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Dear Arun Kumar Tarofder, 

It's a great pleasure for us to confirm you that your Research Article has been accepted for publication on the 

recommendation of the reviewers. 

You can Click Here to access your article after Publication in 2022, Issue October-December. 

Social Media + Society is an open access, peer-reviewed scholarly journal that focuses on the socio-cultural, political, 

psychological, historical, economic, legal and policy dimensions of social media in societies past, contemporary and 

future. We publish interdisciplinary work that draws from the social sciences, humanities and computational social 

sciences, reaches out to the arts and natural sciences, and we endorse mixed methods and methodologies. The journal 

is open to a diversity of theoretic paradigms and methodologies. 

The editorial vision of Social Media + Society draws inspiration from research on social media to outline a field of study 

poised to reflexively grow as social technologies evolve. We foster the open access of sharing of research on the social 

properties of media, as they manifest themselves through the uses people make of networked platforms past and 

present, digital and non. 

All issues of Public Relations Inquiry are available electronically on SAGE Journals Online. 

We are looking forward to proceed ahead with your submission. 

Regards, 

 

Zizi Papacharissi 

Editor in Chief 

University of Illinois Chicago, USA 

https://journals.sagepub.com/home/jef 
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