: Seeking a definition

Cited 464 times

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-0003031310&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0003031310&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f014920639402000101&locationID=3&categoryID=4&eid=2-s2.0-0003031310&issn=15571211&linkType=ViewAtPublisher&year=1994&origin=reflist&dig=170c0610488d146906bf2693adc4f9e6
https://www.scopus.com/record/display.uri?eid=2-s2.0-84864763916&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84864763916&src=s&origin=reflist&refstat=core
http://aum.sagepub.com/archive/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0312896211432941&locationID=3&categoryID=4&eid=2-s2.0-84864763916&issn=13272020&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=61303f620a8ee71e73ffac9aa8723b8f
https://www.scopus.com/record/display.uri?eid=2-s2.0-85079401729&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85079401729&src=s&origin=reflist&refstat=core
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1099-0836
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fbse.2482&locationID=3&categoryID=4&eid=2-s2.0-85079401729&issn=10990836&linkType=ViewAtPublisher&year=2020&origin=reflist&dig=350aea8a4bca6f2c6edf086293743066
https://www.scopus.com/record/display.uri?eid=2-s2.0-85030704646&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85030704646&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fs41299-017-0033-4&locationID=3&categoryID=4&eid=2-s2.0-85030704646&issn=14791889&linkType=ViewAtPublisher&year=2017&origin=reflist&dig=8b6492cae2b4612f6e0577c25e4cbbd2
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0003207482&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-85082298979&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85082298979&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/meq/meq.jsp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fMEQ-09-2019-0207&locationID=3&categoryID=4&eid=2-s2.0-85082298979&issn=14777835&linkType=ViewAtPublisher&year=2020&origin=reflist&dig=2b478b513f414e0c5dc2d83f587eaf81
https://www.scopus.com/record/display.uri?eid=2-s2.0-84986170624&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84986170624&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2f13563280110381189&locationID=3&categoryID=4&eid=2-s2.0-84986170624&issn=13563289&linkType=ViewAtPublisher&year=2001&origin=reflist&dig=aaf0d18bb1908af56a15056bfd98a1c8


Gray, E.R., Balmer, J.M.T.

(Open Access)

(1998) Long Range Planning, 31 (5), pp. 695-702.  .

doi: 10.1016/S0024-6301(98)00074-0

Greenwood, M.

 (Open Access)

(2007) Journal of Business Ethics, 74 (4), pp. 315-327.  .
doi: 10.1007/s10551-007-9509-y

Hammond, S.A., Slocum Jr., J.W.

(1996) Journal of Business Ethics, 15 (2), pp. 159-165.  .

doi: 10.1007/BF00705584

Balmer, J.M.T., Illia, L., Balmer, J.M.T.

 (Open Access)

(2012) Corporate Communications: An International Journal, 17 (4), pp. 415-
433.  .
doi: 10.1108/13563281211274121

Islam, T., Islam, R., Pitafi, A.H., Xiaobei, L., Rehmani, M., Irfan, M., Mubarak,
M.S.

 (Open Access)

(2021) Sustainable Production and Consumption, 25, pp. 123-135. 
.

doi: 10.1016/j.spc.2020.07.019

Javed, M., Rashid, M.A., Hussain, G., Ali, H.Y.

(2020) Corporate Social Responsibility and Environmental
Management, 27 (3), pp. 1395-1409.  .

doi: 10.1002/csr.1892

34

Managing Corporate Image and Corporate Reputation

Cited 542 times
www.elsevier.com/inca/publications/store/3/5/8/

View at Publisher

35

Stakeholder engagement: Beyond the myth of corporate
responsibility

Cited 506 times

View at Publisher

36

The impact of prior firm financial performance on subsequent
corporate reputation

Cited 138 times
http://www.kluweronline.com/issn/0167-4544

View at Publisher

37

Corporate communication and corporate marketing:Their
nature, histories, differences and similarities

Cited 29 times

View at Publisher

38

The impact of corporate social responsibility on customer
loyalty: The mediating role of corporate reputation, customer
satisfaction, and trust

Cited 161
times
http://www.journals.elsevier.com/sustainable-production-and-consumption/

View at Publisher

39

The effects of corporate social responsibility on corporate
reputation and firm financial performance: Moderating role
of responsible leadership

Cited 126 times
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1535-3966

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-0000802042&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0000802042&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.elsevier.com/inca/publications/store/3/5/8/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fS0024-6301%2898%2900074-0&locationID=3&categoryID=4&eid=2-s2.0-0000802042&issn=00246301&linkType=ViewAtPublisher&year=1998&origin=reflist&dig=2bfcae19426dd2206d4f777b04338c63
https://www.scopus.com/record/display.uri?eid=2-s2.0-36049023426&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-36049023426&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs10551-007-9509-y&locationID=3&categoryID=4&eid=2-s2.0-36049023426&issn=01674544&linkType=ViewAtPublisher&year=2007&origin=reflist&dig=ca362e5d78a8feb158253ab824a9184c
https://www.scopus.com/record/display.uri?eid=2-s2.0-0030077414&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0030077414&src=s&origin=reflist&refstat=core
http://www.kluweronline.com/issn/0167-4544
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fBF00705584&locationID=3&categoryID=4&eid=2-s2.0-0030077414&issn=01674544&linkType=ViewAtPublisher&year=1996&origin=reflist&dig=285214564098288d1f6affd056b3dfc9
https://www.scopus.com/record/display.uri?eid=2-s2.0-84867761207&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84867761207&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2f13563281211274121&locationID=3&categoryID=4&eid=2-s2.0-84867761207&issn=13563289&linkType=ViewAtPublisher&year=2012&origin=reflist&dig=bb23b4c21297bb8b5445ad2042744767
https://www.scopus.com/record/display.uri?eid=2-s2.0-85089795316&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85089795316&src=s&origin=reflist&refstat=core
http://www.journals.elsevier.com/sustainable-production-and-consumption/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.spc.2020.07.019&locationID=3&categoryID=4&eid=2-s2.0-85089795316&issn=23525509&linkType=ViewAtPublisher&year=2021&origin=reflist&dig=783ed7b2be61d0ac3cc0e6e172b19ac0
https://www.scopus.com/record/display.uri?eid=2-s2.0-85076920556&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85076920556&src=s&origin=reflist&refstat=core
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1535-3966
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fcsr.1892&locationID=3&categoryID=4&eid=2-s2.0-85076920556&issn=15353966&linkType=ViewAtPublisher&year=2020&origin=reflist&dig=b77cf332d345b60351e823614ffafd61


Kitchen, P.J., Laurence, A.

(2003) Corporate Reputation Review, 6 (2), pp. 103-117.  .

doi: 10.1057/palgrave.crr.1540193

Laufer, D., Coombs, W.T.

(2006) Business Horizons, 49 (5), pp. 379-385.  .
doi: 10.1016/j.bushor.2006.01.002

Lunguleac-Bardasuc, L., Budac, C., Ogrean, C.

(2020) Studies in Business and Economics, 15 (3), pp. 45-60.  .

doi: 10.2478/sbe-2020-0044

Li, S., Spry, L., Woodall, T.
Corporate social responsibility and corporate reputation: A bibliometric
analysis
(2021) Journal of Construction Materials, 2 (3-2).  .

 

Lines, V.L.

(2004) Journal of Communication Management, 8 (3), pp. 233-245. 
.

doi: 10.1108/13632540410807664

Melewar, T.C.

(2003) Journal of Marketing Communications, 9 (4), pp. 195-220. 
.

doi: 10.1080/1352726032000119161

Miles, M.P., Covin, J.G.

(2000) Journal of Business Ethics, 23 (3), pp. 299-311.  .

doi: 10.1023/A:1006214509281

40

Corporate Reputation: An Eight-Country Analysis

Cited 75 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

41

How should a company respond to a product harm crisis? The
role of corporate reputation and consumer-based cues

Cited 136 times

View at Publisher

42

Interplays between Corporate Reputation and Media-A
Bibliometric Analysis

Cited 2 times
www.degruyter.com/view/j/sbe

View at Publisher

43

Cited 2 times

44

Corporate reputation in Asia: Looking beyond bottom-line
performance

Cited 25
times

View at Publisher

45

Determinants of the corporate identity construct: A review of
the literature

Cited 195
times

View at Publisher

46

Environmental marketing: A source of reputational,
competitive, and financial advantage

Cited 563 times
http://www.kluweronline.com/issn/0167-4544

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-84976558231&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84976558231&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fpalgrave.crr.1540193&locationID=3&categoryID=4&eid=2-s2.0-84976558231&issn=14791889&linkType=ViewAtPublisher&year=2003&origin=reflist&dig=2192f1606b6121c8c5dafc83b15ab12f
https://www.scopus.com/record/display.uri?eid=2-s2.0-33746417605&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-33746417605&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.bushor.2006.01.002&locationID=3&categoryID=4&eid=2-s2.0-33746417605&issn=00076813&linkType=ViewAtPublisher&year=2006&origin=reflist&dig=849641e2f32a0bdfcfc791c35f93a053
https://www.scopus.com/record/display.uri?eid=2-s2.0-85100601340&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85100601340&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.degruyter.com/view/j/sbe
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.2478%2fsbe-2020-0044&locationID=3&categoryID=4&eid=2-s2.0-85100601340&issn=23445416&linkType=ViewAtPublisher&year=2020&origin=reflist&dig=441e91bbf425b920fbad65ee77491fca
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85110521958&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-84993073952&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84993073952&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2f13632540410807664&locationID=3&categoryID=4&eid=2-s2.0-84993073952&issn=1363254X&linkType=ViewAtPublisher&year=2004&origin=reflist&dig=07764cc9ae6b355b6b5a5ba25b7c1981
https://www.scopus.com/record/display.uri?eid=2-s2.0-1642477922&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-1642477922&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f1352726032000119161&locationID=3&categoryID=4&eid=2-s2.0-1642477922&issn=13527266&linkType=ViewAtPublisher&year=2003&origin=reflist&dig=7aecde4d55d8de5ee42d87cdd9b49472
https://www.scopus.com/record/display.uri?eid=2-s2.0-0001119784&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0001119784&src=s&origin=reflist&refstat=core
http://www.kluweronline.com/issn/0167-4544
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1023%2fA%3a1006214509281&locationID=3&categoryID=4&eid=2-s2.0-0001119784&issn=01674544&linkType=ViewAtPublisher&year=2000&origin=reflist&dig=a53e3a7676930aabd6a3869c6269bd3c


O’Neill, H.W.

(1977) Public Relations Review, 3 (3), pp. 17-35.  .
doi: 10.1016/S0363-8111(77)80211-7

Orviz, N., Cuervo, T.
Revisión de la investigación en el ámbito de la reputación corporativa
(2020) 3C Empresa. Investigación y pensamiento crítico, 9 (2), pp. 73-
105.  .

 

Pomering, A., Johnson, L.W.

(2009) Australasian Marketing Journal, 17 (2), pp. 106-114.  .

doi: 10.1016/j.ausmj.2009.05.006

Pritchard, A.
Statistical bibliography or bibliometrics?
(1969) Journal of Documentation, 25, pp. 348-349.  .

 

Raithel, S., Schwaiger, M.

(2015) Strategic Management Journal, 36 (6), pp. 945-956.  .

doi: 10.1002/smj.2248

Rao, V.R., Agarwal, M.K., Dahlhoff, D.

(2004) Journal of Marketing, 68 (4), pp. 126-141.  .
doi: 10.1509/jmkg.68.4.126.42735

Roberts, P.W., Dowling, G.R.

 (Open Access)

(2002) Strategic Management Journal, 23 (12), pp. 1077-1093. 
.

doi: 10.1002/smj.274

Shapiro, C.
Premiums for high quality products as returns to reputations
(1983) Quarterly Journal of Economics, 98 (4), pp. 659-679.  .

 

47

Survey research as a public relations tool

Cited 2 times

View at Publisher

48

Cited 2 times
https://doi.org/10.17993/3cemp.2020.090242.73-105

49

Constructing a corporate social responsibility reputation
using corporate image advertising

Cited 76 times
https://journals.sagepub.com/home/ANZ

View at Publisher

50

Cited 1944 times

51

The effects of corporate reputation perceptions of the general
public on shareholder value

Cited 132 times
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1097-0266

View at Publisher

52

How is manifest branding strategy related to the intangible
value of a corporation

Cited 359 times

View at Publisher

53

Corporate reputation and sustained superior financial
performance

Cited 1539
times

View at Publisher

54

Cited 1327 times
https://doi.org/10.2307/1881782

https://www.scopus.com/record/display.uri?eid=2-s2.0-85025414491&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85025414491&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fS0363-8111%2877%2980211-7&locationID=3&categoryID=4&eid=2-s2.0-85025414491&issn=03638111&linkType=ViewAtPublisher&year=1977&origin=reflist&dig=d39ae2987de158892616831f0db44a66
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85143855204&src=s&origin=reflist&refstat=dummy
https://doi.org/10.17993/3cemp.2020.090242.73-105
https://www.scopus.com/record/display.uri?eid=2-s2.0-68049099273&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-68049099273&src=s&origin=reflist&refstat=core
https://journals.sagepub.com/home/ANZ
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.ausmj.2009.05.006&locationID=3&categoryID=4&eid=2-s2.0-68049099273&issn=14413582&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=667d86b2040d80513914a16c66de8e52
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0000696527&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-84928586229&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84928586229&src=s&origin=reflist&refstat=core
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1097-0266
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fsmj.2248&locationID=3&categoryID=4&eid=2-s2.0-84928586229&issn=10970266&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=1065d54f1b4b5e034371ca6de4a4d63b
https://www.scopus.com/record/display.uri?eid=2-s2.0-8644252569&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-8644252569&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1509%2fjmkg.68.4.126.42735&locationID=3&categoryID=4&eid=2-s2.0-8644252569&issn=00222429&linkType=ViewAtPublisher&year=2004&origin=reflist&dig=5e25efe68a819c8cfbbd437af09e61de
https://www.scopus.com/record/display.uri?eid=2-s2.0-0036905213&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0036905213&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fsmj.274&locationID=3&categoryID=4&eid=2-s2.0-0036905213&issn=01432095&linkType=ViewAtPublisher&year=2002&origin=reflist&dig=36f1cd15fd0cd4bafb4ab187ed9740ae
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0000952826&src=s&origin=reflist&refstat=dummy
https://doi.org/10.2307/1881782


Staw, B.M., Epstein, L.D.

(2000) Administrative Science Quarterly, 45 (3), pp. 523-556.  .

doi: 10.2307/2667108

Syed Alwi, S.F., Melewar, T.C., Cuomo, M.T., Schwaiger, M.

(2020) Corporate Reputation Review, 23 (3), pp. 129-132.  .

doi: 10.1057/s41299-020-00098-x

Taghian, M., D'Souza, C., Polonsky, M.J.

(2015) Social Responsibility Journal, 11 (2), pp. 340-363.  .

doi: 10.1108/SRJ-06-2012-0068

(2021) Top 100 reputation management companies
Retrieved from

 

van Eck, N.J., Waltman, L.

(2010) Scientometrics, 84 (2), pp. 523-538.  .

doi: 10.1007/s11192-009-0146-3

Van Eck, N. J., Waltman, L.
(2019) VOSviewer Manual version 1.6.10.  .
Leiden: Univeristeit Leiden

 

Van Eck, N.J., Waltman, L., Dekker, R., Van Den Berg, J.

(2010) Journal of the American Society for Information Science and
Technology, 61 (12), pp. 2405-2416.  .
doi: 10.1002/asi.21421

55

What bandwagons bring: Effects of popular management
techniques on corporate performance, reputation, and CEO
pay

Cited 564 times
http://asq.sagepub.com/content/current

View at Publisher

56

Digital Society and Corporate Reputation: Towards the Next
Generation of Insights

Cited 4 times
http://www.palgrave-journals.com/crr/index.html

View at Publisher

57

A stakeholder approach to corporate social responsibility,
reputation and business performance

Cited 94 times
http://www.emeraldinsight.com/info/journals/srj/srj.jsp

View at Publisher

58

https://themanifhst.com/online-reputation-management/agencies

59

Software survey: VOSviewer, a computer program for
bibliometric mapping

Cited 6780 times
http://www.springerlink.com/content/0138-9130

View at Publisher

60
Cited 880 times

61

A comparison of two techniques for bibliometric mapping:
Multidimensional scaling and VOS

Cited 467 times

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-0034337007&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0034337007&src=s&origin=reflist&refstat=core
http://asq.sagepub.com/content/current
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.2307%2f2667108&locationID=3&categoryID=4&eid=2-s2.0-0034337007&issn=00018392&linkType=ViewAtPublisher&year=2000&origin=reflist&dig=f405c0fb5df103b2384932447f2d2d78
https://www.scopus.com/record/display.uri?eid=2-s2.0-85086323431&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85086323431&src=s&origin=reflist&refstat=core
http://www.palgrave-journals.com/crr/index.html
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fs41299-020-00098-x&locationID=3&categoryID=4&eid=2-s2.0-85086323431&issn=14791889&linkType=ViewAtPublisher&year=2020&origin=reflist&dig=560717d5ab196c90420a06726a7fcb41
https://www.scopus.com/record/display.uri?eid=2-s2.0-84930250306&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84930250306&src=s&origin=reflist&refstat=core
http://www.emeraldinsight.com/info/journals/srj/srj.jsp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1108%2fSRJ-06-2012-0068&locationID=3&categoryID=4&eid=2-s2.0-84930250306&issn=1758857X&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=461d26b0879fe599f3a691cfb4f24a41
https://themanifhst.com/online-reputation-management/agencies
https://www.scopus.com/record/display.uri?eid=2-s2.0-77953711904&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-77953711904&src=s&origin=reflist&refstat=core
http://www.springerlink.com/content/0138-9130
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs11192-009-0146-3&locationID=3&categoryID=4&eid=2-s2.0-77953711904&issn=01389130&linkType=ViewAtPublisher&year=2010&origin=reflist&dig=50908d65ef97e1f10f339b23d3397896
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84928757411&src=s&origin=reflist&refstat=dummy
https://www.scopus.com/record/display.uri?eid=2-s2.0-78449280370&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-78449280370&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fasi.21421&locationID=3&categoryID=4&eid=2-s2.0-78449280370&issn=15322882&linkType=ViewAtPublisher&year=2010&origin=reflist&dig=06dec2cea757e30e27c16b72554ef52a


Veh, A., Göbel, M., Vogel, R.

 (Open Access)

(2019) Business Research, 12 (2), pp. 315-353.  .

doi: 10.1007/s40685-018-0080-4

Ventura, L.
(2023) World’s largest companies 2022.  .
Retived from

 

Walker, K.

(2010) Corporate Reputation Review, 12 (4), pp. 357-387.  .
doi: 10.1057/crr.2009.26

Walsh, G., Beatty, S.E.

(2007) Journal of the Academy of Marketing Science, 35 (1), pp. 127-
143.  .
doi: 10.1007/s11747-007-0015-7

Walsh, G., Mitchell, V.-W., Jackson, P.R., Beatty, S.E.

(2009) British Journal of Management, 20 (2), pp. 187-203.  .
doi: 10.1111/j.1467-8551.2007.00557.x

Wartick, S.L.

(2002) Business & Society, 41 (4), pp. 371-392.  .
doi: 10.1177/0007650302238774

Weigelt, K., Camerer, C.

 (Open Access)

(1988) Strategic Management Journal, 9 (5), pp. 443-454.  .
doi: 10.1002/smj.4250090505

62

Corporate reputation in management research: a review of
the literature and assessment of the concept

Cited 41 times
https://www.springer.com/business+&+management/journal/40685

View at Publisher

63
Cited 2 times

https://www.gfmag.com/global-data/economic-data/largest-companies?
page=1\

64

A systematic review of the corporate reputation literature:
Definition, measurement, and theory

Cited 479 times

View at Publisher

65

Customer-based corporate reputation of a service firm: Scale
development and validation

Cited 558 times

View at Publisher

66

Examining the antecedents and consequences of corporate
reputation: A customer perspective

Cited 399 times

View at Publisher

67

Measuring Corporate Reputation: Definition and Data

Cited 242 times

View at Publisher

68

Reputation and corporate strategy: A review of recent theory
and applications

Cited 771 times

View at Publisher

https://www.scopus.com/record/display.uri?eid=2-s2.0-85068324301&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85068324301&src=s&origin=reflist&refstat=core
https://www.springer.com/business+&+management/journal/40685
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs40685-018-0080-4&locationID=3&categoryID=4&eid=2-s2.0-85068324301&issn=21982627&linkType=ViewAtPublisher&year=2019&origin=reflist&dig=d4204ad1b515289d407dd2f4e36daced
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85124196070&src=s&origin=reflist&refstat=dummy
https://www.gfmag.com/global-data/economic-data/largest-companies?page=1\
https://www.scopus.com/record/display.uri?eid=2-s2.0-75649107200&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-75649107200&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1057%2fcrr.2009.26&locationID=3&categoryID=4&eid=2-s2.0-75649107200&issn=13633589&linkType=ViewAtPublisher&year=2010&origin=reflist&dig=d27796110b6838a77e13040e06f134b1
https://www.scopus.com/record/display.uri?eid=2-s2.0-47849118009&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-47849118009&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1007%2fs11747-007-0015-7&locationID=3&categoryID=4&eid=2-s2.0-47849118009&issn=00920703&linkType=ViewAtPublisher&year=2007&origin=reflist&dig=df1f6a4f35b518b508508404e6d1e115
https://www.scopus.com/record/display.uri?eid=2-s2.0-65649148291&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-65649148291&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1111%2fj.1467-8551.2007.00557.x&locationID=3&categoryID=4&eid=2-s2.0-65649148291&issn=10453172&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=c3dd81d23e435aee529e5e755a76de97
https://www.scopus.com/record/display.uri?eid=2-s2.0-84992793075&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84992793075&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0007650302238774&locationID=3&categoryID=4&eid=2-s2.0-84992793075&issn=00076503&linkType=ViewAtPublisher&year=2002&origin=reflist&dig=67358ce4e381da29b83c6ba1eaa0ad79
https://www.scopus.com/record/display.uri?eid=2-s2.0-84989026819&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-84989026819&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1002%2fsmj.4250090505&locationID=3&categoryID=4&eid=2-s2.0-84989026819&issn=10970266&linkType=ViewAtPublisher&year=1988&origin=reflist&dig=93c8281ac90636b8ee9d67bf3f9535de


1 of 1

Williams, R.J., Barrett, J.D.

(2000) Journal of Business Ethics, 26 (4), pp. 341-350.  .

doi: 10.1023/A:1006282312238

Zhang, Q., Cao, M., Zhang, F., Liu, J., Li, X.

 (Open Access)

(2020) Business Ethics, 29 (1), pp. 20-34.  .

doi: 10.1111/beer.12243

Zimon, G., Arianpoor, A., Salehi, M.

 (Open Access)

(2022) Sustainability (Switzerland), 14 (3), art. no. 1257.  .

doi: 10.3390/su14031257

 Sofian, F.N.R.M.; Department of Finance, Kulliyah of Economics and Management
Sciences, International Islamic University, Malaysia;
email:
© Copyright 2023 Elsevier B.V., All rights reserved.

69

Corporate philanthropy, criminal activity, and firm reputation:
Is there a link?

Cited 235 times
http://www.kluweronline.com/issn/0167-4544

View at Publisher

70

Effects of corporate social responsibility on customer
satisfaction and organizational attractiveness: A signaling
perspective

Cited 69 times
http://onlinelibrary.wiley.com/journal/10.1111/(ISSN)1467-8608

View at Publisher

71

Sustainability Reporting and Corporate Reputation: The
Moderating Effect of CEO Opportunistic Behavior

Cited 25 times
https://www.mdpi.com/2071-1050/14/3/1257/pdf

View at Publisher

 

fatimahnoorrashidah@iium.edu.my

 Top of page

https://www.scopus.com/record/display.uri?eid=2-s2.0-0034636877&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-0034636877&src=s&origin=reflist&refstat=core
http://www.kluweronline.com/issn/0167-4544
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1023%2fA%3a1006282312238&locationID=3&categoryID=4&eid=2-s2.0-0034636877&issn=01674544&linkType=ViewAtPublisher&year=2000&origin=reflist&dig=1ab3f9f4c47e261e2e7d3265358e45a5
https://www.scopus.com/record/display.uri?eid=2-s2.0-85070839855&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85070839855&src=s&origin=reflist&refstat=core
http://onlinelibrary.wiley.com/journal/10.1111/(ISSN)1467-8608
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1111%2fbeer.12243&locationID=3&categoryID=4&eid=2-s2.0-85070839855&issn=14678608&linkType=ViewAtPublisher&year=2020&origin=reflist&dig=efe3a21cc93e9ac7fe8538d493f27157
https://www.scopus.com/record/display.uri?eid=2-s2.0-85123356159&origin=reflist
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85163054596&refeid=2-s2.0-85123356159&src=s&origin=reflist&refstat=core
https://www.mdpi.com/2071-1050/14/3/1257/pdf
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.3390%2fsu14031257&locationID=3&categoryID=4&eid=2-s2.0-85123356159&issn=20711050&linkType=ViewAtPublisher&year=2022&origin=reflist&dig=ce59657897268b88914997a168453709
mailto:fatimahnoorrashidah@iium.edu.my


Terms and conditions Privacy policy

Copyright © Elsevier B.V  . All rights reserved. Scopus® is a registered trademark of Elsevier B.V.
We use cookies to help provide and enhance our service and tailor content. By continuing, you agree to the use of cookies .

About Scopus

What is Scopus

Content coverage

Scopus blog

Scopus API

Privacy matters

Language

日本語版を表示する
查看简体中文版本

查看繁體中文版本

Просмотр версии на русском языке

Customer Service

Help

Tutorials

Contact us

https://www.elsevier.com/?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/locate/termsandconditions?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/locate/privacypolicy?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/?dgcid=RN_AGCM_Sourced_300005030
https://www.scopus.com/cookies/policy.uri
http://www.relx.com/
https://www.elsevier.com/online-tools/scopus?dgcid=RN_AGCM_Sourced_300005030
https://www.elsevier.com/online-tools/scopus/content-overview/?dgcid=RN_AGCM_Sourced_300005030
https://blog.scopus.com/
https://dev.elsevier.com/
https://www.elsevier.com/about/our-business/policies/privacy-principles?dgcid=RN_AGCM_Sourced_300005030
https://www.scopus.com/personalization/switch/Japanese.uri?origin=recordpage&zone=footer&locale=ja_JP
https://www.scopus.com/personalization/switch/Chinese.uri?origin=recordpage&zone=footer&locale=zh_CN
https://www.scopus.com/personalization/switch/Chinese.uri?origin=recordpage&zone=footer&locale=zh_TW
https://www.scopus.com/personalization/switch/Russian.uri?origin=recordpage&zone=footer&locale=ru_RU
https://www.scopus.com/standard/contactUs.uri?pageOrigin=footer
https://service.elsevier.com/app/answers/detail/a_id/14799/supporthub/scopus/
https://service.elsevier.com/app/overview/scopus/

